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BUY...

BUY SMART
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1. Know your destination
2. ldentify your passengers
3. Bring a map

4. Do the math
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 What do you want
people to do?

 What are you trying
to accomplish?

« Why are we here?

#sociall6
@heart_south

KNOW

YOUR
DESTINATION



« Who are you trying to
reach?

e What are their interests?

« Don’t forget internal IDENTIFY YOUR
audience (Employees, PASSENGERS

Volunteers, Donors)
 Friends & Family matter
 Enlist Social Media Ambassadors
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Hi Ambassador!

Thank you for signing up to share messaging for the American Heart
Association. July is Quality of Care Monthl Share our messacizs 2had lnses
healthy and quality hospitals and care all month long. Post to»
social media accounts today.

#Y oulAreWhy

WHEN HOSPITALS
The next best thing
Post about quality this July! Gl] THE EXTHA MILE heart ;?s:;zlzga::tstroke
FATIENTS nu Tnu on the map, is putting

July is Quality of Care Month is on and we're counting on your help to reach | fi6v-health .
fo use on your social media accounts to show support and possibly save a lif¢ quality heaithcare on it.
LA
‘ - SHARE THE
' NEWS!
LIKE OUR PAGES ' o
f FACEBOOK
W TWITTER
'L-l IMSTAGRAM _ wwr Bt Lirg PSR ive
Find the pages for your local Share news from our pages
market and make sure you like and use your local hashtag why about what drives you to
and share messaging. today. support the AHA. e
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 Plan for pit stops

« What if you run out
of gas?

 Finding a shortcut

« Google maps? Or
old school fold-out?

BRING A MAP
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Social Media Content
Rule of Thirds

PROMOTE

SHARE CONVERSE
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e Purchase snacks?
 Road test first?
 Miles to the gallon?

« Which vehicle to take?
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II\/IAGES

Canva
 Word Swag
 Typorama
 Rhonna
« RDMagic
 Legend
 Word Dream
 Frametastic
e Pixomatic
 Over
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VIDEO

Animoto
 Movie
« Moviemaker
e cinemagram
* Ditty
 VidLab
 VivaVideo
e Video Edit.or
o Splice
 Reel Director
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Canva For
Work/Word
Swag

 Free or
mostly free
for Nonprofits

e Branding Kit
e Files
e Shareable

#SOCIAL16
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20 Percent Rule

* Videos & Images

* Logos count, so if you have
a large logo — consider the
shareable aspect
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GETTING ON THE ROAD




e 27 hyperlocal
Facebook ad
campaigns

« Combination of
boosted posts & ads

« Combined Reach:
224,524

o Total website
clicks/post
engagements: 11,897
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@heart_south

_% | American Heart Association - Heart of Texas

Published by Courtney Lee [?] - 6 July 2015

Only one more day until the Waco City Council votes on a comprehensive
smoke-free ordinance. We need you to join us tomorrow at Gpm to help
fight heart disease and stroke. Help Waco become 100% Smoke-Freel
http://p2a.co/KntDdNT

SMOKE-FREE WACO

Join us to support a 100% Smoke-Free Waco

On July Tth the Wace City Council is scheduled to vote on a comprehensive smoke-
free ordinance. We need your help to tell the Council to protect all workers from
secondhand smoke!

6,199 people reached View Results
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I Jesse Davis Does anyene know how bad i would want to put an oil drip on my
exhaust pipe to make my truck smoke like hell should this ilegal erdinance pass.

 Ads were clear Champlon
“+ 1Reply
Paula McClain Dunlap The decision to be smoke free needs to be left up to g y
% the private business owners. Government needs to stay out of their business. L]
Just another example of government intrusion. C u rre nt au d I e n Ce
Like - Reply N1

[ |
E: Dustin Weins Would be true except for that pesky little thing called

secondhand smoke. “Your right to swing your arms ends just where the ® R e aC h I n O ut to e n e ral
other man’s nose begins.

Like - Reply

audience resulted In

Scott Thayer Smoke free 7777 Does anyone notice the city of Waco buses and
garbage trucks how much smoke polluticn they're creating and what's next ban

beef cause a good tasting cheese burger can cause heart attack. We are O pe n d I aI O g u e an d

starting to look like the United Communist States of America.
Like - Reply 4

i Interesting engagement

Scott Doyle Hey Dustin has ex smoker who gives them right or you to say they . .
can't smoke here. Go somewhere else if you don't like it. It's like geing to a cigar
shop and someone who is a non smoker saying they don't like the smoke. | O p po r u n I I eS
choese to quit smoking not because someone told me.
Like - Reply
[ﬁn_bi Adrian Huff No
B8 Like - Reply
Lola Thayer Okay WACO you better watch it soon they will be banning our
famous 55 gal drum BBQ Smokers and telling us we will have to use liquid

smoke on our briskets and riks if we want that down home flavor we'll be missing
because of cur city’s "no smoking law™...

Like - Reply d
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 Create Compelling Content

e Follow the SoMe Rule of
Thirds

KNOW
) YOUR
Ask for What You Want DESTINATION
(Comments/Shares)
* Leverage Event #s
. Graphics Matter IDENTIFY YOUR

PASSENGERS

e Spread Out Your Budget
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IMAGES

Canva

Word Swag
Typorama
Rhonna
RDMagic
Legend
Word Dream
Frametastic
Pixomatic
Over
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VIDEO

 Animoto
e Movie
 Moviemaker
e cinemagram

o Ditty

e VidLab

 VivaVideo

* Video Edit.or

e Splice
O
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