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007 Ideas to take Twitter to 
the next level 

A RoboDialer 

1. Be watchful: Learn about 
who you want to engage 

2. Be agile with many tools 
3. Have a clear purpose 
4. Be genuine 
5. Belong; fit in 
6. Cover a lot of territory 
7. Be shaken; don’t get 

stirred 
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2. Be agile with 
many tools 
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Prepare the car 
Ask yourself, ‘Why would anyone want a PR relationship with me?” 
& then show it through social media. Add value to conversations. 
 
Pick the social media platforms that the media and your customers 
like to use. Everyone can be the media now; look at how traditional 
media and people interact. 

 
Build Trust. Engage in conversation before it becomes urgent. 
 
Be real about who you are and who you are not, and be real about 
what you can and cannot do. 
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3. Have  
a clear 
purpose 
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ROI/Measurement 
Tools:  
• Google Analytics 
• Hubspot 
• Bitly 
• Bufferapp 
• SocialBro 
• Empire Avenue (check out the @Lockergnome video) 

 
Consider: 
• Business results: effect on the bottom line 
• Political/human aspects: consider why politicians doorbell 
• The plural of ‘anecdote’ is not ‘data:’ consider Math 
 
For the big picture: 
• “Grouped” by Paul Adams 
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4. Be 
Genuine 
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5. Belong; fit in 
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Be Worth Knowing 

Ask: 
What would an outsider make of your social media 
presence? 

   
What would an outsider make of your brand’s social media 
presence? 
 
Do: 
Clean up your online presence (Facebook, Google+, etc 
 
Round out your online presence. Be more than a 
caricature. Be you. 
 
Avoid:  
 

“You are now entering the trust zone” 
 

- Brian Solis 
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6. Cover a lot  
of territory 
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Your Social Media Vehicles Have Relationships Too 

Example : January 2012 Storms 
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7. Be 
shaken,  
but not 
stirred 
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Think First, Publish Second 
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Example : The Conan Conspiracy 
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Dialogue: The Conan Conspiracy 
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007 Takeaways 

A RoboDialer 

1. Be watchful: Learn about who you want to engage 
• Listen/Know the person/community 

2. Be agile with many tools 
• SM platforms complement each other 

3. Have a clear purpose 
• Have a reason you can evaluate 

4. Be genuine 
5. Belong; fit in. 

• It’s a 3-D world; you stand out if you’re 1-D 
6. Cover a lot of territory 

• Get all the pieces working together 
7. Be shaken; don’t get stirred 

• Read anything at least 3 times before you post 
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Thanks 
 

Steve Kipp, VP Communications, Comcast in Washington 
 

The @ComcastCares Team in Philly 
 
 
 

Contact : Walter Neary 
 

Walter_Neary@cable.comcast.com  
Walter.Neary@gmail.com 

 
Twitter: @WTNeary 

 
The brand: @ComcastWA 

  
www.comcastinwashingtonstate.com 
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Questions? 
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