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5 Week Campaign 

4% of Campaign Budget 

Targeting Frequent & 
Moderate Travellers 

Amplified via Lifestyle, 
Foodie, Travel and 
Fashion Influencers 

Influencer Strategy 
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The Influencers 



Lifestyle Influencers 
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Foodie Influencers 
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Travel Influencers 
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Fashion Influencers 
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The Results 

13 
 Influencers 

1.8MM  
Potential Reach 

44  
Posts 

922,146 
Actual Reach 

21,882 
Social Engagements 
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16,350 
Website Visits 

(15% of campaign website traffic) 
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#TravelSkills Chat Sponsorship 

LAX sponsored the #TravelSkills chat hosted by travel influencers, Chris 
McGinnis and Johnny Jet on Tuesday, November 17 from 9am – 10am PT.   
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#TravelSkills Results in 60 Minutes 

1,617 
tweets 

46,628,455 
timeline deliveries 

608 
contributors 

3,257,323 
reach 

310 
#laxishappening 

mentioned 

289 
@flylaxairport 
mentioned + 

retweeted 
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LAX Beauty Blogger/Influencer Event 
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LAX Beauty Blogger/Influencer Results 



 
- Identify influencer organic tone and authentic voice 
 
- Match influencer to your brand identity 
 
- Find influencers who stay true to your campaign strategy 
 
- Leverage the influencer’s personality/knowledge of your brand 
 
- Choose influencers who are credible opinion leaders with 
engaging content 
 
- Influencer content must be real and real honest 
 
- Amplify messaging to target audience…word of mouth is world 
of mouth 
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How To: Define and Locate the Right Influencers 



 - Campaign Hashtag: 
 Require all influencers to use a campaign hashtag to track  

content effectively  
 
 
 
 - Referral Traffic:  
 Individual influencer receive their own UTM tagged link, to 

effectively measure referral traffic per influencer 
 
 
 
 - Engagement & Sentiment:  
 Measurement of audience reaction to the content specific goal 

of the campaign (i.e. engagement, clicks, comments, etc.)  

How To: Measure Success 
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