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Evolution of the news cycle: The modern day
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The evolution of the news cycle
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The modern day crisis
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Verizon says Yahoo
data breach had a
"material" impact

RIP Galaxy Note 7: Samsung loses $19
bn in value after fire debacle
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Ideal State The Reality
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Build an integrated cross-functional
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z Total mentions

z Total impressions

z Competitive mentions

z Keywords & co-occurrences
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TOTAL MENTIONS BY ISSUE GRAPHICS POWERED BY ZIGNAL LABS y
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Understand what’s happening

REALTIME MENTIONS TOTAL MENTIONS

100

- 626,261

TOTAL MENTIONS

60
@ AVERAGE COUNTS
. 131,517
AVERAGE PER DAY
; . . | | | | | " © 5,480
GTE10PM BIET5PM 616:20 PM B16:25 PM B16:30PM 6:16:35 PM 6:16:40 PM 61645 PM 6:16:50 PM E1655PM E17:00 PM AVERAGE PER HOUR
= Hillary Clinton = Donald Trump
TOTAL MENTIONS NET SHARE OF VOICE
hour | d3¥ | profile List
25k
DOMALD TRUMP
I 738,661 46%
20k
HILLARY CLINTON
EE—— 25,030
15k
POTENTIAL IMPRESSIONS
Tk

) 9.6B

POTENTIAL IMPRESSIONS

ZIGHAL LABS -- CLINTON TOP ISSUES =

R\
B o

Ca

| Tty Wizee Bore Bom Bun Wasw Bism
SpemaCon T G enguie  meats e denes

umy

“‘

. 16%
&,

L W Woase Wiy o Biose Baar
[ S e e

v

ZIGNAL LABS REALTIME WORD CLOUD

S —
Jo—— “"’"‘“‘SCOtUS"“‘ cmm@n‘vs prsioli e
mm pmpllﬂmnz ‘@emaludsioveme

perl ‘ﬁ i appm @nra eohayinians

f;.i:un er UPHO '”““ﬁ“’““"“"lfj“;
mdmen d
=needool Fronds
first |

= SUPL mEﬁﬁar‘,’p’%‘::?m
n-~;mi‘.=3$#d“"°” yatacinon:=

@joshschwerin hlstow:'l;f:\clé
e want thinks P9 prpt
=-judges siegeit =

nm:m eerpwnee #draintheswamp @mnasnunmm reach
unchecked  Eroblshety g e ndmentwhich felection 2016 WMk amer ica greatag sin




SPIDEY CHART

i Dompgins
@ Stonies .
@ Tweels "
[
) Re-Tweels
. @ .
™
I
R "
L W
.
. . .
L]
& »

© 2017 Zignal Labs Confidential



% Influencers E250

TOP AUTHORS b+ w0

el

- .

Aralyst Ahioed

'I:II:I UFI‘\. 'l".v.‘ﬁ.
Finarcigl Mews

TS MENTIONS
rvesiment News
5 \I-EN'.IL-HS
Maomgage News
TOMENTIONG
dadystockplays com
BB MENTIONS

US Consumne Hewa
B1 MIN :Lw:;.
MarkeiBeaiCom

59 "-lEh'lC."-'n:i

Midss Sentaneni®
5B MENTIONS

5ift Slock

45 '\-!E.r-:'li".‘ﬁ.

1 i Sanek Insights

2 MENTIDNG

wWelis Fargo

SHARE OF VOICE

IMPRESSIONS

31007 3 1.3B8

@ 130.4M

POTENTIAL IMPRESSIONS

1.7B

POTEMNTIAL MPRESSIONS

#PRNews

© 2017 Zignal Labs Confidential



SAMSUMNG IN CRISIS CRAPHICE POWERED BY ZICNAL LARS

HISTORICAL SENTIMENT 5+ MENTI00

3 e e 'AMM - "M

- 5 103 153 00 0 250 aga L] 453 508 -I|

B riegative il e
NET SENTIMENT .

MEGATIVE
95% SENTIMENT

#PRNews

© 2017 Zignal Labs Confidential



Planning

Assess

22016 Zgnad Labe Coafinantal



Media Intelligence: It’s not just for a crisis...
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Based upon real-world experience from
Fortune 500 brands, this eBook is a must-
read for every social media, digital
strategist and communications
professional.

» Accurately assess the severity of a crisis.

» Visualize and analyze a crisis unfolding
across social and traditional media channels
and take the right action.

* Focus on the influencers that matter.

« Consolidate your company’s crisis reporting
and processes through a centralized
“mission control.”

www.zignallabs.com
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Visit Zignal Labs at the Show!
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Thank you! Questions?

< zignal s
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