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Not all those who wander are lost.
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Just as there i1s no free lunch,

there Is no free transformation.
— Mary Pipher
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EVERY DAY,
THE THREE LEADING
WIRE SERVICES
DISTRIBUTE
MORE THAN 1,700
PRESS RELEASES
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The press release has caught
up with the Internet.

Most PR people haven't
caught up with the press

release.
#prnews * @BenTilious




DISRUPTING THE
PRESS RELEASE

& corwersation and findings

“More than one-
third of the
journalists we
surveyed get story

ideas from press
releases, and a full
88% find them

valuable.”
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Since 2011, PR Newswire has invested in comprehensive ‘ 5 092¢y
analysis of the impact of multimedia in communications. ’ 0.
This year's findings demonstrate a
continued trend of increased visibility

for releases that include multimedia —
logos, photos, infographics and video.

2552%

2 92%

TEXT RELEASE TEXT RELEASE + TEXT RELEASE + MULTIMEDIA
1 VISUAL ASSET MULTIPLE MEDIA NEWS RELEASES &
CAMPAIGN MICROSITES
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Outback Steakhouse's New Click Thru Seating Helps Eliminate The Wait

The new technology provides real wait times and lets hungry guesjd know exactly when to arrive

C_ED s Dl =

D

OUTBACK

STEAKHAGSLUSE®

TAMPA, Fla., Oct. 29, 2014 /PRMNewswire/ — Outback Steakhouse is introducing Click Thru Seating - the easiest way to get a table
without the wait. In a recent sunsey®, Outback asked consumers about the wait times at their favente restaurants and found that, on
average, people have waited neary 40 minutes to be seated - a long time for hungry guests. So as a leaderin the call-ahead seating
movement, Outback is excited to be the only national restaurant chain to provide guests with convenient online access to realtime wait
time data, helping them put their name on the waitlist to get seated faster.

With Click Thru Seating, guests simply visit Outback.com to view the cument wait time at their local Outback restaurant and put their

Online Member Center

Login
Mot a member? Sign Lip! v
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More by this Source

Outback Steakhouse® Honors Military
Mates This Veterans Day
Mowv 10, 2014, 09:05 ET

Outback Steakhouse® Heats Things Up
with Date Might Menu Beginning
October 23

Oct 22, 2014, 0210 ET

OQutback Steakhouse® Welcomes
‘Mates’ in Aubum to Celebrate Grand
Opening of Mewly Designed Restaurant
Cict 20, 2014, 09:05 ET

View all news by Outback Steakhouse
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Missan expands multi-year sponsorship of NBC's "The Voioe"
through partnership with Adam Levine

ANNOLNC

Missan Naorth Amenica, Inc

of Maroon 5and caach
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From Chicago o Santa Monica during the "Altima-te Rogue
Trip"”

Miore than a doz .y a

#prnews * @BenTilious



A GREAT
ONLINE NEWSROOM
ISN' T JUST
FOR MEDIA.

IT"S OF MEDIA.
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Know what you need to know
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Do | know...

1.how this release fits in with the brand story
we are trying to tell?

2.what the new Is? am | sure?
3.the who, what, when, where, why & how?

4.who am | quoting? Is he or she the best
person to quote? do | have all the stats | need?

5.what to include to optimize search?

#prnews @ SantowDan



© COMPantn

@ FOR IMMEDIATE RELEASE
HEADLIME GRABS READER'S ATTEMTION IMN <65 CHARACTERS @

Subhead/summary adds relevant context to headline, doesn't repeat it

@ SMALLTONM, N {Month, Day YEAR) — Company Inc, produced an informmate lead

today. It included a sirong opening message that was void of jargon. hyperbole and
mglﬂrmrﬁﬂwdid’ﬂﬂmbasefeamﬂadmmkemdﬂnﬂlkemdm

Itafian restaurant that was hyperlinked to 3 websie to increase search engine ranking.

People tend to scan the first sentence in each paragraph (remember from Week 3 how people
read in an F pattem?). I the first sentence isn't relevant to the reader, they'll skip the rest of
the paragraph. The rest of the graph is important ondy if people are still reading & Also, did you
rictice how this news releass is single spaced? Stll reading? Super.

“This is about where | drog in a compeling quote and then indude the speaker’s name after the
first sentence is completed.” said Susie Client, PR director at Company, Inc. “On the back end. |
could say something pedestrian like ‘I'm s thriled to have an lalian restaurant in Smaltoen,’
bt no respectable jounalist would print it. So why not use the quote to say something reporers
coukdn't have said better themsehves? That'd be the smart thing o do”

Hers's is a good place o include supporting messages and proof ponts. Keep in mind that
infoemation this far down should be less i than what's in your lead. We're using the
inveried pyramid shyle of wiiting, after all. ing, hit your reader in te mouth way up at the
top — in your kead paragrach — not this far down in te release.

This s as good a place as any to remind you that it's OF to use a conwersational tone in your
writing — contractions, colloguialisms, efc. — if it's appropriate fior your brand. Media mest brands
that weite the way people talk. Doesn't make them sownd any bess authoritative or intelligent or
credble. It actually increases the odds of being read.

About Company, Inc.
Biriefiy summarize the company and inciude a call-to-action for people who are sesking more
infoemation. Visit wwaw. entine UR L ofwebsite. comdAboutl s for more infermation.

wR#

Contact:
Susle Client
Company, Inc.
SS5-505-0500

EUsR.C mmﬂhﬂ.ﬂtﬂl
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'@ GET TOKNOW US

Welcome to the press room for YMCA of the USA, the
the national resource office for the Y.

:‘?’J

NEWS & MEDIA

November 1, 2013 October 23, 2013

The ¥ Encourages Everyone to Increase Their YMCA Preschools Fill a Need By Trying to Close
Diabetes IQ During National Diabetes Awareness Education Gap

Month —McClatchy DC

September 26, 2013 October 15, 2013

Statement from YMCA of the USA Chief Government Feelin” Good — Sixth-Graders Get Moving in Y
Affairs Officer Neal Denton on Senate HELP Program

Committee Passage of the Child Care and —mtstandard.com

Development Block Grant Act of 2013
October 7, 2013

September &, 2013 Young Leaders Go Global
Sam’s Club Giving Program Helps the Y Expand —fox4kc.com

Healthy Living Programs to Communities in Need
October 4, 2013

August 22, 2013 YMCA Makes Spending Time with Family a Priority
The Y Receives $1M Grant from the W.K. Kellogg —tcpalm.com L
Foundation to Expand Early Learning Readiness #pmeWS » @BenTilious

Initiative October 1, 2013



FOR YOUTH DEVELOPMENT *
FOR HEALTHY LIVING
FOR SOCIAL RESPOMSIBILITY

QUR FOCUS BE INVOLVED

NEWS & MEDIA

CAREER OPPORTUNITIES GIVE

HOME > MEWS & MEDIA

News Releases

September 30, 2014
YMCA of the USA Names New President and CEO

August 26, 2014
YMCA of the USA and The Trust Team-Up to Help Former
NFL Players Improve Their Health

August 7, 2014
Donna Bembenek Joins YMCA of the USA as Vice President
of Marketing Communications

July 23, 2014
The Y Expands Mentoring Program for Kids and Teens
Nationwide

June 24, 2014
YMCA of the USA President and CEO Neil Nicoll to Step
Down at End of 2014

November 14, 2014
Give the Gift of Education on Giving Tuesday
—HuffingtonPost.com

November 12, 2014
Veterans Share Experiences with YMCA Kids
—Mineral Daily News-Tribune

October 23, 2014
Celebrating Lights On Afterschool, Oct. 23
—Reformer.com

September 24, 2014

Missoula Y Supports Sister Y in Sierra Leone during Ebola
Outbreak

—NPR

September 12, 2014
#prnews * @BenTilious



PRESS RELEASE

International Conference on Intellectual Property Crime
Focuses on Empowering those who Combat Transnational
Organized Crime

Northbrook, lll. — Oct 15. 2013 - UL, a world leaderin advancing safety science announces its
partnership with the seventh annual 2013 International Law Enforcement Intellectual Froperty (IF)
Crime Conference, co-hosted by Interpol and An Garda Siochana. The event begins today through
Wednesday, October 17 in Dublin, Ireland. The theme forthe three dav event *“Borderless
Enforcement- Empowering those who Combat Transnational Crganized Crime through Training”
bring together law enforcement from public and private sectors around the world to share and
develop best practices to fight counterfeiting and piracy crimes.

The annual conference is a unigue forum wheredelegates have the opportunityto learn about and
discuss operational best practices that can be utilized to combattransnational organized IF crime.
The conference brings together maore than 500 delegates representing law enforcement, regulatory
and custom agencies, private sector IF crime investigators, and prosecutors from atleast 60
countries.

The eventfeatures plenary sessions, operational workshops, interactive roundtables and specialized
IF crime learning sessions aswell as one-on-one networking opportunities to enable delegates to
discuss operational matters with representatives of investigative agencies and other organizations.

#prnews « @BenTilious



HOME PAGE | MY TIMES | TODAY"S PAPER | VIDED | MOST POPULAR | TIMES TOPRICS
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Today’ s headlines are

WORLD U.§ 'INION | ARTS | S3TYLE

clearer than they are clever

> Learn more SRS i s

IDE; | More Articles in
ﬁng Headline Is Written for GD@

EXTRA EXTRA READ
ALL ABOUT IT

Jil |

By STEVE LOHR

Paul Sahre .-
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15 Secrets the Emerzency Room
Staff Won't Tell You

32 Cheap Christmas Decorations
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Breakthrough Knowr
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Any Budget |Lonny]

6 Snacks That Are Malang You Fat |Answers.com]

Top 1o Secret Menu Items at Fast Food Restaurants
|Mainztrest]

An Attitude of Gratitude |FFA New

The Weelend Guide |DailyCandyl

Recommended by
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Headline Study

Surprise

35%
CTR

#prnews * @BenTilious



pe:f grm

GCAWERKER MEDIA

0 StumbleUpon

Readers g ddit
Iges b

#prnews * @BenTilious



SUBHEADS
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’ s Elir The Wait
The new technology provides real wait times and lets hungry guests know exsctly when to arive

CEm = =

OUTBACK

STEAKHAGSLUSE®

TAMPA, Fla., Oct. 29, 2014 /PRMNewswire/ — Outback Steakhouse is introducing Click Thru Seating - the easiest way to get a table
without the wait. In a recent sunsey®, Outback asked consumers about the wait times at their favente restaurants and found that, on
average, people have waited neary 40 minutes to be seated - a long time for hungry guests. So as a leaderin the call-ahead seating
movement, Outback is excited to be the only national restaurant chain to provide guests with convenient online access to realtime wait
time data, helping them put their name on the waitlist to get seated faster.

With Click Thru Seating, guests simply visit Outback.com to view the cument wait time at their local Outback restaurant and put their

Online Member Center

Login
Mot a member? Sign Lip! v

Search News Releases Q
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More by this Source

Outback Steakhouse® Honors Military
Mates This Veterans Day
Mowv 10, 2014, 09:05 ET

Outback Steakhouse® Heats Things Up
with Date Might Menu Beginning
October 23

Oct 22, 2014, 0210 ET

OQutback Steakhouse® Welcomes
‘Mates’ in Aubum to Celebrate Grand
Opening of Mewly Designed Restaurant
Cict 20, 2014, 09:05 ET

View all news by Outback Steakhouse

#prnews * @BenTilious




GO gle Outback Steakhouse's New Click Thru Seating Helps \2

Web Shopping Images Videos News More - Search tools

About 15,100 results (0.54 seconds)

Outback Steakhouse s New Click Thru Seatlng Helps

Oct 29, 2014 - Dutback Steakhouse s New Click Thru Seating Helps Eliminate The
Wait The new technology provides real wait times and lets hungry guests ..

Outback Steakhouse innovates reservations with mobile ...
www.mobilecommercedaily.com/outback-steakhouse-streamlines-reserva... ~
Oct 30, 2014 - Qutback is the first chain to offer Click Thru Seating. Outback ... Alex
Samuely is an editorial assistant on Mobile Commerce Daily, New York.

Outback Introduces Click Thru Seating to Cut Wait Time ..
www.fsrmagazine.com/.../outback-introduces-click-thru-seating-cut-wait... ~

Oct 29, 2014 - Qutback Steakhouse is introducing Click Thru Seating, allowing guests
to view wait time _.. wait time data, helping them put their name on the waitlist to get

PoAa 11 ma

#prnews * @BenTilious



THE LEAD
& BODY
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sAnnounces what you have to say.

- eAnswers most or all of the: Who, What, When, Where,

. Why and How.

. May repeat information in the headline and subhead.

*Takes many different forms...

e @SantowDan



A press release lead

“The four pizzles lay sprawled out on the kitchen counter.
Two of them were neat and tidy, as gorgeously tanned as
homemade bacon, still attached to their pubic bones and
exuding an appetizing aroma of wood smoke.”

“Baseball breaks your heart. It is designed to break your
heart.”

#prnews « @ SantowDan



A press release lead

“In the last three years, perhaps the boldest thing Chef
David Chang has done with food is let it rot.”

“Brain damage has unleashed extraordinary talents in a
small group of otherwise ordinary individuals. Wil
science find a way for everyone to tap their inner
virtuoso?”

#prnews « @ SantowDan



A press release lead

“As final school bells ring and summer begins, more than
21 million American children will be at risk of going
hungry.”

“Perhaps the most feminine of all feminine products to
have ever existed on earth is Love's Baby Soft. Its
packaging, all soft curves and pale pink and frost, was
basically an homage to the tampon.”

#prnews « @ SantowDan



A press release lead

“As careers go, Carl Eric Wickman’ s stint in the car
business was less than auspicious.”

“Jacques Morali and Henri Belolo had been spending a
lot of time in Greenwich Village that spring. It reminded
the two music producers of Paris, and besides, the gay
clubs had the best DJs.”

#prnews « @ SantowDan



- Jakob Nielsen
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o 70% of the journalists
spend less than a minute
reading new press
releases.

53% would find it helpful

DISRUPTING THE  IICIa A
PRESS RELEASE presented in bullets.

36% would be open to
the idea.

68% of journalists just
want the facts.

@ E;t#ﬂﬂ & corwersation and findings #prneWS ° @ BenTl IIOUS



. Get to the point, quickly

“On X (day), at X (location), X (company) will do X
(activity) with X (celebrity).”

“X (celebrity) joins X (company) to do X (activity) on
X (day) at X (location).”

#prnews « @BenTilious



SEO

LINKS
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Google Search scratches its
brain 500 million times a day
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GOOGLE DOESN' T
WANT YOU TO
FIGURE THEM OUT.

#prnews « @BenTilious
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Would you trust the information presented in this

Google =

Does this article have spelling, stylistic, or factual
errors?

Does the article provide original content or
information, original reporting, original research, or
original analysis?

Was the article edited well, or does it appear
sloppy or hastily produced?

Does this article contain insightful analysis or
information that is beyond obvious?

Would you expect to see this article in a printed
magazine, encyclopedia or book?

Are the articles short, unsubstantial, or otherwise
lacking in helpful specifics?

#prnews « @BenTilious



RAGAN’S 1. Encourage click-throughs by embedding a
PR D .l clear and prominent call to action in your
a']' y content.

2. Include images.

3. Write naturally, using a mix of keywords, key
phrases and related acronyms.

4. Go long.

#prnews » @BenTilious



PR Newswire

A UBM pic company

“One of the more interesting changes is the
advice to stop including anchor text and
iInstead, include the full URL (shortened with
link shortening tools in some cases).

“Include no more than three links in a release
and they should be broken down as follows:
the first link be something associated with a
"call to action", the second to one of your
company's social media site and perhaps the
third to your corporate website.”

- Sarah Skerik, PR Newswire s vice president of

strategic communications and author of the
ebook Driving Content Discovery.

#prnews « @BenTilious



PRESS RELEASE: Paw Paw District Library earns LEED Silver certification

Kalamazoo, MI- CSM Group 1s proud to announce that Paw Paw Dish‘ict’Lillﬁ'Ek'}r has
carned Leadership in Energy & Environmental Design (LEED} Sil}el\t'ertiﬁcaticq from
the U.S. Green Building Council. \

/
LEED is a nationally-recognized rating 5}?51:&1;,1:}1&1 pr %‘u owners and \
operators with an outline for 1de11t1fymg,a_nﬁ l_mp = Tura lv:_. yet practical, \

green building design, conatmcgpn’ﬂ e ’rlc- u:na_uce solutions. \
\
The 16.432-squar s;fom fac1 @ spacmu mcludes a large \
e !
-

into two r e 3 . as 15&1 e atudj,r
arca c-f urm agd

com.uumlw)ﬂcﬁl
rooigs ue D=8 tumru_lg
Eﬁlhng V1 ge fireplace 0111 mg sreatln \ ] Ilfﬁ Jﬁtﬁlﬂ-lﬂg}’
::r.:ntf:l wit ‘ger qu 00 quters for u':- A S
i f the 11 ' éenm jlaﬁlpton brick. which mimics the

\'  One of the unique feQurero
¥aw Baw” Keeping the theme of local history

\ look of the Carnegie Center

\ alive, the library als uesl LgeP] histgryToom, which is full of unique, historical
\IJDDICE- and facg _ - -

&M Group is & cogstrlc tmn management (CM) firm established in 1983 with locations
mkalamazog,mﬁ Grand Rapids. The company provides CM services in the Healthcare,
Corymsrefal, Industrial, Food & Beverage, and Education markets. CSM also
collaborated on the project with FTC&H, a full-service architecture and engineering firm.
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WHAT NOT TO DO
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PLEASE, DON'T ANNOY PEOPLE WITH...

Bad writing

#prnews @ SantowDan



Robotic language
o .

#prnews @ SantowDan



Clicheés

the sky’ s the limit - crunch tim

e - going around

In circles - maintain the - status quo - uphill

battle - unwritten law - par for t

he course -

come to a head - last but not least - pushing

the envelope - after all is said and done - best-
laid plans - by leaps and bounds - few and far

between - in the nick of time -t
- other things being equal - ma

Nis day and age

Ke or break -

ahead of the pack - sooner rather than later -
unsung hero - a clean sweep - a whole new

ballgame ...

#prnews « @ SantowDan



. unique proactive
. seamless empowered
integrated granular

soared bandwidth

synergistic industry-leading
robust next-generation
solutions best-in-class

turnkey iInnovative
leading paradigm-shifting
utilize revolutionary
facilitating integrated
strategic alignment
leverage up-level
pain points organic
value add inflection point
uber unpack
game changing deep dive
win-win meta

#prnews @ SantowDan



PLEASE, DON'T ANNOY PEOPLE WITH...

Supercmousness

“One often
contradicts an
opinion when
what Is
uncongenial Is
really the tone
In which it was
' conveyed.”

- Frederick Nietzsche

#prnews @ SantowDan



Grammatical errors




Fake Excitem

.

“I'm so excited and | just can't hide it

I'm about to lose control and | think | like it
I'm so excited and | just can't hide it
And | know | know | know | know | know
| want you”

W#prnews ¢ @SantowE ‘:
B "



Know what you need to know: Part

#prnews @ SantowDan



*Does every sentence progress my story?

*Does every sentence set up the next sentence
or paragraph?
*|s everything I've said true?

*Does every sentence give my readers more
news, keep them interested?

ave | been as concise as possible?

ave | kept my audience in mind?

ave | kept my readers’ expectations in mind?
ave | included the right search words?

#prnews @ SantowDan



Know what you need to know: Part Il

. #prnews « @SantowDan



 What do those folks at [your company name
here] want me to know?

 What do they want from me?

e Are they telling me information my audience
wants to know?

* Are they telling me everything | need to know?
Are they giving me a way to find out more?

* Are they wasting my time by telling me stuff |
already know? old news?

* Are they making my life harder, or easier?

#prnews « @SantowDan



NEWS RELEASE DOS

e Start 'strong
* Think like your reader

* Write professionally but like a human
e Economize your words
 Proofread

#prnews « @ SantowDan



NEWS RELEASE DON’ TS

Grammatical errors
sInconsistency with capitalization
sAdvertisements
*Promotional/fluffy language
*Hype

First or second person

#prnews « @ SantowDan
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