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Percentage of traffic from SEO for 2016 for various sites that I’ve worked with 

SEO is still a viable channel 
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“The goal of SEO is not to 
put wings on a pig, but to 
genetically reengineer the 
pig into an eagle.” Bruce Clay 
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SEO is NOT 
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A One Off Feature A Project That Begins and Ends Magic 
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SEO is NOT 
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SEO is… 

Search Engine Optimization (SEO) is the art and science of getting web 
pages ranked for targeted key words. 
 

– Different key words have different ranking criteria 
– Each Search Engine has their own ranking criteria 
– SEO takes time, as trust is a huge part of the algorithms 
– Trust = age of site + relevancy of links to site + age of links to 

site + frequency of links gathered + trust of site linking in + 
more 

– Google Algorithm has 200+ ranking elements 
– SEO is a continual, building process 
– Social’s role in SEO is constantly in flux 
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SEO and other market channels 
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http://venturebeat.com/2015/03/12/google-
now-elevates-company-press-releases-in-
news-search-results/ 
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https://moz.com/blog/google-organic-click-through-rates-in-2014  

How many clicks do I get? 
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SEO in 2016 
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Google 

http://searchengineland.com/now-know-googles-top-three-search-ranking-factors-245882  14 
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#3 Rankbrain 

Machine based learning algorithm 
 
Part of Hummingbird (announced August 2013) 
 
3rd most influential part of the algorithm 
 
“If RankBrain sees a word or phrase it isn’t familiar with, the machine can make a guess as to 
what words or phrases might have a similar meaning and filter the result accordingly, making it 
more effective at handling never-before-seen search queries” – Wikipedia 
 
Oct 2015 – announced 
 
April 2015 – actually went live 
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#2 Links 

Linking on your page 
Include links in articles to relevant content on your site and on other related sites. 

– Tags and category pages are perfect for this. Use them. 

– Link to other pages / divisions / sister companies. 

– Link to partners.  
 

Linking to your page 
Make sure there are at least 3 permanent links to your article (category and tag directory pages count) – orphaned 
content can’t be crawled 

– Add as related link from older articles. 

– Share on social media 

– Get links from partners 
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#2 Links  

 
 – Use keywords to link to other areas in the site / past articles 

– Never link with “Click Here” to your own site 
– Don’t overdo the links, 3-10 per article (depending on length) is fine 

 
 

♦SEO 101 

♦Page 17 17 
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#2 Links  

 
 – Use keywords to link to other areas in the site / past articles 

– Never link with “Click Here” to your own site 
– Don’t overdo the links, 3-10 per article (depending on length) is fine 
– Approved domains have the links “followed” by Google 

♦Page 18 18 
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#1 Content 

– What is the story you are trying to tell? 
– What are your goals? 
– What appeals to your audience? 
– What are your audience talking about? 
– Is it a fit for the brand / product? 
– Are you delivering the right information? 
– How will the audience find it? 
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Use named Entities 
• People 
• Events 
• Places 

• People 
• Events 
• People 

National Black Farmers Association 26th Annual Conference 
Begins Today 
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Page Composition: Title Tags 

 
 <title>Carolina Panthers Heighten Fan Experience at Bank of America Stadium with Aruba Wi-Fi 

| Aruba Networks Newsroom</title> 
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Page Composition: Title Tags 

Pre-2013 2013 onwards 
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http://moz.com/blog/new-title-tag-guidelines-preview-tool 
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Page Composition: Title Tags 
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Page Composition: Title Tags 
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Page Composition: Description Tags  

 
 

When it goes wrong… 
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Page Composition: Description Tags 

 
 

Search engines may use the description tag in the SERPs 
(or as much as they are able to) 
 
 <meta name="description" content="The crowdfunding platform Classy is partnering 

with Salesforce and other tech leaders to bring innovative tools to the nonprofit 
sector with a focus on improving donor retention." /> 

27 



@simonheseltine #PRNews 

Page Composition: Description Tags 
Search engines may use a snippet from the page or mix and match that with the 
description 
 

<meta name="description" content="PatientCrossroads Rebrands as AltaVoice and Focuses on 
Delivering Insights for Patient-Centered Drug Development"> 
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Page Composition: Description Tags 
Description tags must be unique for each page: content differentiation 
 

♦Page 29 29 
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Page Composition: Description Tags 
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120-155 characters 
 
Call to action 
 
Sentence structure 
 
Unique per page 
 
Use Keywords / Entities 

Page Composition: Description Tags 
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Basic SEO Checklist 

# Item Completed 
1 Choose Target keywords 
2 Use keyword in title tag 
3 Include keyword in URL slug 
4 Use keyword in description tag 
5 Use keyword in content 
6 Use keyword in image alt text 
7 Ensure your content is unique 
8 Copy edit the content for quality 
9 Link to related content 
10 Create internal links 
11 Promote in social networks 
12 Look for keyword evolution, edit / create new content as necessary 
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