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Agenda: 

Why Infographics? 

How TextureMedia uses Infographics 

•    Corporate Marketing 

•  Content 

•  Branded Content 

Best Practices 

Useful Tools 
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Why infographics 
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Humans are Visual Creatures 

Why Infographics 
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Source: NeoMam Studies 
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Why Infographics 

Information can be Conveyed Easily 
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Why Infographics 

Infographics are Easily Sharable 
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How TextureMedia Uses 
Infographics 
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Corporate Marketing 
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• ] 

• Press Kit 
• Media Kit 
• Corporate Site 
• Raising Money 
• Board Meetings 

 

How We Use Them 
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Content Infographics 
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• ] 

How They Resonate With Audience 

• Infographics drive more site 
traffic from Pinterest – 50% 
more than articles drive from 
Pinterest 
 

• Republishing an article as an 
infographic drives more traffic 
 

• Infographics generate more 
shares across social medias 
than articles 
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Branded Content 
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• ] 

Clients Want Infographics 
• Way to use your expertise to 

position their products in a 
way that sets us apart 
 

• Provides client with creative 
asset they can use for their 
own marketing purposes 
 

• More effective way to connect 
consumer to brand or retailer 
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• ] 

Infographics 
were the 
fastest-

growing area 
of branded 
content for 

TextureMedia 
in 2015 
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Best Practices 
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Best Practices 
• Less is More: Determine key message/messages you want to 

communicate. You shouldn’t have to read all the text to 
understand the message. 

• Know your audience:  The type of content a consumer wants is 
different than what a potential client or your CEO will want. 

• Create an outline before starting: What are the key points you want 
the audience to get out of the infographic? What are the stats and 
images that will best get that across? The answers will determine your 
design. 

• Show rather than tell: A good infographic will tell a story without 
relaying on words. Instead, key stats and engaging photos will tell the 
story. 
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Best Practices 

• Wire Frame It First: Play with moving around the illustrations, photos 
and stats. Look at it as the reader. 

• Focus on Header Text: What are biggest call outs and how do you 
highlight those? Most important information should be in bigger text. 

• Don’t be Afraid to Steal: Keep up with the trends. Get inspiration from 
editorial magazines and Pinterest to find designs that appeal to you. If 
you’re the client, bring along examples you like – the more the better. 

• There Are No Rules:  The most important thing is that  the infographic 
resonates with the audience. Would you scroll on it if you went to 
Pinterest? 
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Keys To Making Shareable Infographic 

• 70 characters is optimal length 

• Clear focus, not a random smattering of stats 

• Carefully chosen color scheme 

• Up to date, interesting statistics 

• Easy to read at any size 

• Easy to embed, like, pin, tweet, share 
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In Other Words 
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Takeaways 
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Infographics can serve a number of functions 
for a company 

Know your audience when creating an 
infographic, whether working with an outside 
developer, an in-house designer or doing it 
yourself. 

Infographics are here to stay 
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