PR Measurement Workshop

How to Select the Right Metrics for Your Communications Initiatives
and for Your Brand’s Bottom Line
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PR Measurement

 Create compelling & organized campaigns

e |dentify the right goals & use the best tools

e Showcase dynamic results
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Compelling Campaigns
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Goals & Tools



Digital Marketing
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ollecting Feedback

We use a strategic mix of tactics
to populate digital channels with
relevant content, so our customers
can easily learn about USGBC’s
products, services and offerings.
We track interest and make
adjustments accordingly.






content marketing websites

email online advertising social media



USGBC has a comprehensive
content strateqgy in place,
which involves the creation of
multiple pleces of content,
with defined production and
promotion workflows for the
various forms of content



USGBC manages a suite of
websites to inform the market of

USGBC’s offerings and to engage
our customers.






USGBC takes advantage of
several channels to reach
prospects through online
advertising.



All content we’re creating Is strategically
distributed across these platforms:



Google Analytics




Media Monitoring






PR Measurement

 Create compelling & organized campaigns

e |dentify the right goals & use the best tools

e Showcase dynamic results
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We produce campaign and
quarterly reports that showcase
gualitative and quantitative results




PR Measurement Takeaways

 Create compelling & organized campaigns
- Leverage stakeholders and provide resources
- Tell a story
- Establish campaign structure

e I|dentify the right goals & use the best tools
- Think about what success looks like
- Deploy the appropriate tactics
- Understand marketing & PR best practices

« Showcase dynamic results
- Create organized, regular reports
- Understand client/exec needs
- Learn from mistakes
- Celebrate successes
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Resources

Social media monitoring/tracking: Hootsuite, Trackmaven, UberVu

Media monitoring/tracking: Newsdesk, Cision, Google alerts, PRNewswire

Marketing metrics/distribution: Marketo, Kapost
Organizational tools: Asana, Dropbox, GoogleDrive

USGBC press room: http://usgbc.org/press

@marisalong @usgbc #prnews


http://usgbc.org/press

Questions

@marisalong @usgbc #prnews
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