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WHAT I’LL COVER 

What’s the deal with the Newsfeed? 

What’s that EdgeRank thing? 

How do you know if you have good EdgeRank? 

How do you make better content? 
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ALL THE ACTION IS IN THE NEWSFEED 

96% of your fans never return to your Facebook page 
after they “Like” you.   

Only 1-in-500 stories actually makes it into your 
Newsfeed. 
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Source: BrandGlue 
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WHAT IS EDGERANK 
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Source: http://whatisedgerank.com/ 

EDGERANK 

AFFINITY 
Affinity score 

between viewing 
user and edge 

creator 

WEIGHT 
Weight for this 

edge type (status, 
comment, like, 

tag, etc.) 

TIME DECAY 
Time decay 

based on how 
long ago the 

edge was 
created 
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WHAT AFFECTS EDGERANK? 

• How often you engage with a person/brand 
• How much commonality your network has with a brand/content 

 
 
 
 

 
 
 
• Comment > Share > Like > Click > Views 
• Hide Post < Hide All Posts < Unlike < Report Story or Spam  
 
 
 
 
 
• The longer something lives in the newsfeed, the less relevant it is 

AFFINITY 

WEIGHT 

TIME DECAY 



SO HOW DO I KNOW 
IF I HAVE GOOD 

EDGERANK? 
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FACEBOOK INSIGHTS 

7 

Source: Cone client data 
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EDGERANKCHECKER.COM 

8 

Source:  
https://www.edgerankchecker.com/ 



ADJUST YOUR 
CONTENT STRATEGY 

FOR HIGHER 
EDGERANK 
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PAYING ATTENTION = BETTER 
RESULTS 
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Source:  
https://www.edgerankchecker.com/ 



DOUBLED RESULTS IN ONE WEEK 
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AVG.LIKES 132 372 

AVG.COMMENTS 21 58 

AVG.REACH 35,782 64,568 

Source: Cone client data 

NORMAL TIMING 
(3/14 – 3/22) 

EDGERANK TIMING 
(3/14 – 3/22) 
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PAYING FOR REACH AIN’T CHEATING 
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STAY UP TO DATE ON EDGERANK 

1. Set up a Google Alert for “EdgeRank” 
 

2. Read  
– EdgeRankChecker.com/blog 
– AllFacebook.com 
– InsideFacebook.com 
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KEY TAKEAWAYS 

1. Encourage content that drives comments above all 
 

2. Work on limiting negative feedback on page 
 

3. Use tools like EdgeRank Checker and Facebook 
Insights to analyze performance and adjust content 
 

4. Budget dollars to promote your content, just like you 
do for press releases 
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THANK YOU! 
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GOT A QUESTION? 
@Alex20001 / anicholson@conecomm.com #prnbig3 
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