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Bianca Prade. SKDKnickerbocker. Senior Vice President. 

We develop integrated earned and digital media winning strategies for clients 
including brands, non-profits, trade associations and political leaders.  

 

George Washington University 

Adjunct faculty member in the Strategic 
Public Relations graduate program. 

American University 

Adjunct faculty member in the School of 
Communication’s graduate program. 
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Don’t focus on the technology. Focus 
on the end goal and how  
to create business value  

using digital media. 
 

~ Charlene Li 
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500 to 1,000 
Whoa! That’s a broad range. Many reporters get 

this many emails a day, many of them press 
releases and pitches. 
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Aha! 

Moment 
Leverage social data on 

financial reporter 
targets to tell our 

client’s story. 
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Client: Global Nutrition and Weight Management Company 

The Issue: Company under attack by a short seller trying to 

drive the company out of business. In the spring, a documentary 
was released, which presented a one-sided depiction of the 
company. Our work was focused on telling the company’s positive 
story and fighting back against misperceptions and accusations.  
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Truth Campaign 
Launched with the goal of fighting back against each and every accusation 

Engaging Financial Press 
Ad Parlor Social Data Partner & Twitter Tailored Audiences $ 

Proactive Storytelling 
Through website, social media, real-time monitoring and rapid response 

Client: Global Nutrition and Weight Management Company 
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Client: Global Nutrition and Weight Management Company 

Arranging a Response 
We built a website and new social media accounts dedicated to responding to the 
criticisms waged against our client. 
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Client: Global Nutrition and Weight Management Company 

Targeted Twitter Ads  
Looking at a variety of data points, we sought to best direct our funding 
to achieve the lowest possible cost per engagement. 
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Client: Global Nutrition and Weight Management Company 

Engagement Over Time 
With the launch of the microsite and new dedicated social media account in 
conjunction with targeted ad buys, online engagements quickly spiked! 
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Client: Global Nutrition and Weight Management Company 

Influencers Take Notice 
Major news outlets covered the media response we curated for the client. 
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Aha! Moment Take 2: If a picture is 

worth a thousand words… 

Storylines can be conveyed 
using visuals. Create a series of 
visuals to accompany your 
press release: Infographics, 
video, sharable images for 
social.  
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Coca-Cola 

Basic Example 

http://www.coca-colacompany.com/press-center/press-releases/the-coca-cola-foundation-and-the-coca-cola-company-give-back-106-million-to-more-than-230-organizations-globally
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Coca-Cola 

Visual Example 

http://www.coca-colacompany.com/stories/sustainability/2017/coca-cola-gives-back-106-million-in-2016
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You too can be a graphic designer! 

Make use of new online platforms  

to enhance your work. 

Websites like Piktochart 
and Canva give you the tools 
to make unique and 
customizable infographics 
that are sure to impress! 

https://piktochart.com/
https://www.canva.com/
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Thanks! 
Any questions? 

You can find me at: 
@BiancaPrade 
Bprade@skdknick.com 


