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“Real Interactions”

User feelings: happy, sad,
excited...

User mental states: involved,
lost, concentrated...

User interactions: click, read,
comment, recommend, buy...

The emotional, cognitive and behavioral connection that

exists, at any point in time and over time, between two

or more parties

When someone engages with you
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#prmeasure

= Know where people are talking

= Determine what people are saying
= |dentify when people are talking

= Know why people are talking

= Recognize who is talking

@mdistaso



What drives
your work?
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Engagement =

Likes, Comments & Shares

Plus so much more.....

#prmeasure @mdistaso



Likes, Comments, and Shares
These actions will help you reach more people.

== Likes == Comments == Shares

Facebook Insights

—— . T —

Hide, Report as Spam, and Unlikes
These actions will decrease the number of people you reach.

== Hide Post = Hide All Posts == Report as Spam == Unlike Page
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‘ *| Overview

Your Fans People Reached

i Likes

A% Reach

People Engaged

«l Visits

The people who have liked, commented, or shared your posts in the past 28 days.

Women

W 84% 94%
People Engaged Your Fans
Men

MW 16% 6%
People Engaged Your Fans
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Engagement =

@Replies, Retweets, Mentions & Favorites

Plus so much more.....
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ENGAGEMENT IN TWITTER

\ Simply Measured

Twitter Account Activity and Engagement

Tweets Sent Retweets
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RESPONSE TIME

How many times was

our brand mentioned How many times did o 4.4 Hrs
e oD e send z o w many uniqu
aCross lll::h'-ll:’ﬁ'lII e5: EIRLLE FEFJ} pE'ﬂ,dE' dd cs Ef‘k Average RESF'O‘HSE' Time
with?
Tuesday
Most active Day of Week
599 403 287
Total Mentions CS Responses Unique People
67% 2,416 5:00 AM

= Response Rate. Avg. Followers Per Person Most Active Time of Day
A Simply Measured Engaging.
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Then, take It to
the next level...
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MARKET INSIGHTS

\ Simply Measured

BEER BRANDS FACEBOOK COMPARISON

Total Engagement Engagement as % of Fans

Coors Light Bud Light Miller Lite Keystone Light
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= Did it drive results? D

= Opinions
= Attitudes
= Beliefs

= Behavior
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2 Types of Social Media Users

= Engagers
= \Watchers

Engagement can = Success, but
Silence doesn’t necessarily = Disaster
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= Don’t just simply track engagement — analyze |it.

" No need to measure everything, so stick to your
goals and objectives.

= Connect what is going on around you to its
Influence on your engagement figures.

= Quality beats quantity for almost everything.
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