PR News Visual Storytelling Bootcamp

How Facebook’s Latest Video Features Can Grow Your Brand’s Online Profile




What is the story on Facebook video?

= “In 2015, video will dominate as the social media content p
format of choice” - #1 social media marketing prediction a
from Social Media Examiner N\ F V

~

= “Facebook video is now bigger than YouTube for brands.” —

Socilal Bakers E

#socialsummitl6
5 @brittscorner

= “Video currently accounts for 78 percent of all web traffic (in
terms of data, not time spent), and that number is only
poised to grow.”- Adweek Social Times



http://www.socialmediaexaminer.com/social-media-marketing-predictions-for-2015/
http://www.socialmediaexaminer.com/social-media-marketing-predictions-for-2015/
http://www.socialbakers.com/blog/2335-facebook-video-is-now-bigger-than-youtube-for-brands
http://recode.net/2014/06/10/cat-videos-binge-tv-watching-to-account-for-84-of-internet-traffic-cisco-says/
http://recode.net/2014/06/10/cat-videos-binge-tv-watching-to-account-for-84-of-internet-traffic-cisco-says/
http://www.adweek.com/socialtimes/what-the-rise-of-native-video-on-facebook-twitter-means-for-brands/614827

Year-Over-Year Growth In Videos Brands Published
To Each Platform (October 2015)

145%
Bl INTELLIGENCI
-7%
Facebook YouTube

#socialsummit16

Note: Top 500 brands based on Facebook Page followers, and YouTube channel subscribers @brittscorner
Source: Sociolbokers



More Stats!

INn

2015

experts believe that
video will take up

57«

of consumer internet
traffic, that's the
equivalent of almost
4x as much as web
browsing and email

By
2017

this will have risen to

69

By
2018

79%

#socialsummitl6
@brittscorner




Best Practices to Approaching
Facebook Video



Begin with a strong social strategy

IBM Enterprise Social Strategy

Our Mission: Through all social engagement we strengthen our brand,

reflect our values, drive business, showcase expertise
and further meaningful interactions among our clients,
prospects, influencers, employees and forward thinkers.

To drive belief, action and advocacy, we value a set of guiding principles:

Listen first. Share from Participate

Then, create
trusted sources. authentically.

content strategically.

#socialsummitl6
@brittscorner



Get a basic understanding of the Algorithm

“...For all its power, Facebook’s news feed algorithm is surprisingly
inelegant, maddeningly mercurial, and stubbornly opaque.” - Slate

#socialsummitl6
@brittscorner



http://www.slate.com/articles/technology/cover_story/2016/01/how_facebook_s_news_feed_algorithm_works.html

Create content that fits the platform, don’t expect the

platform to adapt to your content
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Engaging videos
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Keep your Facebook videos short and sweet

Posted by BuzzFeed Food
128,588,823 Views

s Like 4 Share R Save

< -

= According to Facebook, videos shorter t minutes are the most effective on the
platform.

= This Buzzfeed Food video is only 30 seconds, but has more than 128 million views
and 2.8 million interactions.

#socialsummitl6
" @brittscorner
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Strategically cross promote

Microsoft made a splash this past holiday season with their “Spirit of the Season”
ad. On Facebook the video generated more than 3 million views.

#socialsummit1l6
@brittscorner







Get the brand mention in early

Together | LeBron James ifs Like Page

More Videos by Nike Previous - Next

-2:06 P o "

#socialsummit1l6
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Leverage Facebook video to drive traffic to other
content and owned properties

#socialsummitl6
@brittscorner






Follow Facebook’s changes and adapt your strategy
accordingly

= |f there is one thing you can count on with Facebook, it's that once you
get the hang of it, it will change.

= Tips for keeping up:
—Follow Facebook’s business changes for regular updates.
—Follow the Facebook tag on TechCrunch
— Follow the Facebook section on Adweek’s Social Times

#socialsummit1l6
@brittscorner



https://www.facebook.com/business/news
http://techcrunch.com/topic/company/facebook/
http://www.adweek.com/socialtimes/category/facebook

ldentify your KPIs in advance and use your metrics to
test and learn

20

Dig in to see what the reception
was to the content. Are likes for
this video above or below your
average post benchmarks? What
about comments and shares?

Remember that video views don’t
always tell the entire story.

Engagement and amplification
are better measures for the
effectiveness of a piece of
content.

Utilize Facebook’s robust insights
to track the success of your
content. Other tools, such as
Rival 1Q, also offer fantastic
metrics capabilities as well as
competitor analysis.

42,067 People Reached

5, 065 video views
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https://www.rivaliq.com/

Continue to diversify your content

' IBM (Default) @ ' IBM (Default) @

Thanks to our IBM Studios in Mexico for this! May the force be with you all

All those cables, so perfectly arranged. 22 more photos just like that here:

bzfd.it/1 KrrQKx today.
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23 Photos That Will Make Anyone Whn Warle Tn TT oy N
Satisfied ' IBM (Default) & CO IBM (Default) @
Some happiness for the real heroes of the 21st century * vece .4 (£ 2 . ‘aref

/ LUKE BAILEY These two interns created this 8-bit sticky note mural of the IBM rebus logo
on their second day of work in the IBM Design studio in Raleigh. 5?"

Like Comment Share Hot PJ

Great photo taken by an IBMer from the terrace at our offices in New York
City.

Like Comment Share Hootlet 2

, #soclalsummitl6
@brittscorner



Recap

v'Begin with a strong social strategy.
v'Get a basic understanding of Facebook’s Algorithm.

v'Create content that fits the platform, don’t expect the platform to adapt to
your content.

v'Keep your Facebook videos short and sweet.
v'Strategically cross promote.
v'Get the brand mention in early.

v'Leverage Facebook video to drive traffic to other content and owned
properties.

v'Identify your KPIs in advance and use your metrics to test and learn.

v'Continue to diversify your content.

#socialsummit1l6
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Additional Resources

Facebook’s Algorithm

= How Facebook’s News Feed Works —
Time

= A Timeline of Facebook’s Recent
Newsfeed Tweaks — Digiday

= What Facebook’s Algorithm Change
Means for Brands, Publishers and the
Future of Media — Contently

Building a Social Strategy

= How to Build a Social Strategy That
works — Entrepreneur

Metrics Tracking Tools

= Rival 1Q

= SYySOmMos

More Facebook Video Best Practices

= Make Your Facebook Video Stand Out
With 3 Simple Best Practices —
TrackMaven

= 20 Ways Brands Can Make the Most Out
of Facebook Video — Reelseo

Social Publishing/Content Management
Platforms

» Hootsuite

» Percolate

= Sprinklir
= Sprout Social

#socialsummitl6
@brittscorner


http://time.com/3950525/facebook-news-feed-algorithm/
http://digiday.com/publishers/showing-people-want-timeline-facebooks-recent-news-feed-tweaks/
https://contently.com/strategist/2015/04/23/what-facebooks-algorithm-change-means-for-brands-publishers-and-the-future-of-media/
http://www.entrepreneur.com/article/246085
https://www.rivaliq.com/
https://www.rivaliq.com/
https://sysomos.com/
http://trackmaven.com/blog/2015/07/your-best-practices-guide-for-facebook-video-content/
http://www.reelseo.com/20-ways-brands-facebook-video/
hootsuite.com
percolate.com
https://www.sprinklr.com/
http://sproutsocial.com/

Questions?

#socialsummit1l6
@brittscorner






