
PR News Media Pitching Clinic 
#PRNews 
January 24, 2017 

Rob Manfredo 
Strategic Media Consultant 
@robonaroll 

#PRNews 



Understanding the Changes… 

The competition for audience attention is fierce 
 
Information is everywhere 
 
Consumption habits are shifting 

Paid Earned 

Shared Owned 

Media 
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News Consumption: Consumer Demands 
• Immediate 
• Succinct 
• Customized 
• Centralized 
• Organized 
• Approachable 
• Visual 
• Edgy 
• Authentic 



Some Things Stay the Same 
Expectations and KPIs Don’t Change 
 
Strong content is still the lynchpin to a 
placement 
 
Choosing the right targets from the 
growing number can be daunting 
 
Relationships still matter 

Social media is a key tool for 
building a mutually beneficial 
relationship  
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Before You Make Contact 
• Read and Research 
• Get Out and Network 
• Host Events 
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Do This 
• Be a resource  

– Not a braggart 
• Be persistent 

– But respectful 
• Be concise 

– Too much or too little info is useless 
• Be flexible 

– Have more than one idea 
• Be action-oriented 

– Close with a specific request 
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Strong Subject Lines 
• Why Security and Governance Are Top Concerns for the Fortune 

500  [CEO Interview Opp] 
 
• 87 % of City Workers Are Concerned About Proper Water 

Management [New Research] 
 
• New IRS Laws Will Delay Returns For Millions - Jackson Hewitt CEO 

Explains How to Survive [Guest Post] 
 

• Mothers’ Day Cards Evolve to Embrace the New Normal [Slide 
Show Available] 
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Never Do This 
• Be too generic 
• Send an email blast 
• Assume familiarity 
• Overpromise 
• “Just send it” 
• Stalk your target 

#PRNews 



Weak Subject Lines 
• Expert Interview? Sinus Problems, Cancer Stand in the Way of 

Healthy Valentine Lips - Nation's ENTs Urge Patients to Keep Lips 
Kissable 
 

• Using Cash Back Card Increases Savings on Organic Foods 
 

• Press Release: Please Consider Including XXX New Phone in Your 
Next Round-Up 
 

• New Fabrics Keep Your La-Z-Boy Clean and Hygenic 
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Nothing is Irreparable 
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