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A press release needs to be a 
part of something bigger 

#prnews • @SantowDan 
  
 
 



 

#prnews • @SantowDan 
  
 
 



 

#prnews • @SantowDan 
  
 
 



#prwriting #prnews • @SantowDan 
  
 
 



#prnews • @SantowDan 
  
 
 



 

Not all those who wander are lost.                                            
      – Tolkien  
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Everybody, soon or late, 
sits down to a banquet 
of consequences. 
–  Robert Lewis Stevenson 
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One's destination is never a place but 
rather a new way of looking at things. 
– Henry Miller 
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Just as there is no free lunch,  
there is no free transformation. 

–  Mary Pipher 
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EVERY DAY,  
THE THREE LEADING  

WIRE SERVICES 
DISTRIBUTE  

MORE THAN 1,700  
PRESS RELEASES  
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The press release has caught 
up with the Internet.  
Most PR people haven’t 
caught up with the press 
release.   
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“More than one-
third of the 
journalists we 
surveyed get story 
ideas from press 
releases, and a full 
88% find them 
valuable.”  
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A GREAT  
ONLINE NEWSROOM 

ISN’T JUST  
FOR MEDIA.  

 

IT’S OF MEDIA.  
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Know what you need to know 
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Do I know… 
1.how this release fits in with the brand story 
we are trying to tell? 
2.what the new is? am I sure? 
3.the who, what, when, where, why & how? 
4.who am I quoting? is he or she the best 
person to quote? do I have all the stats I need? 
5.what to include to optimize search? 
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HEADLINES 
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Today’s headlines are  
clearer than they are clever 
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Headline Study  

Surprise 

35% 
CTR 

Worst 
Never 

30% 
CTR 

Hot 

25% 
CTR 

Don’t 

15% 
CTR 

How To 

43% 
CTR 

Always 
Best 

29% 
CTR 

You 
Your 

24% 
CTR 

Must 
Need 

20% 
CTR 
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SUBHEADS 
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THE LEAD  
& BODY 
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Who’s leading whom? 

Great leads “are 
the flashlight that 
shines into a 
story.”                                        
- John McPhee           
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A press release lead 
 
•Announces what you have to say.  
 
•Answers most or all of the: Who, What, When, Where, 
Why and How. 
 
•May repeat information in the headline and subhead.  
 

•Takes many different forms…  
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Can seize the reader’s attention  
 
“The four pizzles lay sprawled out on the kitchen counter. 
Two of them were neat and tidy, as gorgeously tanned as 
homemade bacon, still attached to their pubic bones and 
exuding an appetizing aroma of wood smoke.”   
 

Can be very concise  
 
“Baseball breaks your heart. It is designed to break your 
heart.” 
 

A press release lead 
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Can provoke a question 
 
“In the last three years, perhaps the boldest thing Chef 
David Chang has done with food is let it rot.”   
 

Can ask a question 
 

“Brain damage has unleashed extraordinary talents in a 
small group of otherwise ordinary individuals. Will 
science find a way for everyone to tap their inner 
virtuoso?”  
 
 

A press release lead 
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Can focus on the big picture 
 
“As final school bells ring and summer begins, more than 
21 million American children will be at risk of going 
hungry.”   
 

Can give social/cultural context 
 
“Perhaps the most feminine of all feminine products to 
have ever existed on earth is Love's Baby Soft. Its 
packaging, all soft curves and pale pink and frost, was 
basically an homage to the tampon.”   
 

A press release lead 
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Can be very human 
 
“As careers go, Carl Eric Wickman’s stint in the car 
business was less than auspicious.”  
  

Can be written the way humans talk 
 
“Jacques Morali and Henri Belolo had been spending a 
lot of time in Greenwich Village that spring. It reminded 
the two music producers of Paris, and besides, the gay 
clubs had the best DJs.”   
 

A press release lead 
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- Jakob Nielsen  
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“F” it  



 
• 70% of the journalists 

spend less than a minute 
reading new press 
releases.  

 
• 53% would find it helpful 

if key facts were 
presented in bullets. 
36% would be open to 
the idea. 

 
• 68% of journalists just 

want the facts.  
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DO: Get to the point, quickly 
 
No: “On X (day), at X (location), X (company) will do X 
(activity) with X (celebrity).”  
 
Yes: “X (celebrity) joins X (company) to do X (activity) on 
X (day) at X (location).”  
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SEO  
&  

LINKS 
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GOOGLE DOESN’T 
WANT YOU TO 

FIGURE THEM OUT.  
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WHAT  
DOES  REALLY 

WANT? 
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Would you trust the information presented in this 
article? 
 
Does this article have spelling, stylistic, or factual 
errors? 
 
Does the article provide original content or 
information, original reporting, original research, or 
original analysis? 
 
Was the article edited well, or does it appear 
sloppy or hastily produced? 
 
Does this article contain insightful analysis or 
information that is beyond obvious? 
 
Would you expect to see this article in a printed 
magazine, encyclopedia or book? 
 
Are the articles short, unsubstantial, or otherwise 
lacking in helpful specifics? 
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1. Encourage click-throughs by embedding a 
clear and prominent call to action in your 
content.  

2. Include images. 

3. Write naturally, using a mix of keywords, key 
phrases and related acronyms.  

4. Go long.  
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“One of the more interesting changes is the 
advice to stop including anchor text and 
instead, include the full URL (shortened with 
link shortening tools in some cases).   
 
“Include no more than three links in a release 
and they should be broken down as follows: 
the first link be something associated with a 
"call to action",  the second to one of your 
company's social media site and perhaps the 
third to your corporate website.”  
 

- Sarah Skerik, PR Newswire’s vice president of 
strategic communications and author of  the 

ebook Driving Content Discovery. 
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WHAT NOT TO DO 

#prnews • @SantowDan 
  
 
 



PLEASE, DON’T ANNOY PEOPLE WITH… 
 

Bad writing 
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Robotic language 

#prnews • @SantowDan 
  
 
 



  
the sky’s the limit - crunch time - going around 
in circles - maintain the - status quo - uphill 
battle - unwritten law - par for the course - 
come to a head - last but not least - pushing 
the envelope - after all is said and done - best-
laid plans - by leaps and bounds - few and far 
between - in the nick of time - this day and age 
- other things being equal - make or break - 
ahead of the pack - sooner rather than later - 
unsung hero - a clean sweep - a whole new 
ballgame … 
 
 

 

Clichés  
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the sky’s the limit - crunch time - going around 
in circles - maintain the - status quo - uphill 
battle - unwritten law - par for the course - 
come to a head - last but not least - pushing 
the envelope - after all is said and done - best-
laid plans - by leaps and bounds - few and far 
between - in the nick of time - this day and age 
- other things being equal - make or break - 
ahead of the pack - sooner rather than later - 
unsung hero - a clean sweep - a whole new 
ballgame … 
 
 

Really?  
 

unique 
seamless 
integrated 

soared 
synergistic 

robust 
solutions 
turnkey 
leading 
utilize 

facilitating 
strategic 
leverage 

pain points 
value add 

 uber  
game changing 

win-win 

proactive 
empowered 

granular 
bandwidth 

industry-leading 
next-generation 

best-in-class 
innovative 

paradigm-shifting 
revolutionary 

integrated 
alignment 
up-level 
organic 

inflection point 
unpack 

deep dive 
meta 
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“One often 
contradicts an 
opinion when 
what is 
uncongenial is 
really the tone 
in which it was 
conveyed.”  

- Frederick Nietzsche  

 
 

PLEASE, DON’T ANNOY PEOPLE WITH… 
 

Superciliousness   
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Grammatical errors   
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 “I'm so excited and I just can't hide it 
I'm about to lose control and I think I like it 

I'm so excited and I just can't hide it 
And I know I know I know I know I know  

I want you” 
       
 

 

Fake Excitement 
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Know what you need to know: Part II 
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•Does every sentence progress my story? 
•Does every sentence set up the next sentence 
or paragraph? 
•Is everything I’ve said true? 
•Does every sentence give my readers more 
news, keep them interested? 
•Have I been as concise as possible? 
•Have I kept my audience in mind?  
•Have I kept my readers’ expectations in mind? 
•Have I included the right search words? 
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Know what you need to know: Part III 
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• What do those folks at [your company name 

here] want me to know? 
• What do they want from me? 
• Are they telling me information my audience 

wants to know? 
• Are they telling me everything I need to know? 

Are they giving me a way to find out more? 
• Are they wasting my time by telling me stuff I 

already know? old news? 
• Are they making my life harder, or easier? 
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NEWS RELEASE DOS 
 

•Start strong 
•Think like your reader  
•Write professionally but like a human  
•Economize your words  
•Proofread  
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NEWS RELEASE DON’TS 
 

•Grammatical errors  
•Inconsistency with capitalization 
•Advertisements  
•Promotional/fluffy language 
•Hype 
•First or second person  
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