The Measurement Hierarchy

Outputs

Contact/response level

Frequency
Visits
Prominence
Reader contacts
Tonality
Message impact
Share of voice
Journalist inquiries

—~———

Impact on
media/channels

Outcomes
Perception/
behavioral level

Awareness
Comprehension
Recollection
Recognition
Credibility
Image changes
Recommendations
Purchasing intentions

—~————

Impact on
target groups

Source: Ketchum

Business Results

Business level

Revenue/turnover
Contracts closed
Reputation value
Brand value
Price-effort ratio
Market share
Stock price
Employee retention

—~———

Impact on
organizations
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