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WHAT WE'LL DISCUSS TODAY...

*they work in products and messages

*but it’'s always good to try out the wacky ones
before committing

*and not just what is on their smartphones and tablets



STORIES ARE ABOUT PEOPLE*
work in products and messages
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GM's MacGyver Devises
Unconventional Uses for
Everyday Waste
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When life hands you lemons, you make lemonade. When life
hands General Motors waste, John Bradburn makes really cool
Stuff.
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Businessweek
0Odd Jobs: Car Cup Holder Designer

If vou're planning totake a road trip thizs week—Triple A

estimates that 22,5 million Americanz wereplanning to
do =0 for the Fourth of July holiday, up nearly 5 percent
from a vear earlier—and vou're planning to drink a frosty
beverage during that jeurney—ifa new Dunkin' Donuts
survev is to be believed, 59 percent of readsters will stop
for food or drinks two or more times during a summer

Ar‘[ Works!

MonicaHaslip builds a haven for creativity on Chicago’s South

Side—and helps thousands of kids paint a brighter future.

foowr

Hold It Right There

Chris Shinouskis makes sure everything in your car has ts place.

Krawn around Genaral
Maotors” Michigan office
a8 the Cup Holder Lady,
Chrig Shinouskls |2 In
<charge of deslgning a berth
for any kind of bevarags,
alang with all pockets,
glove compartments, and
ftrunks for all GM vehiclas,
Tha posithon was treated
after $hinouskis's daughter

complained that their car
had only one seat-back
packet. Since 2005
Shinateskls has pondered
the variables that affect
what we bring into our cars
(corvartible ewners need a
spot to stash sunbilock:
people in hot climates
carry bigger wator bottles;
residants of China drink

B8 CPRAN COM | JANDARY 3013

fram squ- ra boxes of graen.
tea) to daliver smarter
storage, "When your arms
ara full and it's ralalng, you
don't want to wonder,
Wehera does my cup go,
of my call phons, or this
umbrelia?™ she says.
“If everything has a place,
1'va done my job."
—RACHEL BERTHCHE

Television, moved to the §
Chicago in 1991, ghe was |
food restsurants and pro
church, But she was dishe
S0 Haslip—_who trained MAGAZINE
her native Alabama—started imiting local
kids to her basement for art workshops she
called the Little Black Pear] (LBPF). "People
thought I was crazy” she admits. But she
s00n received 2 §446,000 grant that helped
her recruit jocal artists as veachers, Her
goal: to help kids imagine a future for
themseives beyond thelr blighted blocks.
“I wanted them to see people who look like
them, making & living as artisis” she says.
By 2005 LBP was s0 popular that Haslip,
alded by the city, opened o 0,000-5quare-
foot art and design center, complete with
ceramic and painting studins and a

FRES LAPE: SULY Pl thod PRt



Trendsetters at Work: Cadillac’s Lead Designer
Christine Park ﬁ .
- s Uonline.
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In this week's edition of Trendsetters at Work, we're heading out east to Detroit to visit the

Cadillac headquarters where we discovered some seriously chic employees, much to our
surprise!

At the top of her game in a male-dominated industry sits ultra-stylish Christine Park, lead
exterior designer for the car company, who impressed us right away.

Here's what we learned about her inspiring and creative career:

How I Went From Art School To
GM's Senior Cadillac Designer By

Age 28 Forbes
This is a guest post by Christine Park, 28, W‘Omn

senior designer for Cadillac at General Motors. It
is part of an ongoing series exploring youth in the
office.

Growing up in Cupertino, California, which is best
known as the home of Apple, I was surrounded by
an aura of optimism that comes from the infinite
possibilities technology and the dot-com era
brought. Being exposed to this tech culture
allowed me to realize at an early age the impact of
innovation and thinking outside the box.

Eversince I can
remember, art was my
passion. I would draw,

Christine Park

and continue to draw, on anything I could find. My
parents noticed my talent from a very young age and
always encouraged me to follow my passion, never
pressing me to follow the exact same path as
everyone else. [ remember one day my dad telling me
that I would be a great woman of influence. He said it
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https://www.youtube.com/watch?v=VopuF1J9RcE
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Sinkhole de Mayo:
Remembering The Eight
Sunken Corvettes

. 0 Traditionally, Cinco d
COMMENTS Mexico's victory in th
FastLane, were hong ]
TRENDING weeks ago, a

In Bowling {

1 WEEK AGO ‘ -
plummeting 30 feet i

How Chevrolet Makes the
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10 SONGS FOR YOUR AUDIO TEST
DRIVE

Matt Kirsch, lead audio engineer for the Chevrolet Cruze,
spends more than 500 hours a year listening to car audio
systems

Matt Kirsch, lead audio engineer for the Chevy Cruze,
offers his top 10 set of songs for your audio test drive:

1)
2)
3)
4)
5)
6)
7)
8)

9)

"Packt Like Sardines in a Crushd Tin Box" by Radiohead
"Bird on a Wire" by Johnny Cash

"Don't Know Why" by Norah Jones

"Diamonds and Rust" by Joan Baez

"No One" by Alicia Keys

"Hotel California” by the Eagles

"Boom Boom Pow" by the Black Eyed Peas

"Rock that Body" by the Black Eyed Peas

"Hide and Seek" by Imogen Heap

10) "He Mele No Lilo" by Mark Keali'i Ho'omalu from "Lilo and

Stitch”
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Built for Blahniks: A Chevy for the High-Heels Crowd

By ALY 558 FETIIN
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Car Desisgn Driven by
2.500 Post—1it INotes

AT S &M UMSE &SOO8 BLY ool clay = G ral
FHobors Too's Teoienecal Conber n ssstunan Seoierl
Eul Taclsy FHarrssn Sans 1 ars oy wearim s a
CadibEer SR &S e s Theoaeagh D &S ononecs
= B Basc b s rmssn

st e s o Sl a0 e el s e e e e B
iregF Geaobba gl
Tl haws Dha
O PSS Ehatk kg

e SewieeE i ERneh pesl s Sa iPa el B S S s
Erimics - B el e Nid 2 = ey e o o Dl 5 ek in o wseisd s
ErrEn a0 Wathsey Gl ook or o Teeeas Swean g
T hem s syl rrrs arve sl Thee i U= r g raagE s,
Ul W hat reakeErs Oy s S e S U O BS Pesese
e e R B, e e R ) I LIE e
s mred resesTchn —
SR Ts WE Ly Ry T
15 e B el

14



& B Lt -um'rn-uii-':m-
h‘.- s

{ *




Hot Wheels

The color options for new cars this year sound more like grocery it < 0L
showroom offerings. According to executives at Toyota, Mazda an il
food-themed colors often rank among the bestsellers, a trend they
to America's growing food obsession. The 2015 Nissan Murano, which comes
out in late 2014, will be available in Java Metallic and Cayenne Red. The
Chevy Spark (pictured) hits dealerships this month in Fresh Lime and already
comes in top-selling Salsa. And Toyota just released the Scion FR-5S in Yuzu,

a yellow shade named after the Japanese fruit. They decided not to call it
Lemon, for obvious reasons.
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