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                    What does media success look like to  
                Senior Company/Organization Leaders  

@MediaMobz                                                                                          #PRNews 



MediaMobz © 2014          

Is your company’s voice 
present in essential 
conversations around 
trends/fresh ideas 
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Are you focussed on where Media is --  
and should be focussing on your Brand 

   @MediaMobz                                                                                          #PRNews 



MediaMobz © 2014          

                    
                  As Journalists roles change,  
        are you changing what you’re providing? 

 

More Journalists 
creating their own 
videos -- focus on 
micro-content as they 
cover Trade Shows 
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Presenter
Presentation Notes
looking for event focused reporter profile - do you think reporters are leaving their digital consumption devices at home when they come to a conference -- digital content consumption is up - viewing on mobile devices are up - do you think these journalists whose roles are shifting are leaving their personal content preferences at home?
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Case Study - Microdesk 
Problem - standing out at conferences 

Solution - customer video theme - 
       create visual stories that stand out 

Pre-conference -- repurposed and   
 distributed client client success stories 
During Conference -- interviewed  
 attendees 
 Distributed videos on optimized  
 micro-publishing sites (MPage) 
 Videotaped demos at conference booth 
 
Video + Publishing = 74% of microsite  
             visitors viewed video 
    40% completed video views 
    47% C-T-R of visitors to Mpage  
    22% of campaign revenue attributable  
              to video/microsite combination 
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Road leads to 
Microdesk being 
recognized as 
thought leaders on: 
 
  Trends 
 
 Technology 
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           Big Ideas Travel  
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Analyze branded content performance by 
 
 
●  author 
 
●  topic 
 
●  format 
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Daily email alerts -  
 
● Google Alerts 
 
● Mention  
(https://en.mention.com/) 
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HASHTAGS ARE THE NEW NEWS FEED 
 
Hashtagr (http://www.hashtagr.co/) - hashtag 
aggregator by social channel 
 
Hashgram Tag research over 
Instagram(http://hashgr.am/contentmarketing) 
 
Tiny Pitch - (http://tiny.pr/) - reporters monitor via 
hashtag 
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http://www.hashtagr.co/
http://hashgr.am/contentmarketing
http://tiny.pr/
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                          TAKEAWAYS 
 
● How powerful is company voice around  

‘fresh ideas’ in industry discussions 
 
● Are you getting enough traction from  

branded content at events where you’re  
investing time and money 

        
● Monitor discussions across all channels including 

what media is sharing and the underlying tone of 
discussions 
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