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TOPICS I'LL BE COVERING

» Building and targeting your audience
» Content: Thinking outside the box
» Measuring success
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SNAPCHAT AUDIENCES

» Snapchat has over 100
million daily active users

» Snapchat users
collectively watch over 10
billion videos daily

» Because users don’t have
torotate their phones,
their 9x more likely to
watch an ad in full

Sources: Bloomberg, Column Five and Newscred,

@ LWADouglas
# PowerofPR

% of U.S. smartphone users on Snapchat, by age group

Age group

20

10

2013 2016

® 1324 @ 2534 35+

Data source: WS/



http://www.bloomberg.com/news/articles/2016-04-28/snapchat-user-content-fuels-jump-to-10-billion-daily-video-views
http://www.columnfivemedia.com/
http://newscred.com/

LEVERAGE YOUR EXISTING
AUDIENCES

Cross promote your snapcode
and username
» Social channels

> Avatars :

> Banners '
> Messaging T
> Paid “e

» Print/event signage

» Point of sale
..anywhere you promote your
social channels!

@ LWADouglas
# PowerofPR
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The Blind Pre-Order Bash starts now and you're invited. Join the
party on our @Snapchat. snapchat com/add/tacobell
10:59 AM - 6 Feb 2016
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' General Electric
@ 0On Snapchat? Follow us at the drop of a tap! Just update the app, point the
— camera at this image, and tap the screen.

Airbnb

generalelectric

VICELAND
:lﬁ: Join our NOISEY producer @beeficus and rising Atlanta star @lilyacht




DON’T FORGET ABOUT USER
EXPERIENCE

Make sure you have content on your
Snapchat channel when you announce you
are active

@ LWADouglas
# PowerofPR



GIVE YOUR AUDIENCE A

PREVIEW

Did you know?

You can download
your own snaps.
Use images and
video clips from
your snap story to
Cross promote your
Snapchat on other
channels.

@LWADouglas
#Powerof PR
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The #BallotBriefcase stops at Rockefeller
Center! Where will it go next? Follow on
@Snapchat! un: ballotbriefcase B+

In addition to carrying the ballots to the
Academy Awards, I'm also an
Olympic hopeful
LA'R

@ 58 likes
pwe_llp Guess who's back on Snapchat this week? Follow
as the #BallotBriefcase heads to the @shortyawards!




KEEPING YOUR AUDIENCE
ENGAGED

» Make sure Snapchat is part of your content calendar

» Consider regularly scheduled content vs ad hoc
campaigns

» Ask for engagement
>  “Sendus asnapof...”
> “Screenshot the next snap!”
> “Add on to this image”
KEEP CROSS-PROMOTING YOUR SNAPCHAT PRESENCE

v

@ LWADouglas
# PowerofPR




KEEPING YOUR AUDIENCE
ENGAGED

Send us a
snap of
how you

show your
Mountaineer
Pride

fun, WI'EEI it!

@LWADouglas
#Powerof PR




CONTENT:
THINKING
OUTSIDE THE

BOX | :




Live Stories wear their
rough edges like a
badge of honor.

-Andrew Wallenstein, Variety

@LWADouglas
#Powerof PR




SNAPCHAT ISN'T JUST ANOTHER
CROSS-PROMOTION PLATFORM

» Content is captured and created
within the platform

» The best stories are captured live
In real-time

> Content on Snapchat is unique
and specific tothe channel

@LWADouglas
#Powerof PR



" SNAPCHAT MEMORIES

aaaaaa

» NEW opt-in feature announced - ®
last week, rolling out to users
over the next month

Memories

Welcome to Memories!

Save or import some Snaps to get

» Allows users tosave snaps and e r!-"‘ru“i started.
. . . | J F_N
h 4 A 4
storl.es to their Memories O N=X-) —
section
> Ins ide Mem Ories p you can Memories is a personal collection of the
. . Snaps and Stories you save, backed up by
import photos and videos from Snapchat.
your camera roll
»  Will fundamentally change
how users and Organizations By tapping Start Using Memories, you agree to the

Memories Terms of Service,

share on Snapchat

Start Using Memories

@LWADouglas
#sociallo



CONTENT THAT DRIVES
ENGAGEMENT

Behind-the-scenes
Interviews

Tutorials

Products in action
Influencer takeovers
Contests and sweepstakes
Snap “shows” and “movies”
Q& A/Trivia

Scavenger hunts

vV vV v VvV v v v v Vv

@ LWADouglas
# PowerofPR




STORYBOARD...BUT STAY
FLEXIBLE

»Learn from your audience
>»Trust your gut
»Have fun

“If you don’t have fun snapping
it, your audience won’t have fun
viewing it”

-Snapchat influencer Frankie Greek

@LWADouglas
#Powerof PR
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TELL A
STORY

Content shouldn’t be thought of onlyin
terms of individual snaps, but rather a
collective series of snaps that tell a story.

@LWADouglas
#Powerof PR




USE SNAPCHAT FEATURES TO

ENHANCE YOUR CONTENT
> Filters
> Stickers 0:102(02 FS.R ¢U v
S . S TRONOMICAL E.go)(
> Lenses > > e P
SU KPRISE GLUEST!
@LWADouglas

#Powerof PR



CASE STUDY:
BALLOTBRIEFCASE

2016 SHORTY AWARD WINNER: BEST IN B2B
2016 PR DAILY AWARD WINNER: BEST SPECIALTY CAMPAIGN

Y



http://shortyawards.com/8th/oscars-ballotbriefcase-snapchat-journey
http://www.prdaily.com/awards/specialedition/627.aspx
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MEASURING
SUCCESS




_ MEASURING SUCCESS ON
-~ ISNAPCHAT

» Limited insights
» Lackingin third party analytics applications
» Manual data tracking and analysis

By taking a closer look at the information Snapchat does
provide, you can still find tangible metrics and learn
how to effectively measure your Snapchat efforts.

@ LWADouglas
#social16



SNAPCHAT

The total number of Snaps a
user has sent or received.

Track this over time.

Leslie Douglas &
Iwadsays | 4,087

© Added Me

& :
9O Add Friends

E) My Friends

@LWADouglas
#sociallo



WHERE TO FIND METRICS

Kylie Has A
Twin?!

eeoo0 Varizon F

1:57 PM

Stories

Cameron
18 Scary AF Resigns as UK
Ghost Vaotes to Leave
Encounters EU

RECENT UPDATES

0 Karl Conrad

= 3§ 96% HE-

Awloward

WVacation Flings

@LWADouglas

#sociallo

sooco Verizon F 8:34 AM

Stories

My Story

Check back tomorrow at 6pm EST...

Tue 12:00 PM

Tomorrow he's being honored at t...

Tue 11:58 AM

Say hello to Bob Moritz, our Chair...

Tue 11:56 AM

T 0 42% 0 4

.....
-----
.....




WHAT SHOULD YOU

MEASURE
Total Unique Views Total Story aﬂ Si:mes _
The number of people ~ Completions S s
who have opened up the The number of people W e

Wh o h ave VI ewed you r W Check back tomorrow at 6pm EST... 668 @

first frame in your : . x
entire story. To measure,

Snapchat story for at

look at the number of ) Tomorrow he's beng honored at... 674 @
least a second. people who have viewed R
. ay nello to bo Qritz, our air...
Example: 685 thelast snap in your
story.
Example: 668

@ LWADouglas
#social16



WHAT SHOULD YOU

MEASURE
eoooo Verizon T 8:34 AM _ ]

Story Completion Rate Screenshots o Stories
Divide total views inthe How many people have S s

¥ to
last snap from thetotal taken a screenshot of W o
views in first snap. your content. @ Chisckback tomotow SUEPIEST,,. 8@

N Tue 12:00 PM a ¥
Example: 668/685=98% Example: 7+5+4=156 it i
Camp/etlan rate Say hello to Bob Moritz, our Chair...

@ LWADouglas

#social16



WHAT SHOULD YOU
MEASURE

so0oo Verizon F 8:34 AM ]
Total Snaps Snap Story Length o Stories
How many snaps you The total length of your S s
. ¥ to
had in your story. story. Y e
% Check back tomorrow at 6pm EST... 668 @
A Tue 12:00 PM 4 »
Example: 3 Example: 15 seconds
¢ Tomorrow he's being honored at ... 674 @
Tue 11:58 AM 5 %
Say hello to Bob Moritz, our Chair...
@ LWADouglas

#social16



g™ Rob Fields
B @robfields
» L

Want to see a smart, fun use of

Snapchat? Check out what @PwC_LLP
is doing to highlight its #Oscar2016
involvement.

EARNED e
BUZZ

Don’t forget about tracking metrics e 2%0e%ur
across other platforms.

ballotbriefcase

@LWADouglas
#sociallo




THANKS!
Any questions?

J @LWADouglas

{}% @LwADsays

ballotbriefcase




5> CREDITS

» Presentation template by SlidesCarnival



http://www.slidescarnival.com/
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