How To Tweet Effectively

(it’s easier than you think)

#powerofPR
@serena
W businesswire




Establish goals
Select team
Determine brand voice

Craft response

programming
Build decision trees

Tweet this!
Busmessze #PowerofPR | @BusinessWire
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* Fill out your profile

e 160 character bio
e |nclude URLs
* Add hashtags

 Upload artwork

e Profile photo/logo
e 400x400 px

e Exciting header art
e 1500 x 500 px

e Design your background

¢ Showcase team members
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Facebook/Instagram/Snapchat/Twitter
August 6 | San Francisco

News
PR News &

The public relations professional's
resource forideas, strategies and tools i}
maximize communications and social
media efforts.

¥ us
& pmewsonline.com
(5 Joined March 2009

Tweet this!
BusimmessWire#powerofPR | @BusinessWire
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Where your
news is made.

E_!_usine_ss Wire

iness Wireisthe g eader i
Business Wire is the global leader in
press release, content, multimedia

distribution & regulatory disclosure.
Tweeting #prtips #sm #Frchat #marketing
brwchat.

¥ San Francisco, CA
& businesswire.com/blog

() Joined June 2007

51 572 Photos and videos

Levi's®

The official US Twitter account of the
Levi's® brand.

¢ San Francisco, CA

& us.levicom

(® Joined October 2010



http://www.shutterstock.com/blog/how-to-choose-twitter-cover-photo-for-new-profile-layout
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Create/Subscribe to Lists!

— Company officials
— Competitors

— Partners

— Industry experts
— Reporters

Retweet each list daily

Promote/find lists on
MuckRack, WeFollow,
Listorious
/"’3\\

Tweet this!
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Threat Level Definition
Activist attack

Response level
Report to CEOQ, IR, PR

Stock impacting situation

Report to CFO, IR, PR

Angry customer

Report to Customer Service

Message misalignment

Report to PR, IR

Medium Threat |CEO misquote

Report to IR, PR

Social media mistake

Report to PR, IR, HR

Customer queries

Pre-approved

Article shares quotes

Pre-approved

Brand fans

Pre-approved

/ N Tweet this!

BusmessWIre #PowerofPR | @BusinessWire
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e Text + Link + Thoughts

e Don’t start with @

e Tweet in 100 characters
e Links =22 characters

e Test headlines

e Add multimedia

* Tag users

e Add hashtags

e URL builders/link
shorteners
é
N

BusinmessWire  #PowerofPR
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FA Business Wire

If you do #PR or #content marketing, you'll
love this video: The Journey of a #News
Release bit.ly/1fhjZqa

ST Am-EEmL -

Google Analytics URL Builder

Step 1. URL to share: - Auto capture current url

httpsu'fw-'-'-' facebook com/groups/33444 3516647649/ 7bo

(e.0. hitp:/Anmanalyfics.om.i) “ pre populated lists
Step 2 - Fill the form below OR use quick sets: | =| Edit st

Source* | (Referrer: i.e. Google, Newsletter, Facebook, Twitter)

Medium™: | (Marketing Medium: PPC, Banner, email, QR)

Term: | (Identify the paid keywords or other valug)

Content. | {Use o differentiate ads)

Campaign® | {Product, Promo code or slogan)

Final URL: Auto generate url

Copy to Clipboard
Generate Bit.ly & Copy to Clipboard B |t |y | ns | d eI

Configure Bit.|




* |Increase engagement by:

17% when under 100 characters

86% if link is included

200% with an image

4x higher RTs when RT is asked
21% reply to questions

e Content types that work?

Business ere

A Berkshire Hathaway Compa

73% want brand updates
61% want ideas and feedback
“How to” content travels
Quotes outperform questions

Stat}%ics and facts

Tweet this!
#PowerofPR | @BusinessWire

BUSINESS FACTS ABOUT TWITTER

75%
=i il il il
et alil

OF BUSINESSES ARE ON
TWITTER

79%
w b b b
121121
OF TWITTER USERS ARE

MORE LIKELY TO RECOMMEND
BRANDS THEY FOLLOW

663%

INCREASE IN USERS ASKING
FOR BUSINESS
RECOMMENDATIOMNS

33%
5 &

OF TWITTER USERS
FOLLOW A BRAND

67%
B dhes
=]

TWITTER USERS ARE MORE
LIKELY TO BUY FROM
BRANDS THEY FOLLOW

5 O%

5y

OF SHOPPERS MADE
PURCHASES BASED ON

RECOMMENDATIONS FOUND
THROUGH A SOCIAL NETWORK
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%% Bucinscc Wire JSusressies - bl T
How does your news release tumn into
news? Click here to see the Jourmney of a

 What to write about: News Release bitly/ 1fiZaa
e Do keyword research

e 80/20 content rule
e Talk about your brand

=
e Compliment others
* Share useful content BT

Sfuart Dean Jetotan

e Double check links SR R

® Tl p ! T| p ! P| N tOp (6{0) nte nt ! Cq?:;;;:gnwﬁmlusm ;"-‘aLS lce Bucket

A Challenge

. epicurious 32m digitalsocialmediablog.com/digital-social ..
® DO not dO th|S In honor of Boston and New England,

may we suggest: whole-grain cranberry
) scones! epi.us/14sahki

%% Bucinacc ‘Wire JSusressies - 1R

SXSWv2v Reveals Frank Insights into
How to Brand Your Startup:
bit. ly/1GYgdgE

epicurious 1h
Boston, our hearts are with you. Hera's a

bowl of breakfast energy we could all use
to start today: epi.us/LIGHa8

‘3\\ ‘_ Tweet this!
BusinessWire #PowerofPR | @BusinessWire
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http://brandongaille.com/examples-bad-tweets-by-companies-and-celebrities/

e Tweet editorial coverage
15x

e Thank those sharing tweets
e Replyin real-time

e Tweet your advocates

e Curate list content

% Esquire Magazine @ esquire

@ Levi's Will Offer a Discount If You Brlng in Old Clothes b 1SCVm3m

lllllllllllll

ank Insights into How to #Brand Your Starlup
ss\Wire buff ly 1LOriSh #PR

ERORORG: &

The Travel Group

TI'G-E|QII"E~I215I'

It's #FollowFriday I Thanks for the follow
RenoJunket
PacificAviation
variety land

& -

staywellrooms
TravellousWorld
FF

e Use HFF

e Halt tweets during a crisis ),
"\
| é\\ Tweet this!

BusmessWIre #PowerofPR | @BusinessWire
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Upload up to 4 images at

time feature to build a story

arc
Use GIF files to generate

activity

Use native platforms to
avoid links

Always add multimedia
— 525x262 up to 3MB

Create images for stats

The set-Up

The Hard Time

The Resolution

The Wrap Up

Story Arc

Office Politics: How To Win The Intelligent
Way! by @LollyDaskal on @LinkedIn
linkd.in/TwRIYpc

[ Linkeain

P ODE
A | e

Office Polities: How Te Win The Intslligent Way!

Az a conaultant, ane of the subjects | hear about often ia the dislike for playing the game
of workplace politice. Unfortunately. it's a daily reality for many of us_Ignoring it, denying it
hating

6 American Heart Assoc ¥ .2 ro

It's hot out there. Do you know the
difference between a #stroke and a heat
stroke? spr.ly/6018BEbuK

HEHTSTROHE @ STRORE?

"\
‘ﬁ\\ ‘_ Tweet this!
BusinessWire #PowerofPR | @BusinessWire
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e Research tags first!
— Hashtags.org
— Twubs

— Use #TBT to showcase
evolution of your business

e No more than 2-3 at a time
e Register your hashtag at

Twubs.com
e Be fast: Trending hashtags
last 1 hour
‘;\
“ﬁ\\ Tweet this!

6 American Heart Assoc

about to find out. spr.ly/6017BEPX9

#unofficialstudy

i Events, Groups & more.

e _
Does #Sharknado3 affect your #BP? We're [z ==

#enthingsnottosaytoawriter
#CecilThelLion
#stitchesAcousticToday
Safaree

Sutter
#BatmanDatingFroblems

BusinessWire #PowerofPR | @BusinessWire

A Berkshire Hathaway Company

Empower your fribe, encourage
conversation, protect your trademarks
anyone can register a hashtag. It's free

REGISTER HASHTAG I

United States Trends - Change
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* Time your tweet to
match when your

audience is

online/best time to
tweet and best days
of the week to tweet

N
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Tweet this!

Most Popular Times to Tweet in the US

2,000,000

500.000

1,000,000
- I ||II

t 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 2t 22

Volume of Tweets

Hours of the Day

Most Popular Hour to Tweet in the US

yor 7

"

PACIFIC TIME MOUNTAIN TIME CENTRAL TIME EASTERN TIME

8AM - 9AM 12PM - 1PM 12PM - 1PM 12PM - 1PM
Buffer data study, 4.8 million tweets from October 2010 to March 2015, segmented by the 4 major U.S.
time zones,

#PowerofPR | @BusinessWire pataby < buffer



* Pin key tweets to top
e Track URL builders

— Update landing page

— Freshen content

— Craft new tweet angles
e Twitter Analytics

— ldentify influencers

— Time of day

— Top content types

€3
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Tweet this!

Tweet actinty

Your Tweott earmod 226.0K Impressions ovte the lx 28 days

1. See how many people view

and engage with your Tweet,
Clicking on a Tweet will open
up a Tweet details page that
will tell you more about your
Tweet, such he number of
times it was retweeted or
favorited

. The charts show you how

your Tweet was viewed and
engaged with over time.

. Download your Tweet

metrics into a CSV file.

#PowerofPR | @BusinessWire

ﬂ John Heywi
3

Wow.....this is my 5,000th Twest!
We've had some good times,
tter. Here's to the next 5,000,

*~ *

Mizuto Kato 1
“ Wjohnheywood @twitter congrata!
e i ] L%

77 From the Tweet detail page,
J tap “View Tweet activity."

Engagement highlights for this Tweat

Tweat activity

848

41

+% On the Tweet activity page, see
= how many times people viewed

and engaged with your Tweet,
and how they interacted with it.




* Twitter.com

e Search.Twitter.com

e Tweetreach

e Hashtags.org

e Twubs.com

* Topsy

e TwitterCounter (stats)
e SocialBro (engagement)
e Twitterfall (live events)
e TwitterAudit (fake

t
Bﬁ:@g\%ﬁé)
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TWEETREACH [ co |

Showing data for all available tweets
Full report purchase is unnecessary until there are more than 50 tweets. Check back later for more.

aas e = - I
TWEETREACH SNAPSHOT FOR
#powerofPR
ESTIMATED REACH EXPOSURE

51 6941 0 MPRESSIONS

175,995 i

ACTIVITY

41 35 9
TWEETS CONTRIBUTORS DAYS

TOP CONTRIBUTORS MOST RETWEETED TWEETS

ook W 16 M
25 GPRNews =N, | o e
RETWEET M | OF Fo S28 tollowers e
1 ﬂ

30 @PRNews
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Tweet more

Join or host live tweet events
Participate in Twitter chats

 http://tweetreports.com/twitter-
chat-schedule/

e http://www.cision.com/us/2013/0
3/twitter-chats-for-public-
relations-marketing/

Try paid ads using Twitter targeting
Retweet influencers

Take negative engagements offline
Be careful!

Tweet this!

N

A Berkshire Hathaway Company

#PowerofPR | @Business

\/Qwittersphere.
& sChat - Based in the UK and focuses on communications, including internal

#PR55A - Hosted by PR3SA Wational & discusses general topics for up-and-coming
communicatars

#hosm — Topics focus on Heatheare Communications & Social Madia
#5mManners — Discusses general social media including trends & engagemeant.

#MPFRSA - Hosted by the New Professional Section of FRSA & discusses topics like
personal branding.

#PR5tudChat - A& conversation between PR students, educators and professionals.
#brandehat - You guessed itl This chat covers branding.

#pr20chat - Foouses on the latest topics in public relations & how the industry is
evalving.

#BlogChat - Al things blogging, from optimizing to content creation & mora!
#solopr - Industry chat with independent PR pros.

#journchat - Twitter’s first industry chat where journalists, bloggers & public relations
types talk.

#measurepr - A& chat about all things measurement.

#hprechat - Official chat of the Hispanic Public Relations Association which focuses on
best practices.

#PinChat - Tips, new uses, tools and brand usage around Pinterest.

#MMchat - Offers a place for marketers to talk social meida, community management,
and ather topics.

#50ocialChat - From Pinterest to international social marketing, this chat covers the
broad industry that is social media.

#SMCHAT - This chat focuses on maobility, customer service, marketing and social
change.

#RaganSocial - This chat is hosted by Ragan Communications social media director
Sam Hosenkamp. Thay discusses social madia in the conted of the communications
field, and focus on an array of topics, from content to tools and more!

#cmgrehat — This chat 'serves as a community to discuss ideas, foster collaboration,
and acts as a resource for all working in this ever-changing industry.” According to co-
founder @JFedde, they often talk about topics related to PR and marketing.

#RBChat - Discusses building relationships, networking and navigating the

COITIT.
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A Tweet: The message you send out on Twitter

A Follower: Someone who follows your twitter account

@Name: Limits the visibility of your tweet to just the user, yourself and anyone
following both accounts

RT (Retweet): When you or someone else shares out an existing tweet

MT (Modified Tweet): A tweet that is edited before it is shared out

HT (hat tip): A way to credit someone for alerting you to good information
DM (Direct Message): A private tweet sent by adding a “d” before your tweet
d @serena what time is our webinar today?

Auto DMs: Automatic DMs sent to new followers, hated by all

ICYMI (In case you missed it): An acronym added before a tweet when sharing out
older content

Live Tweeting: The act of tweeting speaker comments or actions during an event
Trending: When a term is very popular it may trend in one region, or wider
#FF: A way to recommend smart folks you follow to others
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Go forth and Tweet!

Thank You!

Tweet this!
#PowerofPR | @BusinessWire
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