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83% of 
learning 
occurs 
visually 

That’s my eye.
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1. Mobile
2. Information Overload

I chose this one. 
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3. SEO: 
70% of the  
top Google 
results 
include 
photos or 
videos
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3 SEO BASICS FOR PHOTOS & VIDEOS

1.Alt Text
2.Titles
3.Keywords
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PHOTO

• 10% of all photos ever 
taken were taken in the 
last 12 months. 

• 140 billion photos 
uploaded to Facebook.  
10,000x more than are 
in the Library of 
Congress

• 2.5 billion people own 
digital cameras
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INSTAGRAM

• 1 new user every second
• 1 billion photos have 

been taken with the app 
• 5 million images uploaded 

every day
• 575 likes per second
• President Obama joined 

in January  
#holla
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• Music
• Celebrities
• Sports
• Fashion
• Food + Drink
• News
• Politics
• Non-Profits
• Science + Technology
• Venues + Events
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• Low-barrier 
to entry

• Entertaining 
• Longevity
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PINTEREST

• Drives more traffic than 
YouTube, Google+ and 
LinkedIn combined

• 1.3 million visitors a day
• Users spend ~16 minutes 

onsite each day
• Most popular among     

25-34 year olds (27%) 
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CROCS
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VIDEO

• >3 billion viewed on 
YouTube each day

• Email click-through 
rates increase by 96% 

• People who view 
product videos are 
85% more likely to buy

2008

50% more likely to 
make a purchase 
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REVENUE GENERATION

2009: 
Shoeline.com  
saw a 44% 
increase in 
conversions 
after adding 
product videos



|     303-620-9044linhartpr.com #PRSocial

CUSTOMER RELATIONS

2010:  
Dell reported a 
5% drop in call 
volumes after 
introducing 
support video 
content 
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CAUSE MARKETING

2012
#Penny4NASA is 
calling for NASA’s 
budget to be 
doubled to 1% of 
the US budget.
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EXECUTIVE COMMUNICATION

According to a 
Forbes survey, 
59% of senior 
executives 
prefer to watch a 
video rather than 
read lengthy copy
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VIDDY

• “Instagram for video”
• Video editing and 

sharing app
• 15 seconds of video
• Apply music, text and 

special effects
• 26 million users
• 1 million new users a 

day
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SOUTHWEST AIRLINES
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KEY TAKEAWAYS

1. No excuse for not using visuals
2. Don’t be overwhelmed by the tools
3. Tell your story as effectively as possible 
4. Maximize SEO
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Avoid 
#camerabush
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CONTACT ME ANYTIME

24

Pberg@LinhartPR.com
@paulaberg
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