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Presenter
Presentation Notes
Twitter goals mirror overall corporate reputation & digital objectives

1. Increase visibility in the industry & business community
2. Raise awareness
3. Engage with target audiences (business/financial/trade media; industry influencers; thought leaders)




TWITTER 
ENGAGEMENT & AMPLIFICATION CHANNEL 
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Presenter
Presentation Notes
Twitter is our main engagement channel and a key amplification channel

Journos, thought leaders and partners are there
Easy way to proliferate blog content
Opportunity to engage & gauge
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AMPLIFY 
Campaigns, Content, Coverage 
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Presenter
Presentation Notes
Amplify – campaigns, content, coverage
Identify amplifiers 
Who do you have relationships with? Brands, non-profits
Unaffiliated but interested
Follow
Reach out / Provide content
Example – Commuter – bike to work day
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ENGAGE 
Target, Segment, Track 
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Presenter
Presentation Notes
Engage
Kudos / Props 
Segmented Lists
Build follow lists / media reporters 
Example – follower posts
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Presenter
Presentation Notes
Engage
Kudos / Props 
Segmented Lists
Build follow lists / media reporters 
Example – follower posts




PARTICIPATE 
Be Present, Be Strategic 
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Presenter
Presentation Notes
Lists
Hashtag
Favorite liberally/ RT wisely (how do you want to shape the conversation)
On-the-ground / unique insights
Example - Sustainable brands
Tweetable stats




MEASURE 
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Presenter
Presentation Notes
Quantitative: Standard baseline metrics – follows, impressions, engagement
Qualitative:
Quality followers
Events – what resonated (CEO question)
Highlight Influencer / Advocate mentions




A FEW LESSONS LEARNED 

• It Never Hurts to Ask  
– Target smart and be specific 

• Test and Try  
– Experiment and analyze the results 

• #Hashtag It 
- More than tracking – it’s a rally cry 

• Focus on what you can control and move on 
– Engage with those who are eager, don’t waste time on those who aren’t … and 

haters gonna hate 

• Show Up 
– Be there, be consistent 
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