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Mommy, why? 
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Why You? 
• You’re a trusted source 
• They think you know 
• They expect you to 

know 
• They need an answer 

and they need it now 
• You were the first 

person they could ask 
• You were immediately 

available 

• You answer questions 
in a way they can 
understand 

• You consistently give 
them good information 

• They don’t know who 
else to ask 

• Why wouldn’t you 
know- you’re a MOM 
aren’t you? 
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MAXIMIZE 

OPPORTUNITIES WITH  

MORE 

MEDIA 

YEAR-ROUND 
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1. Give before you ask 
2. Help spread their work 
3. Position yourself as an 

expert 
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Media Feedback 
Sometimes, I check in with sources just to see how the industry is going around them, or how their particular business or project is coming along. However other times, 

sources reach out to me, perhaps monthly or weekly, or so, to let me know what they 
have coming up. As an expert, it may be helpful to subscribe reporters to a weekly or monthly list, giving them the projects you’re working on or letting them know you’re 

available to speak on certain events, seasonal activities, or news topics (either as they happen: i.e. a national race 
relations activist offering to speak on Ferguson as the 
court case was beginning, or a national retail analyst 
offering to speak about the upcoming shopping season—
someone who would have reached out in mid-November 
or so). I’ll be honest, most of the time these emails get chucked into a folder, but they’re very useful, because I often find other story ideas from them and am able to 
use that person as a source. [Also]Provide adequate contact information and be available for reporters to ask questions. Most of the time, when I receive a press release from a 
source, I’m able to follow up almost immediately. However, sometimes I can’t follow up, because the person who’s listed on the press release as the contact is either not 

available themselves, or not able to talk in detail about the event or subject matter. That often holds up when the story could be published. It would be 
helpful if you had back-up sources who are able to 
address reporters fairly quickly. 
 On that note, in general, it would help for sources to be available all of the time, or at least 
during business hours, however, still checking email/phone messages/text messages in case a reporter needs to get in touch with 

you for one quick fast fact either before or after hours. If you have specifications as to how 
reporters should contact you before or after hours (i.e.: 
please text or email after 5 p.m.) that would be helpful to include. It not only gives us specific information of 
how we can plan out our days to finish the story, but establishes firm guidelines for how you’d like people to contact you and when. I think that might be it for now, but if I think 
of anything else, I'll let you know. 
Thanks!                                        
 

                                                                                              Via an International News Wire Reporter 
 



• Availabile 
– Emails, Tweets, Press 

Releases 
– Define yourself 

• Reliable 
– Quality sources 
– Quality pitches 

• Engaged  
• Authoritative 
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Have you 
ever pitched 

me on 
Friday? 

 



Experts on Twitter 
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Hashtags Matter 

#prrequest 
#journorequest 

#prhelp 

Follow the “FP Rule.” 
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3,100+ 
 views 

on 
average 

52% of journalists 
use press releases 

for quotable sources 
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Thought Leadership Through  
Social Media 



Muck Rack 
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ARC Resources, Ltd  

http://bcove.me/9rs5o2h0


LinkedIn for Thought Leadership 
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• Max out the groups 
• Pump up your profile 
• Newsle 
• Create platform 

specific content Prime  
Real Estate 



Thought Leadership  
Through Content 
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Thought leadership through 
content isn’t selling. It’s 

presenting the need for your 
product in the industry in such a 

compelling manner that the 
consumer is compelled to buy. 
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Master the Basics 



Your Key Takeaways/To-do List 
• Create Twitter filters for 

#journorequest, #prrequest,  
#prhelp, #muckedup 

• Download Newsbeat and Newsle 
• Template your expert pitch 
• Commit to more video in 2015 
• Get active with a journalism 

organization 
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 PR conferences are a bunch of 
PR people talking to other PR 
folks about connecting with 

journalists.  



Media Pitching Tactics That 
Work 

  Thank You!  
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