
How To Tweet Effectively 
(it’s easier than you think) 

#powerofPR 
@serena 

@businesswire 



Getting Ready to Tweet 

• Establish goals 
• Select team 
• Determine brand voice 
• Craft response 

programming 
• Build decision trees 

Tweet this!  
#PowerofPR | @BusinessWire 



Build Your Twitter Profile 

• Fill out your profile 
• 160 character bio 
• Include URLs 
• Add hashtags 

• Upload artwork 
• Profile photo/logo 

• 400x400 px 

• Exciting header art  
• 1500 x 500 px 

• Design your background 
• Showcase team members 

 

 

Tweet this!  
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http://www.shutterstock.com/blog/how-to-choose-twitter-cover-photo-for-new-profile-layout


Create Twitter Lists 

• Create/Subscribe to Lists! 
– Company officials 
– Competitors 
– Partners 
– Industry experts 
– Reporters 

• Retweet each list daily 
• Promote/find lists on 

MuckRack, WeFollow, 
Listorious 

Tweet this!  
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Build Decision Trees 

Definition Response level
Activist attack Report to CEO, IR, PR
Stock impacting situation Report to CFO, IR, PR
Angry customer Report to Customer Service
Message misalignment Report to PR, IR
CEO misquote Report to IR, PR
Social media mistake Report to PR, IR, HR
Customer queries Pre-approved
Article shares quotes Pre-approved
Brand fans Pre-approved

High Threat

Medium Threat

Low Threat

Threat Level

Tweet this!  
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Formatting Your Tweet 

• Text + Link + Thoughts 
• Don’t start with @ 
• Tweet in 100 characters 

• Links = 22 characters 

• Test headlines 
• Add multimedia 
• Tag users 
• Add hashtags 
• URL builders/link 

shorteners 
 

 
 

 

 

#PowerofPR 



Tweet Content Facts 

 

 
 

 

 

• Increase engagement by: 
• 17% when under 100 characters 
• 86% if link is included 
• 200% with an image 
• 4x higher RTs when RT is asked 
• 21% reply to questions 

• Content types that work? 
• 73% want brand updates 
• 61% want ideas and feedback 
• “How to” content travels 
• Quotes outperform questions 
• Statistics and facts 
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Getting Started: What to Share 

• What to write about: 
• Do keyword research  
• 80/20 content rule 

• Talk about your brand 
• Compliment others 
• Share useful content 

• Double check links 
• Tip! Tip! Pin top content! 
• Do not do this 
 
 
 

 

 

Tweet this!  
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http://brandongaille.com/examples-bad-tweets-by-companies-and-celebrities/


Getting Started: What to Share 

• Tweet editorial coverage 
15x 

• Thank those sharing tweets 
• Reply in real-time  
• Tweet your advocates 
• Curate list content 
• Use #FF 
• Halt tweets during a crisis 

 

Tweet this!  
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Multimedia is a Must 

• Upload up to 4 images at 
time feature to build a story 
arc 

• Use GIF files to generate 
activity 

• Use native platforms to 
avoid links 

• Always add multimedia  
– 525x262 up to 3MB 

• Create images for stats 
 

Tweet this!  
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Using Hashtags 

• Research tags first! 
– Hashtags.org 
– Twubs 
– Use #TBT to showcase 

evolution of your business 

• No more than 2-3 at a time  
• Register your hashtag at 

Twubs.com 
• Be fast: Trending hashtags 

last 1 hour 

 
Tweet this!  
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Best Time to Tweet 

• Time your tweet to 
match when your 
audience is 
online/best time to 
tweet and best days 
of the week to tweet 

Tweet this!  
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Active Next Steps 

• Pin key tweets to top 
• Track URL builders 

– Update landing page 
– Freshen content 
– Craft new tweet angles 

• Twitter Analytics 
– Identify influencers 
– Time of day 
– Top content types 

 
Tweet this!  
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Top Twitter Tools 

• Twitter.com 
• Search.Twitter.com 
• Tweetreach 
• Hashtags.org 
• Twubs.com 
• Topsy 
• TwitterCounter (stats) 
• SocialBro (engagement) 
• Twitterfall (live events) 
• TwitterAudit (fake 

followers) 

 



Broadening Your Brand with Twitter 

 

 
 

 

 

• Tweet more 
• Join or host live tweet events 
• Participate in Twitter chats 

• http://tweetreports.com/twitter-
chat-schedule/ 

• http://www.cision.com/us/2013/0
3/twitter-chats-for-public-
relations-marketing/  

• Try paid ads using Twitter targeting 
• Retweet influencers 
• Take negative engagements offline 
• Be careful! 
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Top Twitter Terms 
 

• A Tweet:  The message you send out on Twitter 
• A Follower:  Someone who follows your twitter account 
• @Name:  Limits the visibility of your tweet to just the user, yourself and anyone 

following both accounts 
• RT (Retweet):  When you or someone else shares out an existing tweet 
• MT (Modified Tweet):  A tweet that is edited before it is shared out 
• HT (hat tip): A way to credit someone for alerting you to good information 
• DM (Direct Message): A private tweet sent by adding a “d” before your tweet 
• d @serena what time is our webinar today? 
• Auto DMs:  Automatic DMs sent to new followers, hated by all 
• ICYMI (In case you missed it): An acronym added before a tweet when sharing out 

older content 
• Live Tweeting:  The act of tweeting speaker comments or actions during an event 
• Trending:  When a term is very popular it may trend in one region, or wider 
• #FF:  A way to recommend smart folks you follow to others 

 



      Go forth and Tweet! 

  Thank You!  
Tweet this!  
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