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NOT FOR SALE
TWITTER: YOUR HOME WHEN YOU DON’T HAVE A HOME
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WHO IS NOT FOR SALE?

30
MILLION
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NOT FOR SALE

MISSION: 
CREATE A WORLD WHERE NO ONE IS FOR SALE
STRATEGY: 
OFFER RELEVANT VALUE EXCHANGES TO DRIVE TARGETED ACTION
TWITTER GOAL: 
AMPLIFY BRAND VIRALITY FOR MEASURED RESULTS
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TELLING A GREAT STORY WILL...

ATTRACT MORE FOLLOWERS
EXCITE THE EXISTING AUDIENCE
OFFER VALUE TO YOUR AUDIENCE
SELL MORE
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HOW TO TELL A GREAT STORY

CAST: KNOW WHO YOU ARE
PRODUCTION COMPANY: ALIGN THE TEAM
MOVIE TRAILER: CREATE UNIQUE VALUE
THEATER: STIR THE RIGHT EMOTION IN YOUR AUDIENCE
THE SEQUEL: WHAT DO YOU WANT PEOPLE TO DO NEXT?
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HOW TO TELL GREAT STORIES ON TWITTER

DEFINE BRAND PERSONALITY
DETERMINE VALUE PROPOSITION
DISCOVER OPPORTUNITIES TO ENCHANT
DEMAND EXCELLENCE
DO BETTER: MEASURE & ADAPT
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DEFINE BRAND PERSONALITY: WHO ARE YOU?

DEFINE VOICE ATTRIBUTES
CREATE SHARED UNDERSTANDING ON THE TEAM
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DEFINE BRAND PERSONALITY: WHO ARE YOU?

CREATE THE RIGHT MIX
- WHAT DO YOU NEED TO COMMUNICATE? 

IMPACT STATS/INFO CAMPAIGNS INSPIRATION
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DETERMINE VALUE PROPOSITION

WHAT CONTENT/THOUGHT LEADERSHIP CAN YOU OFFER? 
- EXPERTISE? IDEAS? INFO?

WHAT DOES YOUR TARGET AUDIENCE WANT & NEED?
- ENTERTAINMENT
- INFORMATION
- FEED GOOD MOMENTS
- HUMOR

AUDIENCE 
WANTS

YOUR CONTENT
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DETERMINE VALUE PROPOSITION

HUMAN 
TRAFFICKING

SUPPLY CHAINS
& APPAREL 
INDUSTRY

THOUGHT LEADERSHIP
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DETERMINE VALUE PROPOSITION: KNOW YOUR AUDIENCE

UNDERSTAND WHO YOU ARE TALKING TO
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DISCOVER OPPORTUNITIES FOR ENCHANTMENT

BUILD SOMETHING WORTH FOLLOWING
- CAMPAIGNS
- COMPETITIONS
- STORIES
- ACCOMPLISHMENTS
- COMMUNITY
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DISCOVER OPPORTUNITIES FOR ENCHANTMENT

EXPERIENCES TO CREATE:
- EXCITEMENT AROUND PROGRESS



EXPERIENCES TO CREATE:
- SENSE OF A MOVEMENT
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DISCOVER OPPORTUNITIES FOR ENCHANTMENT
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DISCOVER OPPORTUNITIES FOR ENCHANTMENT

EXPERIENCES TO CREATE:
- SENSE OF COMMUNITY
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DISCOVER OPPORTUNITIES FOR ENCHANTMENT

EXPERIENCES TO CREATE:
- AN IDENTITY

- USE STATEMENTS THAT ARE IRREFUTABLE & PEOPLE AGREE WITH
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DISCOVER OPPORTUNITIES FOR ENCHANTMENT

CAMPAIGN EXAMPLE: THE ROAD TO REBBL
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DISCOVER OPPORTUNITIES FOR ENCHANTMENT

THE PROCESS FOR BUILDING SOMETHING WORTH FOLLOWING:
- CONSTRUCT ARCHITECTURE
- USE BASIC STORY ELEMENTS: PROBLEM, RESOLUTION
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DEMAND EXCELLENCE

BE CONSISTENT

BE ACCOUNTABLE
- ENABLE REALTIME FEEDBACK
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DO BETTER: CONSTANTLY MEASURE AND ADAPT

DON’T JUST GROW FOLLOWERS, GROW INFLUENCERS
- CAN YOU INCREASE THE NUMBER OF TOP RETWEETERS?

- IDENTIFY WHAT CONTENT PEOPLE ARE RETWEETING
- ADJUST YOUR CONTENT TO FEED THAT



THE IMPACT OF GROWING INFLUENCERS
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DO BETTER: CONSTANTLY MEASURE AND ADAPT



NOT FOR SALE#DIGITALPR

DO BETTER: CONSTANTLY MEASURE AND ADAPT

SET BARS AND THEN BREAK THEM
- ESTABLISH AVERAGES FOR FOLLOWER GROWTH, RETWEETS, REACH, ETC.

KNOW WHAT YOUR AUDIENCE IS INTERESTED IN
- TRACK PERFORMANCE OF CONTENT TYPES
- LOOK FOR PATTERNS
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FINAL THOUGHTS

KNOW WHO YOU ARE
CREATE AN EXPERIENCE FOR YOUR FOLLOWERS
OFFER VALUE & THOUGHT LEADERSHIP
CONNECT WITH THE PEOPLE WHO LOVE YOU

TELL A GOOD STORY. PERIOD.
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