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Inspire love and preference for FedEx. 



What’s Working  



Presenter
Presentation Notes
Heavy #regram strategy – why, because we feel that our fans are better at telling our stories than we are. 



Presenter
Presentation Notes
Let’s do a little compare and contrast when it comes to being authentic. First and foremost, use real photos. We’ve gotten past the brand library by using user-generated content. So instead of using an image like this, that says we deliver, even in the winter, Use this. 



Presenter
Presentation Notes
Not only are our fans better at capturing genuine moments, they also help us tell our stories better. 



Presenter
Presentation Notes
Ask the users for the stories behind the photos. It’s not always about us. And we know that by listening in to what our customers are tagging us in. 



Our customers are cool, quirky and fun.  





We enable connections.  







“FedEx has truly mastered the art of 
making their deliveries inconspicuous 
[frowny face emoji]” - @boriflor3 

Presenter
Presentation Notes
We would look ignorant to the posts that are uploaded about us. 





Presenter
Presentation Notes
The next key step is to listen to how users are talking about us on the platform. If we’re posting images like this, then we are clearly not paying attention to the fact that most users are not hand delivered their boxes. 



Presenter
Presentation Notes
We’ve found authenticity to mean finding that sweet spot of reality, what we call the best of reality. It’s not fake, it’s not posed, its genuine. And the best part is, it’s easy for us to find brand advocates this way. Doesn’t this girl look sweet? It’s obviously a real photo and it’s easy to see the emotional connection to fedex and the package. Yang Gao.



Surprise and Delight 



@macielag 





@macielag 



Influencers 











What’s not working 





What’s coming up 





Key Takeaways     Contact 

• Use fan content 

• Surprise and delight your customers  

• Ask your partners to tag you 

• Try everything 

 

Tools 
• Curalate 



Presenter
Presentation Notes
Why should you care about what I’m going to say? About FedEx on Instagram? In the past 9 months, we’ve grown from 7k to 26k followers (270%). Even with the Instagram follower “clean up” that we all hated so much. 
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