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Agenda

How Does Cisco Maximize Engagement and Reach through Visual Content?
- How Do We Spotlight our Most Engaged Fans and Customers?

- Integrating Visual Content from Other Social Networks

- Tips and Tricks for Posting Visual Content

- Leveraging Paid Services on Facebook to Drive Additional Reach

- Key Takeaways
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WORLD MAP OF SOCIAL NETWORKS
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Around 75 unique Cisco Facebook pages ranging from different technology solutions to
country-specific pages...

Technology/Industry Specific Cisco Global Cisco Facebook Pages
Pages

Cisco (Corporate) Cisco
Security

Cisco Collaboration Cisco WebEx
Cisco Data Center Cisco CSR
Cisco Channels Cisco
WAAS

Cisco TelePresence Cisco
SP360

Cisco Wireless Cisco IBSG
Cisco Insights Cisco IT
Cisco Education Cisco Live!
Cisco Health Cisco
Enterprise

Cisco Events

Cisco Networking Academy
Cisco Support

Cisco Retail

Cisco Manufacturing & Energy
Cisco Career Certifications
Cisco Linksys

Cisco Small Business

Cisco Borderless Networks
Cisco Channels

Cisco Brasil Cisco Africa
Cisco France Cisco South
Africa

Cisco Canada

Cisco Mexico

Cisco Denmark

Cisco Finland

Cisco lIsrael

Cisco ltalia

Cisco Cono Sur

Cisco Latin America
Cisco Middle East

Cisco Netherlands

Cisco Norway

Cisco Portugal

Cisco Sweden

Cisco UKI (UK & Ireland)
Cisco Australia & New Zealand
Cisco Russia

Cisco Poland
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Explore the Internet of Everything
in action. »

#TomorrowStartsHere
#loE

Cisco

378,421 likes * 5,136 talking about this * 671 were here
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Computers & Electronics

Cisca is the worldwide leader in networking that transforms
how people connect, communicate and collaborate.,
Questions? Check out our FAQ: http://blogs.cisco.com

s
Paloal ¥

Redwood City B
B V.

About Photos Map How Do You Give? Cisco Support

« Established 2008 to engage with our loyal fans and customers
« Content focused on news, trends and information related to technology

 Encourages two way conversation
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How Do We Engage with Fans and
Customers”?

- SuperFan Program: show us that you're a
Cisco SuperFan

-20% increase in average
engagement

-200% increase in Likes

v Snotlight

Araf Mohammed
Leicester, UK
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Integrating Visual C

Instagram: channel to pull in
additional visual content

-example: CES 2013

Pinterest: provides context and
repository

Cisco Systems

Founded in 1984, Cisco is the worldwide leader in networking that transforms how
people connect, communicate and collaborate. Welcome to our ofiicial Pinterest page! F¥ Cisco Korea

-example: MNL Series

@ O SanJose,CA ||+B || +» Josie Goytisolo
&)
16 Boards | 111Pins  9Likes  Activity Edit Profile | <[ 188 Followers 36 Following
Cor N two ks Cloud
6 pins.
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w mscosystems
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Advertising on Facebook to Increase Reach

- Facebook Ads and Sponsored Stories
- How are they used?

- Cisco’s brand campaign

Becca Walis likes Cisco,

I Cisco Like Page
cisco
The Metwork Effect in the Internet of Everything era will lead to
an exponential increase ...http://goo.glfazwiD #d |g |ta| p r
- L Like * Comment * Share * lfh260 * @ ' Sponsored - l
.|




Performance of Posts

[Imp] Organic

[Imp] Viral

[Imp] Paid

Likes

Comments

Clicks

Tonly

3 days paid

20585

16160
38
4401

55

[ cisco * 355,760 lie tis
RN iovenber 7 2t 2:370m - @

| v Liked |

Welkcome to the Internet of Everything. Learn about how this willchange our warld for the better ina
recent blog past by Cisco's Chief Futurist, Dave Evans.

How the Internet of Everything Will Change the
I ') I World...for the Better [...
blogs.cico.com

1sC¢

Like * Comment - Share Be

2 #sincluded all FB placements across Cisco accounts

Nov 16th

108745
17754
816
95412
432

14

19

572

BRI cisco - =52, 720 ke this .
BERSN ricvember 21 at 9:d6am via Sprinks + @
v Liked

The Network Effect in the Internet of Everything era will lead to an exponential increase of value as
more peaple, process, data, and things becorme connected. How can you help the I0E reach its full
potential? http://cs.co/5035pXiP

of Everything: Harnessing an
More Powerful Internet

Nov 28th
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Campaign Results

Nov 7th

Campaign Reach?

24,672

Frequency?

2.0

Social Reach?

3,431

actions?

Clicks?

951 412 0.846%

CTR?

Spent ?

$21.81

I Name | | Status ? | Reach ? | Freq. ? | Social Reach ? | Actions ? Clicks ? CTR ? Bid ? Price ?
Auto $0.45
DaveEvans117IoEBlog Va4 24,550 2.0 3,317 549 409 0.843% Optirmized CPM Optirized CPM
o ) N Auto $0.77
Cisco - Sponsored Stories a4 124 1.3 121 2 3 1.923% Optimized CPM Optimized CPM
Nov 16t
Campaign Reach?  Frequency?  Social Reach? actions?  Clicks? CTR? Spent?
96,976 2.2 52,717 872 1,385 0.662% $99.86
| Name I I Status ? | Reach ? I Freq. ? | Social Reach ? I Actions ? Clicks ? CTR ? Bid ? Price ?
isco - ey Auto $0.48
Cisco - Ad & v 96,139 2.1 51,840 866 1,370 0.664% Optimized CPM Optimized CPM
e ) 0, Auto $0.40
Cisco - Sponsored Stories & v 997 2.9 988 6 15 0.517% Optimized CPM Optimized CPM
Nov 28th
Campaign Reach?  Frequency?  Social Reach? actions? Clicks? CTR? Spent?
105,444 1.7 62,465 5,092 4,439 2.427% $100.00
| Name I l Status ? | Reach ? I Freq. ? l Social Reach ? I Actions ? | Clicks ? CTR ? Bid ? Price ?
isca - o, Auto $0.56
Cisco - Ad & v 102,513 1.7 58,829 4,967 4,282 2.468% Optimized CPM Optinized CPM
N ) o Auto $0.35
Cisco - Sponsored Stories & v 3,915 2.4 3,891 125 157 1.669% Optimized CPM Optimized CPM
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Key Takeaways

- Recognize engaged users
- Visual content is the future!

-Photo posts receive up to 30% more engagement than text
posts in Facebook Timeline

-Fastest-growing social networks are Pinterest and
Instagram

- Experiment more with Pinterest, Instagram and other visual social
networks.

- Experiment with paid Facebook services- $200 can go a long
way.

#digitalpr
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Thank you!
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