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Presenter
Presentation Notes
Twitter goals mirror overall corporate reputation & digital objectives

1. Increase visibility in the industry & business community
2. Raise awareness
3. Engage with target audiences (business/financial/trade media; industry influencers; thought leaders)



TWITTER

ENGAGEMENT & AMPLIFICATION CHANNEL
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Presenter
Presentation Notes
Twitter is our main engagement channel and a key amplification channel

Journos, thought leaders and partners are there
Easy way to proliferate blog content
Opportunity to engage & gauge
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AMPLIFY

Campaigns, Content, Coverage



Presenter
Presentation Notes
Amplify – campaigns, content, coverage
Identify amplifiers 
Who do you have relationships with? Brands, non-profits
Unaffiliated but interested
Follow
Reach out / Provide content
Example – Commuter – bike to work day



TWO WHEELS ARE BETTER TH

E CURRENT STATE OF THE COMMUTER
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PeopleForBikes @peopleforbikes - May 15
ﬁ Why bike to work? @LeviStraussCo gives a few reasons in this sweet
infographic. levistrauss.com/unzipped-blog/...

17 * 15

o N 3
i Bike League @BikelLeague - May 15
.ﬂ_’@ ! Two wheels are better than four! Fun #BikeToWorkDay infographic from

-’ @LeviStraussCo bit.ly/1HIBJEE

View summary

The average rider loses 13 lbs. i

in their first f bik ting.
P IN TNeIr Tirst year or DiKe commuting.
S N . ' A 185-pound parson burns A 180-pound person riding al abaut
aboul 45 calories during 15 miles pér hour burnd more than
30 minulos of driving. 400 caleries during a 30-menute rde.'

THAT S EQUIVALENT TO: THAT'S COUIVALENT TO:

o 20 wily beans 1 medium fronch Iries
3 cups Swoet and 1/ 2 pint of strawberry
Salty Popcorn Ice cream
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Presenter
Presentation Notes
Engage
Kudos / Props 
Segmented Lists
Build follow lists / media reporters 
Example – follower posts
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Presentation Notes
Engage
Kudos / Props 
Segmented Lists
Build follow lists / media reporters 
Example – follower posts



PARTICIPATE

Be Strategic
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Presenter
Presentation Notes
Lists
Hashtag
Favorite liberally/ RT wisely (how do you want to shape the conversation)
On-the-ground / unique insights
Example - Sustainable brands
Tweetable stats



Twitter Highlights

Twitter Followers

5,835
(+3%)

Top Tweet — 21K Impressions

Top Mention — 1,237 Engagements

A blue jean birthday present! The newest
adaition to our Archives is 125+ years young
> ow.ly/NddxH pic.twitter.com/SvhXadoPnf

Levi's@

@LEVIS - May 20

The newest addition to the @LeviStraussC
Archives is 125+ yrs old. Meet - the New

0 ’ tbiketoworkday2015 . CaelusGreenRoom — Sustainability news
pic. twitter.com/ARICGEEMFX « @RLIL_Int - Global retail & leisure magazine
: ) - , * (@asteinmeyer87 — Biz Dev Labor Voices
Menti Tweets link WO WHEELS ARE BETTER THAN FOUR:
s S biembigleni bl g * (@Stephkent - product at Dow Jones
275 890 o b « (@fashionDGTL — Fashion events community
0 - e * @COF_ - Council on Foundations
Zbilon 17 milin
Retweets Favorites - Sl
145 190
@LeviStraussCo #PowerofPR



Presenter
Presentation Notes
Quantitative: Standard baseline metrics – follows, impressions, engagement
Qualitative:
Quality followers
Events – what resonated (CEO question)
Highlight Influencer / Advocate mentions



A FEW LESSONS LEARNED

e |t Never Hurts to Ask
— Target smart and be specific
e Testand Try
— Experiment and analyze the results
e #Hashtag It
- More than tracking —it’s a rally cry
* Focus on what you can control and move on

— Engage with those who are eager, don’t waste time on those who aren’t ... and
haters gonna hate

e Show Up

— Be there, be consistent

@LeviStraussCo #PowerofPR LEVI STRAUSS & CO.
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