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GETTING STARTED



PLATFORM OVERVIEW
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PLATFORM OVERVIEW

Total social
network users
in 2015

Millions

This demo will see
the largest increase

in social media users
(to 16.6 million) from
2015-2016.

///////////

//////////

28.3

//////////

Total
154
million
in 2015

35.3

Ages 25-34

/////////////

Pinterest

Millions
Share

Total
44.5
million
in 2015

47.61
in 2016 |

12.9%

21.3%

Older millennials
and some of Gen X
still pin it.

Instagram
Millions
Share
After age 34,
base and share 7.5%
drop precipitously N
""""""" 8.8%

s

Seniors also aren't big on selfies, it seems,
as the photo-centric network has barely
any market share in this demo.

27.6%

This audience stays
young, and includes
another 11.4 million
users ages 17

or younger.

Total
60.3
million
in 2015

65.3

in 2016

Source: ADWeek/eMarketer January 2015
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MEGA-TRENDS:
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BRAND ACTIVATION

Play the "My IKEA® Playbook” Sweepstakes
for a chance to win a

Click on this pin to complete the official entry
form and get started!

y @ErinAllsman




MEGA-TRENDS: PHILANTHROPY

GIVE
- =

Help fight hunger with Land
O'Lakes and Feeding America
when you repin one of our recipes.
Learn more at
www.landolakes.co....

————
-

init 1

phillyautoshow
3 months ago
Planning to head to thd
for a good cause! For ¢
#CARing2015 during ti
$50K! - to the Auto De:
Foundation!

Visit http://bit.ly/IDgAJ

john28795. the_dyleo. sup

zak.meshey
| &= Show was amazing!!
g.b.s__royaltybankss

Il Ima take a selfie in that
g.b.s__royaltybankss
Any free tickets today,

n‘ xxprincesa69xx
== @beboboy2

. datjdmculture
That looks like the Acura]

@phillyautoshow

& Learn more at pinsulin.com

Thousands of Juvenile Diabetes
patients "pin" themselves 12 times
a day with Insulin injections in
order to stay alive. Help us and
Repin

Leave a comment..

1

Pinned from
pinsulin.com
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MEGA-TRENDS: INFLUENCERS & AMBASSADORS

MEETPENNY.COM

e americanexpress & + Follow

RITZ® Crackers Nachos with
Homemade Salsa

Easy Snack & Appetizer Recipe:
Mini Nachos on RITZ® via
@Tabitha Philen (Meet Penny)
Top Big RITZ® with refried beans,
taco seasoned beef, shredded
cheddar cheese, sour cream and
homemade salsa. Put It On A

Decorate the front porch with a
cluster of patterned paper lanterns!

RITZ® SWEEPS
For Small Business Saturday Night, we encouraged merchants in the neighborhood (including AR
Dinned restaurants) to stay open late. At @eggshopnyc, to create some buzzy energy, we're placing a jazz "* J ‘C h 2 th Joy!
) Bt ight. #shopsmall \ oy Cho/ oy!
4 SoFabChats band to play through the night. #shopsm , y Y

@aguynamedpatrick for #MyAmex
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MEGA-TRENDS: MULTI-MEDIA

SHOW US

R
I'T10 ’,':‘."-”)

- AN BN YO U R Q DAY
iﬂ;o\?vsoxvm Failed So Hard CELEBRAT'ONS

USING THE HASHTAG
#EARTHDAYGEEK

#shamed

buzzfeed.com

15-second videos on Instagram
Animated GlFs on Pinterest
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PINSPIRATION



IKEA — INSPIRATION FOR LIFE AT HOME

TeeZ IKEA USA Unfollow Qv
45 5,406 248 195,976 104
Boards F og Fallo .
Weddings Celebrate Spring

2015 IKEA Catalog IKEA Home Tour Makeovers

(RS 4
| " 20

’figf

Hﬁ =

Unfollow Unfollow Unfollow Unfollow Unfollow

Mother's Day Outdoor Living Bedrooms Bathrooms Kitchens

Commercial driver
Discovery & consideration
Show style, quality & range
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ARCHDAILY — VERTICAL INDUSTRY LEADER
¢ ArchbDaily 2~

83 10,520 290 117,553

Boards

~
2o
=~

Architecture Interiors Residential Furniture Oscar Niemeyer

Follow Follow Follow Follow

Architecture Classics For Architects ma Architectural Models Architectural Drawings Unbuilt & Conceptual

Increase readershlp
Discovery & consideration
Audience behavior research
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INSPIRATION



AUTOMOBILE DEALERS ASSN. OF GREATER
PHILADELPHIA / PHILADELPHIA AUTO SHOW

86 likes

phillyautoshow Find these #PhillyAutoShow tickets
first and you’'ll be the champion! First one to the
tickets gets to keep them. Go!

msego1 @phillyautoshow |'ve been waiting all day
but | had to come home to pic k up the kids from
school. | was just down there @ & @@ & @ @

107 likes

phillyautoshow Keep your #PhillyAutoShow selfies
coming, like this one from @jennfredtv! For each
Instagram #selfie taken using #CARing2015 during
the show, we'll donate $1 (up to $50,000!) to the
Auto Dealers CARing for Kids Foundation!

Visit http://bit.ly/1DgAdJne for official rules.
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PROCESS



ESTABLISH THE TEAM

Strategic Lead
Project Lead

Content Lead —
Copy

Content Lead —
Imagery/Visuals

Production
Manager

Proofreader

Media Planner

Overall strategy, KPlIs,
voice/tone

Execution, planning,
team management

Concepting & copy
management

Concepting & visual
management

Video & multi-media
execution

Content review

Paid/sponsored content
planning & buying

Brand authority,
trend knowledge,
budget

Execute multiple
projects & see “big
picture”

Ability to capture
brand voice

Design/art direction

Timeline, content
development

Editing skills

Platform systems,
optimization

Program performance,
social role within
Comms

Program/platform
growth, meet KPIs,
optimization
Platform KPIs, tone &
engagement

KPIs, visual standards
& engagement

Platform KPIs, budget/
timing

No mistakes

Cost per acquisition,
budget management

W @ErinAllsman
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DETERMINE THE STRATEGY

Architecture/
Engineering/
Construction/
Real Estate

Personal Finance/
Banking

Associations/
Special interest
groups

Manufacturing

Healthcare

Project renderings
Time lapse video
Project milestones
Inspirational spaces

DIY/Self-help
Infographics
Life stage support

Custom content
Infographics
Staggering statistics

“How it’s made”
Sustainability
Staggering statistics

Video
Custom content

Trade show
promotion
Board creation

Tip-sharing
Photo-sharing
Board creation

Trade show
promotion
Ambassador
program

Influencer program
Science/STEM
promotion

Personal health
programs

Brand engagement
Thought leadership
Aesthetic showcase

Thought leadership
Customer engagement
Consideration

Advocacy
Share of voice
Event CTAs
Fundraising

Thought leadership
Advocacy
Employee relations

Advocacy
Patient awareness
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ALLOCATE THE BUDGET

N
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GET DISCOVERED
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ROLE OF SEARCH & DISCOVERY

* Conduct full content audit W"fﬁ;ﬂ : :

* |dentify board topics & product/ .:__, ;_"___ BTt F e 'ﬁg OFG’R[’M
sub-topics for each o ig“’l‘g(j:lf,‘,',“’g o i :@;

« Align to organic keywords and E | ===
trending topics Tk i N Mﬂ“g'%%ﬁ}'{“ﬁ%

e Subdivide content to trending

topics cast a wider net and

increase search potential
e Optimize caption copy & board ' ,:?:‘:ffff,::‘:pf‘l'i

Aon cau,¢ Beg ong of

names based on Guided Search
Tiles
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TIPS & TOOLS



USEFUL RESOURCES

arest

Oh, How Pinteresting!

Get discovered by millions of

Search is getting smarter!

people looking for things to plan,

PLATFORM Dy sncica

MANAGEMENT |

& NEWS ENEWEIE

SEARCH @ Alexa spyFu  Google
BEHAVIORS ~ & spy e

& WEBDATA | :aJop-Hashings HASH/ | ITG®

THE SOCIAL SEARCH ENGINE

PUBLISHING

ool -7 \WN S & SHORTSTACK
& PARTNERS —

offerpop' B/
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HELPFUL HINTS

Put Audience First

* Research & audit

* Apply analytics

« Understand platform
demographics

 How do we help them?

What void can we fill that will
help our audience?
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HELPFUL HINTS

Thlnk like a Publisher

Create editorial calendars
* Respond to trends & current
conversation
» Create custom content native to
platform
« Lists, numbers, tiles
* Long Pins
« Behind-the-scenes
 Life stage planning
« Commit to refreshing regularly

Can we dedicate the necessary
resources to be successful?

@ErinAllsman
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HELPFUL HINTS

Be Discoverable

« Use platform search support
« Understand audience search
behaviors
« Build content in response to data
» Make it easy to move from site to
social platform & vice versa
* Pre-populate Pin descriptions
» Share/Pin It/Follow buttons
* Find & support brand advocates
* Repin, repost actively
« Support campaigns with paid/
promoted content
 Integrate with public relations &
earned media promotion

Once we've built it, how will they find us?

! y @ErinAllsman
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THANK YOU!
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