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Be Interesting 
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Presenter
Presentation Notes
Three ingredients: Brand, timing, humanity.
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Presenter
Presentation Notes
Crowdbooster helps you figure out what’s working so you can do more of it.
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Listen. And Engage. 
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Presenter
Presentation Notes
Monitor your @ mentions and respond to a majority of comments and questions.
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Presenter
Presentation Notes
Use HootSuite or other tools to set up searches for brand mentions – not everyone who’s talking about you will use your Twitter handle.



Celebrate Your Advocates 
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Presenter
Presentation Notes
Charity: water has a huge support base on Twitter and retweets from supporters heavily.
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Presenter
Presentation Notes
Use #FF (Follow Fridays) to call out supporters who have engaged with you that week.
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Presentation Notes
Say thank you.



Get Out There and Tweet! 
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• Be interesting: Brand, timing, humanity 
o What else is happening in the world? 
o Embrace and encourage user-generated content 

 

• Use Crowdbooster to figure out what works 
 

• Tweet often: More tweets = more followers 
 

• Listen and engage 
o Set up brand searches in HootSuite 
o Use Tweepi to follow people in your space 
o Respond, respond, respond 

 

• Thank fans and influencers 
• Increases engagement and builds your credibility 
• Creates long-term advocates 
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