
Pebbles Cereal: 
Authentic Story Telling through 
Omni-Channel Approach 
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Pebbles Passion Continues 

Pebbles mania is sweeping the nation.  Growing legions of loyal Pebbles fans everywhere are choosing sides 
and declaring their love for the epic tastes of either Fruity Pebbles or Cocoa Pebbles.  The competition is 
unfolding before our eyes and has the potential of becoming a movement for both celebrities and kids 
alike. 

The Great Divide 

In 2014, we asked the question, which Pebbles flavor is YOUR favorite? Are you on Team Cocoa or Team 
Fruity? We then watched as the great divide between cereals began to unfold.  As the rift continues to 
grow, what began as a friendly rivalry in 2014 will turn into a heated face-off in 2015.   
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Powerful 360 plan, intercepting Pebbles target 
audience through various media platforms 

On-pack TV/Online Video 

Digital 

Social 

PR Content Integrations/Influencer Media 
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Content is king: consumers not only engage with 
content for hours on end, the share it, blog about it, 
link to it, Tweet about it  

Content Pillars 

Always On 

Social Platforms 
Public Relations 

 
Dedicated strategy and 
real-time content are 
needed to stay relevant 
and authentic with 
consumers 
 
Continuous monitoring 
and personalized fun 
responses with 
consumers that are 
talking about our 
brands 

Paid/Leveraged 

Brand Integrations and 
publisher produced co-

branded content 
 

Leveraging paid media 
to enhance brand story 
and reach core 
audience in an 
authentic environment 
 
Built in distribution and 
relevance 
 
 
 

Post Produced 

Content Series/Videos  
non-standard Ads  

 
Independently 
developed & produced 
 
Syndicated by Post 
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Partnered with Awesomeness TV to bring story to life, 
with highly influential YouTube and Vine stars declaring 
their love for #TeamFruity or #TeamCocoa 

Results to date:  2MM views, 110k likes, 4k comments 

Claudia Sulewski Cameron Dallas 
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Organic Integration on Celebs Twitter, Instagram and 
Facebook pages drives engagement and authentic story 
telling 

Results to date:  400k likes, 3k comments 

40k Favorites, 16.5k Retweets 
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Partnering with two teen celebs and WhoSay drove an 
interactive social media battle and recruited fans to choose a 
side in a fun and entertaining way 

Over the course of six weeks, the celebrity pair engaged in an interactive 

social media battle, challenging each other with various tasks and pledging 

their allegiance to their respective team.  The duo promoted their Team 

Pebbles loyalties across Facebook, Twitter and Instagram, recruiting fans 

along the way.  

JAKE SHORT NOLAN GOULD 
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304k Fans Engaged with the Story across Jake’s 
and Nolan’s social channels  
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Paid Amplification across WhoSay and Huff Post 
platforms 

Results to date: 22.6MM impressions, 830k enagements 
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Celebrity Seeding 
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Business Results 

Positive sales movement during key social activation 
window despite continued category declines 
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