2CrocCs Crocs on Pinterest

get crocs inside

"Wow, that's a nice
lookin' pair of Crocs.”
Said no one ever.




2CrocCs Crocs on Pinterest

get crocs inside

Most people think of Crocs as a one shoe
company, failing to realize Crocs now offers
hundreds of stylish options.

NOW INside hundreds of new styles.
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Pinterest allows Crocs
show our target audience
how our brand fits into
their lifestyle in a modern
visual way — a way that
words alone can’t.
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Our creative and aspirational photography allows us
to tell a deeper visual brand story and showcase the
lifestyle that is at the core of our DNA.

Search Q (’)M Add + About ~ i Crocs

Crocs™ Capri IV, comfort and style
rolled into a sandal that you will love.




What is your consumer interested in?

e Start with compelling visual content - what does
your consumer want to see?

 Promote a lifestyle in an inspirational/aspirational
way




 Engage with and repin other relevant content
e Allow content on your site to be pinned

Tons of people are pinning Zi™ e P W )
and repinning photos of & ey g ke
Crocs shoes™ on their

own.

Crocs Shoes repinned 1 of your pins
Jurss 0. 20 it

This gives us a chance to
acknowledge, appreciate
and engage them with a
simple click of a ‘like’ or
repin.




‘5!'° cds Driving to your site

e Pins will include a link to the source — make sure
to use trackable URLs to measure traffic

— Pinterest bookmarklet —track pins shared from site in
excel

— Crocs uses Omniture, Ad-ID or Bitly with every link
 Optimize and refresh your content

— Incorporate the same key words (Google food) from
your site into boards and descriptions

— Continually add to boards; they should not be static
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LCrocCs.

=teoessde DFIVING tO yoUur site — Sales

* Encourage your
community to shop now:

— Adding price to the pin

e Type the S or £ symbol
followed by the number
amount in the description
and pin it

— Make sure the source link
sends consumer directly to

a shop-able page

Sumrrer Wedges: Get a little lift for
854.99 with our A-Leigh-Wedga!

Ombra: A ool coler blend from heel to
tod, our Carliana Paap-Toa Ombrs is
just $34.99! £SO



“E!""Es Driving to your site — Sales

- Crocs Shoes
Pinned 13 weeks ago from

 Highlight seasonal
stories and key selling
seasons

— Create boards from
lookbooks, gift guides,
catalogs and new
product launches

— Showcase how the
consumer can use the
product




‘5!"’ C;S Driving to your site — etc.

* Before you pin, research similar pins:

— How are the key words used in the description?

e This will help you determine how best to build your
description

e Example: Crocs Boat Shoes
— Is “boat shoes” trending as one word or two?
— What other key words are associated with this product?

e Hashtags in pin descriptions allow for content
to become searchable within Pinterest and
work well for contests and promotions.
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QCrocCs Socializing Your Pinterest Page

get crocs inside

e Leverage other social communities:

— Site functionality allows users to connect directly to
Facebook and Twitter

— Add Pinterest tab to Facebook page
— Instagram images make for great Pinterest content

CrocStyle Insiders Pinterest Fan Favorites
| Or I just 4 W
' e : sigh on'to g :
J, el O &
ok - B o

connect! www.crocs.com www.crocs.com/blos

AAAAA



LCrocCs

etaocsinede . O0CIalizing Your Pinterest Page

Through our blogger program, CrocStyle Insiders,
we are able to cross promote blog, YouTube,
Twitter and Instagram content on Pinterest.

hiarm Styla: Audrey on what to wear Crocs ™ Hover Slio-on Canvas via Eove Maegan wears our Sexi Sandal
with our CrosMesh™ Ballat Flat @lave Maegan in red against an oh-so-pretty
n wallpapar background at The Vicanoy.
;n\‘-‘%é
~ 1 = Crocs Shoes CNOCS.Com
R | AR Sh0es = Crocs Shoeas Crocs.com —

YO . GO



e Show them you’re
listening:

— Share top pins/pinned
content with consumers
via email and other social
channels

— Pay attention to what is
getting pinned from site
to inform future
promotions and contests

most
liked

let's socialize.

these crocs™ styles got your thumbs up.

shop now >

most
tweeted

you chirped a lot about these new styles.

shop now >

most
pinned

you found these very pinteresting.

shop now >




@Crocs Now what...

e Launched this spring and now have more than 5,000 engaged
users on one or more of our boards.

e We've learned more and more about our consumer — she is the
Pinterest user.

 Hundreds of images from www.crocs.com have been pinned to
wish lists and fashion boards.

o Referring traffic from Pinterest keeps going up.
e Pinterest is a key part of every marketing discussion.

e Reason for our creative and social team to be completely
aligned

— Consistent look and feel throughout all consumer touch points


http://www.crocs.com

Know your consumer — what interests them?

Visually appealing content is king.

It’s not all about you — share more than just your brand.
Measure your efforts (trackback URLs).

Leverage your other social networks.

Happy Birthday!
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