Facebook & Twitter
Promotions

Grow and engage your fans and followers
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A “p I’OmOTIOﬂ“ is a sweepstakes,

contest or competition. In a sweepstakes, a
winner is selected by chance and is awarded

a prize. In a contest or competition, a winner
is determined by skill or through the judging
of specific criteria and is awarded a prize.

- Facebook
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planning your promo
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planning your promo

What are your goals?

What are you promoting?

What topics are relevant to your brand or cause?
What motivates your community to act and share?
Is your prize relevant?

Is it fun?
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planning your promo

Facebook Compliance
) Must be conducted through an app on Facebook

@ Cannot notify winners through Facebook

) Release Facebook from involvement

) Cannot auto-enter someone into a contest using
Facebook’s functionality

) Rules should be clearly visible prior to entry

) Resource link:
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http://ow.ly/cjel0

planning your promo

Twitter Compliance
@ Include a link to the rules in each tweet with a shortened link

@ Buck wild tweeting is ok! Just do not

) Resource Link:
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http://ow.ly/cerqE

practices

mustache contest.
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practices

Consider the barrier to entry @

@) Lower the barrier for growth goals
"L'cﬂ video upload

@) Go a little higher for engagement goals

essay

photo

= caption
@ vote

iﬂ? like
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practices

Facebook Tips
) Mandatory like to enter

@ Keep Entry forms as short as possible

&) When you give a reason to return, you give a reason to share

@ Take advantage of Timeline’s visuals
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practices

Twitter Tips
@ Be extremely clear and simple in your CTA

) Choose a distinct hashtag

) Decide whether you will gather mentions or need a microsite

) Give areason to
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practices

Get traffic
& Facebook ads, sponsored stories & promoted posts

) Promoted tweets
) Communicate to customers
) Partner with other relevant communities and influencers

) Leverage your other networks (Facebook, Twitter, Pinterest, Google+,
blog) to promote your sweeps/contest
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time to launch
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time to launch

Build your Facebook promotion
= Wildfire
) Facebook’s Preferred Marketing Developer Directory

Build your Twitter promotion
@) Gather all those entries
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https://developers.facebook.com/preferredmarketingdevelopers/directory/

time to launch

Measure your results
@ Entry rate

) Reach
@ People Talking About This
@ Invites/shares/retweets/votes/pins

) Website visits

) Leads

@ Growth (fans/followers)

@ Demographic changes in community

) Online mentions
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Share the Love Campaign

For each Like, Esurance donated
= $10 to The Trevor Project.

facebook

e ® G @ Met our goal in 2 weeks

=) 6,500 new fans

— ® $50,000 total donation
2 R alittle love 3 Awards

| 9oes along way _
Soanes E— 2011 Earnie Award for Best
Thaks o g Carenc Dot orge Connection to Twitter, LinkedIn or

Facebook Audience.
2012 PR Platinum PR Award Finalist

2012 Regan Employee
Communications Award for Best
Community facebook Building
honorable mention

o share this page with friends to help us
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Poems of the Road Contest

Goal
joss = L — @ Build engagement

facebook Search for peaple, places and things

How it worked

&) Submit a poem using the word "road" for
a chance to win cash and blog fame.

Esurance Poems of the Road Contest -

@) Users voted for favorites

Details Enter Contest Yote Now Judging View Winners ¥iew Entries

View Finalists Invite Friends

Grand Prize
poets & road warriors — sz0m
you could win $2,000! zndprize

$1,000

_;:llil:rl;hN onal Poetry o :;goprize R eS u I tS

Contest Instructions

Paems must be original, 14 lines or Fewer, and include the

word rosd®in the Etle or bady. N H M
wiedl chonse 3 finalists based on their creativicy, content, \/ S u I I l I SS I 0 n S
imagery, and votes, Then click and Clack, the quys From ]

MER's Car Talk, wil do the Final judaing.

.

P e,
Contest Starts (=]
April 03, 2012 @ 10:00 am (POT) \J y
Enter Contest Contest Ends

april 30, 2002 @ 11:59 pm (PDT) -

© 14,192 votes

Read the Official Rules

About the Company s,
With a wealth of oniine tools and always-avalable customer (=)
service reps, EsUrance is committed to improving the car 2/ y
insuranice experience.
P . .
) 49,249 visits
— y

esurance’

an Allstate’ company



Outside Lands Insider Contest

Goal
@ Promote our Outside Lands sponsorship

Whal's your favarite San Francisco landmark? #nsideCutside
o ly/e0sSER

Lutro Park! (a.k.a. the CatsEye) RT @esurance What's your favarite

How it worked
® We tweeted 2 questions/day about San

InsideOutside ow ly/csQZs
Amelié Rose

| nEEI;S, nwers, and candy tn share with EVERVONE! FranCiSCO & OutSIde Lands

Wity do you want to go to Outside Lands? #InsiceOutside

@ Users answered our Insider questions

Steph ;)
“ esurance | like that there are so many stages w/different genres of

using #InsideOutside for a chance to win a

e VIP QOutside Lands experience.
& Winner chosen at random

YWhat's the greatest band to come from San Francisco?
InsideOutside ow. hyesQZx

.C. Douglas
esurance The Grateful Dead, without a coupt. €nsideOutsice

What word best describes San Francisca? #nsideCutside

Results
) 409 tweets
) 204 new followers
@ 2.06% promoted tweet engagement rate
& Reached about 50,000 accounts
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thank you

Shannon Greevy

Esurance Social Media Communications Strategist

Need dinner recommendations from a San Francisco local?
@shannon333

linkedin.com/in/shan

Esurance
@Esurance

Unless it's a necessity, please refrain from printing this presentation. esu ronce
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