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How Web Influencers

Are Using Video

De Yeu Use Ouisice Wiceo?

2009 2012
TV 79% TV 95%
Radio 59% Radio 78%
Magazine 953% Magazine 69%
Newspaper 953% Newspaper 69%
Web Media 70% Web Media 92%
Average 63% Average 81%
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Web Media Increasingly Using

Social Media Sites for Stories and

Ideas

DE yeu use sockl neiveidng sies o find leacs en coniamt ¢

Yes No
TV 85% 15%
Radio 76% 24%
Magazine 74% 26%
Newspaper 93% 7%
Web Blogger 94% 6%
Average 84% | 16%
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Facebook, Twitter and YouTube

Lead as Media Resources

FerseniEee of ESRENCmES Wne Use seckl meelk slizs to fne

leadsionfcontentitolcovers
Facebook Twitter You Tube Google+ Pinterest LinkedIn

Television 95% 93% 60% 23% 14% 35%

Newspaper 93% 79% 57% 36% 36% 57%

Radio 93% 80% 57% 21% 16% 30%

Magazine 83% 86% 58% 16% 39% 30%

Website 81% 91% 60% 22% 22% 38%
Blogger

Average 89% 86% 58% 24% 25% 38%
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CASE STUDY
Lactaid Viral Video
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CASE STUDY
B2B, B2C, Happy B-day 2 U
Waldorf Astoria Luxury Manifesto

[OMMY HILFIGER

FOUNDER, TOMMY HILFIGER
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CASE STUDY
Nintendo Internet Media Tour

HOME ABCUT COMTACT THOUGHTS MOMETURE FAMILY FUM TRAVELTIME ATLANTA BASYSTUFF REVIEWS ALSO..

Pokemon-"Gotta Catch ‘Em All” Makes Its Way N T
Through Another Generation L £ 8N]ic] oo

. . Taoasasch, typs and kit antes
Flello there! IF vou like what vou see, you might want o subseribe 1o

b\] the BSS feed for updates.
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CASE STUDY

LEGOLAND® Hotel Grand Opening

ﬂ Rich DeMuro Timeline = Mow = o5 Like
Live: from the new Lagaland hotel in Carlsbad this morning! Let Rt e e . el P e
me ke if wou have any gueshions to ask! B Wiew 83 moee comments

E T ——
ﬂ Rich DeMurs
Aol &

Al chiecked in oo the e legeland Forel!

Like - Comment - Share

Y 135 preople ke this,
m Desirrirn Mickalsdi Do they have o ber 7
I

Lies * Rephy = 03] - gl 4 gt 10;88am wia mobide

Y R omtera ropied - 2 Ropties

Elizabeth Goold Do [ haas 1o assemible i Bad?
Licz - Rephy - o 1 - gl 4 ot S40am vis mabile

Lika ' Comment ' Share i)

Rich Deduro nope, and you don't eves have be make & in AT A
E‘ the maming (=) 5 357 peaple ik this,

Liks = w3 1 Agil 4 at 10 03am Maria Lind=ey barsa fun!
Lo Likz - Reply -3 1 - £l 3 at 10:45pm vi mosde
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PRKETING®

| %6&
W

¥ |
DOUG SMON _@DSSimon FOX\
PRESIDENT & CEO OF D.S. S

IMON PRODUCTIONS

“Content Creation and

Distribution to Key Publics to
Change Behavior in a positive

way

PRketing® starts with a five step process that goes far
beyond brand journalism.

. ldentify the behavior you are trying to change

. ldentify the people who you are trying to reach and where they consume

content

. Create content that will be effective in changing their behavior

. Place the content where they will find it, view it, share it, etc.

. Measure, assess and revise

e @) EPEEP D S SIMON PRODUCTIONS INC s




Visual Storytelling Tips

 Elevator Pitch

e Script Web

 Tell a Story

» Avoid one-sided scripts

e Open with compelling content

#prnbig3



Production Tips

* Production Quality = Brand Image
* Prepare the Talent

* Pre-Production Plan

* Proper Equipment

e Don't Overlook Audio

e Plan Moments and Elements

* You Can't Always Fix It In Post

#prnbig3



Zumba® Fitness

Social Media Engagement

e Zumba 1s mentioned once every 11 seconds in social media
(socialmention.com)

« Named by Mashable as "one of the top fitness brands kicking butt
on social media"

e 5.7+ million Facebook likes (launched Oct. ‘10)

* An average of 23k “Engaged Users” per Facebook post

HERES T[I[IIJR MUSIC- BI.ASTIN BDI]TY 'SHA

OH-SO-AWESOME ZUMBA INSTRUCTORS!

#prnbig3



Brand Triangle

Value Proposition

Emotional
(freeing, electrifying, joy )

Physical Social

(fit) (belonglng)
#prnbig3d



Visual Storytelling

In your organization

Spotting opportunities for storytelling:
Analyze company goals
Identify areas of business that need improvement
Meet with relevant departments to strategize

Develop a PR plan with social media elements that
will move the needle

Recognize stories within your community
Activate!

#prnbig3



Visual Storytelling

**Added media value

What value can you bring to the media?

What 1s the number one thing any media outlet
wants?

How can you help them achieve their goals?

Partnering with publishing houses and providing
digital content

How social media and online content plays a role

#prnbig3



Home » Fitness » Watch the Zumba Fitness-Concert Live!

= Print [l | Piaie [ 24| |9 Tweet| 121 ElLike | 2.9k g+l 3

Waich the Zumba Fitness-Concert Live!

See fans and top instructors get groovin’ at the London show.
By Shape Editors

CASE STUDY
Media Partnerships

Zumba® Partners with SHAPE

Magazine
* Onsite marketing integration at
Zumba Convention

. . . ATJ:’?': 0 if you can't be in Lendon for the 2012
e Fitness-Concert livestream via QR0 T - x5 o i

afternoon at 3:30 p.m. EST / 12:30 p.m.

SHAPE’s Facebook and SHAPE.com L
: Weight Loss!
« SHAPE'’s social media channels saw a o F""WW} GETA Ié
21% increase in new visitors to the f Y‘},’;’,‘,}ng - aexy
. . . AN rive | i
site and nearly 50k unique visitors 5\ sHoT Moves | 7
with 220k total streams! 3 E’é:c”f . nGERe
K C- . A D i
DERFEGTAD .
* Added bonus: SHAPE added BOD I i
joneEvery Inchiatdiomes ;é?

personalization and included in-book

coverage #prnblg 3



Case Study oy 3
The 360 Experience Zﬁﬂﬁﬂ Y

Vanilla Ice “Ice Ice Baby”
Remix campaign

Take something iconic that your
audience already connects with

Develop the plan Qulck stats:
Find the right partner Top streamed video on

Exclusive video debut with Billboard Billboard.com
e 70k shares in one week

 620k+ YouTube views

e Spurred thousands of
Zumba remix videos on
YouTube

e Bonus: performance on The
View

#prnbig3



Use Visual Content for

Media Relations

Lil Jon Zumba® Nightclub Tour

Turn a concept into an experience

Began as a music inquiry; evolved into a 4-city, sold
out tour

What is the best strategy to launch/announce?
Set goals: What 1s the dream media hit?

The role of digital (promo video, teasers, e-blasts,
splash page, FB/Twitter)

How did video tell the story?
Results: 45 hits; 100mm+ impressions

#prnbig3



Use Visual Content for Media
Relations

#prnbig3



Visual Print Content

billboardbiz = wrolow Eike 750 Stibe e
VIDEOS PHOTOS | ARTICLES | ARTISTS I r Search Billboard Q
BETA

Hot 100 Billboard 200 Genres ~ International - All Charts

Lil Jon Joins Zumba Fitness With Single, Upcoming
nghtclub Series

By W' | February 20. 2013 5:43 AM EST

rEELEBUZZf PHOTQS VIDEO TV MOVIES BIOGGERS OBSESSED

s
ZUMKA Trending: MizyCyns Seenz Gomez Kendell Jenier JustnBeber
{

26 I Celeb Snaps! Hottest Star Sightings - Wednesday
02.20.13

&) Qi @

| ZUMBA TEARS
ITUP ON THE
DANCE FLOOR

Rappe prodace-and 3 L1 Jar zmps pthe crowd of 2 (00-plus Zumba Fitress nstiuztars
znd celzkrates the launch o™the Zumba Nigntclub Sares tour at the LA Converttion Centar as
part ofthe Zimba Fitness Instncto- Conferenze cn February 12, 2013

#prnbig3



Making The Connection:

Written & Visual Storytelling

Inc. Magazine “Company of the Year” 2012
Securing a cover through storytelling
It’s a two-way conversation

Brand immersion

The 360 experience
o One page becomes a multi-layered feature

Cover and COTY

Digital stories
Resulted in 30 TV and major print features

Internal marketing/social media

#prnbig3



Making The Connection:

Written & Visual Storytelling

Inc. Magazine attended the Zumba Instructor Convention in 2012
to experience the brand

#prnbig3



STORYTELLING IS UNIVERSAL

The Checklist

YOUR MASTER CHECKLIST:
ALWAYS define your objectives / goals
Develop your message / experience
Will this impact ROI / drive sales?
What department(s) are required to execute?
Create a timeline & budget

What can you add to make the story more visually
compelling?

Is there an exclusive opp for media?
Accomplishments jar!

#prnbig3



DISIS_

D S SIMON PRODUCTIONS INC

NEW YORK LOS ANGELES CHICAGO WASHINGTON DC HOUSTON

DSSIMON.COM VLOGVIEWS.COM YOURUPDATE.TV
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