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Facebook Developments for PR 



But First…A Few Things 

Promoted 
Posts 

Real! Live! Stats!  

EdgeRank 



Broken Hearted 
*OUCH – 5 percent of brand page likers  

return! 

*Rubinson Partners and Compete 



Thanks for Nothing? 

Facebook: Any Given Status Update 
Reaches some 16 percent of your 

Facebook Audience 
 



Show Me the Money 

Promoted Posts 



A Promoted Experiment 





Real-Time Insights 

Adjust on the  
FLY 

 

Good to 
Great: 

Pin to the 
top! 

 
 

Show what your money buys you 



Insights for Content 
Strategy 



Still Vital: EdgeRank 
 

Algorithm for what hits newsfeeds 
 

Three Keys: 
 

Relationships - 
the affinity of 
relationship/stren
gth of action 
 

Weight: Type of 
post – photos, 
update, etc. 
 

Time – how long has it 
been up? 
 



What was that again? 
 Stay photogenic – pics with all posts 

 Promoted posts deliver – like it or not 

 Update on the fly with real-time insights 

 Track your key Insight metrics at least 
monthly: PTAT and Lifetime 
consumptions 

 



 
 
 
 
 
 
 
 
 

 

Thanks! 
 

facebook.com/danielgould 
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