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Our Role and Purpose is to inspire people to Prefer,
Choose and Advocate Cisco
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Our Vision is to be an Innovative Leader in Real-Time,
Personalized Marketing and Communications
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Our Opportunity lies in creating Unified,
Omni-channel Digital and Human Experiences
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Listening & Acting
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~ Totalreac : 316, 012 987 (+39% YoY)

| Total mentions: 62,764 (+36% YoY)
Total social reach: 86,472,588 (22%)
Total social engagements: 6,259
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Energizing !
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Social Scoring: Driving Conversion

Socially engaged visitors
are 1.8x more likely to

| ‘ 8 | view an infographic and
6.4X more likely to view a
video
_ ’ 2nd highest performing
B ad

IW ‘4 J‘ Engaged contacts are

more likely to respond to
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YN social offers
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Audience Insights

ID customers,
influencers,
partners &

employees
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"~ Deeper
Insights into

audience Social Audience
interests, Cisco |NS|GHTS

sentiment, etc.
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Customized
reports &

actionable
ecommendations
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Data Management
Platform

2nd Party data®

3" Party data
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Key Takeaways

e Social media requires a behavior change
e Social data is critical to change habits
. > Agreement is key to get significant results
'_‘i e Piloting is a necessary. step
— Afast changing marketis an additional
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