




What are 
we Talking
About Today?

• Beyond	the	Snaps:	Determine	if	your	brand	
should	be	on	Snapchat

• Managing	an	editorial	calendar	for	a	large	
brand

• Real	life	examples
• Frequency	+	Cadence









Creating 
an 
editorial 
calendar



Organize content

•HAVE A CALENDAR: The 
key to a successful 
snapchat strategy is to 
create an editorial 
calendar that aligns 
with preexisting 
campaigns, events, and 
conversations.



Example editorial calendar



Be a gatekeeper
•BE SELECTIVE: Don’t snap 
about everything. Content 
should be raw, fun, visual, and 
interesting!

•IF YOU’RE A LARGE FIRM: 
Consider setting up a Snapchat 
Editorial Board to review 
Snapchat requests.

•LESS CAN BE MORE: Snapchat 
allows you to tell your stories in 
a dynamic way. Unlike other 
channels, there’s no need to 
have a regular cadence or to 
share content everyday.



1. Pitch us your story. What is the overall storyline? What is the story angle?

2. Give us the “so what.” Why will our Snap followers want to watch this 
story? .

3. How will this story engage our Snap followers? What do you want them to 
do after watching the story? 

4. What is this story going to look like visually? What are some specific 
images and videos that might capture the story?

5. What snippets of text will you use to tell your story? 

Example editorial board process



Have a purpose
PwC’s Purpose on Snapchat:

• To provide a cutting edge view of 
our people and our events through 
footage that is raw, real, and in the 
moment.

• To humanize our brand: Snapchat 
allows us to show off a more 
personalized side of the brand that 
our followers can relate to.

• To engage: Snapchat is heavily 
used among our millennial 
population and allows for higher 
levels of immediate interaction as 
compared to other social channels.


