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Reputation management is 24/7/365 



POOR WEAK EXCELLENT STRONG AVERAGE 

What DON’T We Measure? 
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Reputation matters for your business 



 
Bayer’s Reputation Impact 

 2016: #38 

 2015: #68 

 2014: Unranked 

Top 100 U.S. Companies 

Three Consecutive Years 

 2016: #1 in category 

 2015: #2 in category 

 2014: Unranked 

Recognition amongst our peers 
 

Back-to-back finalist for In-House PR 

Team of the Year by PR Week 
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Key Takeaways 

• Reputation counts—make sure your CEO knows that! 

 

• Measure what matters.  

• Your boss cares about the bottom line.  Show him how you impact it. 

 

• You gotta fight for your right…to budget 

• Prove your teams’ contribution to reputational success—then ask for more 

money! 

 



Thank you! 


