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Hello! 
I’m Bianca Prade 

◎ Visualize Your 

Organization’s 

Mission and 

Messages With 

Instagram 
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Bianca Prade. SKDKnickerbocker. SVP Digital 

We develop integrated earned and social media winning strategies for clients 

including brands, non-profits, trade associations and political leaders.  

 

George Washington University 

Adjunct faculty member in the 

Strategic Public Relations graduate 

program. 

American University 

Adjunct faculty member in the School of 

Communication’s graduate program. 

Visualize Your Organization’s Mission and Messages With Instagram 

Instagram video strategy 

NewMe Startup Accelerator for Minorities 

Tips and Tricks 
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Don’t focus on the technology. 

Focus on the end goal and how 

to create business value using 

digital and social media. 
 

~ Charlene Li 
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Client: NewMe 

Accelerator 

Leveraging Instagram Video to 

Drive Sign Ups 
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Client: NewMe Accelerator 

◎ Tech startup accelerator for businesses 

led by underrepresented groups. 

◎Growth plan, evolve from residential to 

online support. 

◎Video as key part of content strategy 

 

The Issue: One hour, Q&A YouTube 

webinars were seeing large drop offs 

after 30 minutes.  
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180 weeks 
NewMe launched on Instagram 

2015 May 
NewMe + SKDK 

2013 June 
Video on Instagram Launches 

Client: NewMe Accelerator  
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NewMe 

Live 
Bring audiences same 

great Q&As live, 

interactive, shorter 

and sweeter.  
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Place your screenshot here 

Live.NewMe.In 
Custom build, proprietary desktop and mobile platform. 
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Broaden to Lifestyle 

Previous expert network 

was residential  and 

largely only known in the 

Silicon Valley tech 

community. New expert 

network is online and 

features entrepreneurs at 

the top of their game, 

across all industries. 

NewMe’s Content Strategy 

Leverage Instagram 

NewMe was already 

creating video content for 

its own desktop/mobile 

platform. Curate NewMe 

video content for 

Instagram in a visually 

compelling way that 

demonstrates the value of 

NewMe and drives sign 

ups. 
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NewMe’s Instagram Uses 

Drive NewMe Live 

Because NewMe 

Live runs on its own 

proprietary desktop 

and mobile platform, 

it is important to use 

Instagram’s tagging 

features to promote 

upcoming sessions 

and drive prospects 

to sign up for 

upcoming 

broadcasts. 

Promote Events 

A regular on 

conference circuits, 

NewMe captures 

video content while 

on the road at CES, 

Revolt Music 

Conference,Google 

for Entrepreneurs 

and various multi-

city pop ups. 

Introduce Founders 

The founders are at 

the very core of the 

business, so what 

better way to tell their 

stories than to capture 

them on video and 

share on Instagram. 
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Drive NewMe Live 
Thinking about starting your 

own fashion brand? 

@ivankatrump tells us you 

betta WORK #mindthegrind 

#workethic #inspiration 

#NewMElive #fashion 

Instagram Video 

https://www.instagram.com/p/BBn-02jG2jq/
https://www.instagram.com/p/BBn-02jG2jq/
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Promote Events 
Amazing 3D printing 

Technology on their rovers 

displayed here with @NASA 

at #CES2016. 

Instagram Video 

https://www.instagram.com/p/BAQSh1Gm2vK/?taken-by=newmeaccel
https://www.instagram.com/p/BAQSh1Gm2vK/?taken-by=newmeaccel
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Meet the Founders 
At #NewMe15 we’re always 

learning and growing. TJ’s 

name is now LegalLinc. 

Why? Her previous name 

was already trademarked. 

Here’s her advice for other 

#entrepreneurs. 

 

Instagram Video 

https://www.instagram.com/p/6nu3a6m2st/
https://www.instagram.com/p/6nu3a6m2st/
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Instagram 

Ads & 

NewMe 
Run ads on IG and 

Facebook target 

lookalike audiences, 

likeminded brands, 

simultaneously with 

media coverage.  
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Instagram Ad Products 

Video Ads Photo Ads Carousel Ads 
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Creating Instagram Ads 
Instagram ads can now be purchased and managed through Facebook's self-serve 

interfaces—Ads Manager and Power Editor—and Marketing API. Visit our Advertiser Help 

Center to get started or contact your sales team or Instagram Partner. 

 

Step 1. 

Connect 

your 

Instagram 

account 

to 

Facebook 

Step 2. 

Select an 

ad type 

Step 3. 

Target the 

right 

audience 

Step 4. 

Use 

attention

-

grabbing 

creative 

Step 5. 

Include 

calls to 

action 

Step 6.  

Leverage 

popular 

hashtags 

https://www.facebook.com/ads/manage
https://www.facebook.com/ads/manage/powereditor
https://www.facebook.com/business/help/976240832426180/
https://www.facebook.com/business/help/976240832426180/
https://partners.business.instagram.com/


@BiancaPrade 

#SocialSummit16 

293 posts 
Less is more 

300% 
Total success since May 2015! 

1,669 followers 
And still growing 

Client: NewMe Accelerator  
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Key Takeaway: If a picture is 

worth a thousand words… 

Storylines can be 

conveyed using video, 

despite Instagram’s 30 

second ad limit (15 

second for non-ad 

videos). Create a series 

of videos on a variety of 

themes to allow your 

audience to absorb, 

learn and convert. 
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Let’s review some Instagram video tips 

Tell a Story  
You only have 30 seconds to 

make an impression. Stories that 

peak interest will stop the scroll. 

Skip opening graphics and get 

right to the story. 

 

Audio Matters 
Audio does not auto play on 

Instagram, so make videos that 

are not dependent on sound. 

Smooth 

Transitions  
Instagram video ads run on a 

loop, so make sure it will 

transition well if it gets played 

more than once. 

Know Your 

Objective 
Instagram ads support clicks to 

websites, website conversations 

and calls to action, mobile app 

installs, mobile app engagement, 

video views, reach and 

frequency, page post 

engagement, mass awareness.  

Leverage Social 

Influencers 
Source creative for paid 

campaigns via tagging and 

hashtags and placement in 

creative. Hashtags can also be 

used to insert yourself into 

mainstream conversations. 

Show Unique 

Perspective  
Focus on details that are 

exclusive to your brand, also 

keeping in mind that camera 

angles matters. Elevating the 

camera is key. 
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What’s Next? 

Instagram’s 400 

million active user 

base would be an 

impressive platform 

for video creators 

looking to explore 

alternatives to Vine 

and YouTube. 

~ TechCrunch 

Feb. 2016 

In the last six 

months, the time 

people spent 

watching videos on 

Instagram increased 

by more than 40 

percent. 

~ Instagram Blog 

Feb. 2016 

Over the next few 

weeks, Instagram 

will begin showing 

view counts on 

videos where the 

Like count used to 

be. As on Facebook, 

3 seconds will count 

as a view.    
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Thanks! 
Any questions? 

You can find me at: 

@BiancaPrade 

Bprade@skdknick.com 


