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Though | first started tweeting
around 18 months ago, | soon gave
/ it up, as | figured there were other
|T S I_l G H people on the magazine who were
much better at it than me.
But recently, having been inspired
and encouraged to think again by
my friends Oliver (Peyton, 1,291
followers), Robin (Derrick, 1,562),
Tony (Parsons, 11,225) and Piers
(Morgan, 926,021 — gulp), | have
dipped my toes back in the Twitter
pool. And what a big, dark pond it
is.
j I've only been doing it for two
weeks, and already people are
criticising me, swearing at me and
generally looking for ways to
undermine me.

Usually this only happens when |
have a book out, but these days it's

like havinn a had review avens dav
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Is life sweeter for tweeters?
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Examples of offline social proof
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Examples of online social proof
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HOW

can get it any
more exciting?
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Kristian Rasmussen -

(] £l Dx

CEO / founder of Socialpeople . Entrepreneur & futunstic
innovator, heavily engaged in social media marketing &
communications in the Améncas

BeckyCortino -
(€] £] =D

IndieCreativeAdviser providing: Content Marketing
Strategies Assisting Biz Owners & Independent Pros
Build Following+Expand Platform+AudienceReach! Meet
Becky

JustBeCause
(Bl £] s X

Just because...you should care, act, and repeat

Billy Mitchell -
(€] £] s DX

B2B Marketing Agency partner and senior creative
director. MLT Creative is the idea launch pad for BtoB
marketers. We make ideas work

Cedric Akret -
(E] £] s DX

@Radian6 Senior Data Analyst. Un Francais au Canada
and enjoying it. All views expressed herein are my own

' @markwschaefer
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Jessica Northey -
(€] £] =D

Sass, Wit & Straight from the Hip=ME! | love God,
Family, Fnends, Music, Radio & RealityTV. Join
#CMchat 24/7 Country Music Community w/LIVE chat
Mon 8-9pCT

Jeremiah Owyang -
(€] £l D

Industry Analyst (aka Catalyst) at Altimeter Group
Some tweets publish on timer. How | use Twitter
http://bit_ly/LKOi

Muhammad Saad Khan

(E] £l 1w

Writer, #SocialMedia & Search Engine Marketing
Philanthropist & Thought Leader. Public Speaker/Social
Actimst to Fight Human Trafficking

http://on. fo.metrcmGk

Techguerilla

(€] £] =[x
| solve problems. Putting the social in anti-social on a

daily basis. Co-Founder & CEO at
http://SideraWorks.com

Amy Howell -
(€] f]: D

CEO Howell Marketing; TN Social Media; PR & Crisis

PR; Chair @EmergeMemphis; Wife, Mom, Investor
@4MemphisMagq; Twitter Badass #BAT5; TN river rat;
vie
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Jennifer James I

ABOUT WRITING MY CALENDAR MY SITES + BLOGS PRESS WORKWITH ME CONTACT ME DISCLOSURE

50 MORE MOM BLOGGERS WITH 40+ @KLOUT SCORE
I Jennifer James on : 2010 - 9o Comments

g O 2 Votes
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influencer exch nge

s &
home my topics influence gap monitor browse categories search for a topic or influencer I e DPINIONS
inﬂuence gap reports about the influence gap
select from your saved reports [v| © delete Bl export a report
. . 4+ benchmark today's report
Listerine &
Oral Care [~
Listerine Oral Care
_ influence graph: 2 influence graph: 28
2 6 influence
gap source breakdown source breakdown
what's this?
— 17.5% blog 75.3% blog
Listerine 1.0% news 7.6% news
influence graph: 2 81.5% tweet 17.1% tweet
what's this?
Oral Care
influence graph: 28
what's this?

To adjust this scorecard, change your
comparison topic using the drop-down

menu above.

@markwsc

haefer

top influencers talking about Oral Care but not Listerine :
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top influencers talking about Oral Care but not Listerine :
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lesley ellen mirza Lesley Ellen Mirza's topics:

notable topics of influence:

CEET ¢ 68 W& MW

Lesley Ellen Mirza: We've asked Dr. Janet Tamo, the consulting Mon May 28 2012
dentist to Crest and Oral-B, to share with you her top five oral care tips Lipstick Powder N Paint #
(you're welcome!) Here they are... 1. Use an Oral-B electric toothbrush thor: Lesley Ellen Mirza
at least twice a day for a full 2 minutes. o 0
» profile
Lesley Ellen Mirza: | have a bit of an oral care “challenge”...| REALLY | Tue May 22 2012
Lesley is the Founder and Editor-in-Chief for Lipstick Il;l:es?){;:?;hv:;)Af;eel clean super-clean and smooth, so much so, that | . Lipstick Powder N Paint
Powder N Paint, which is a "urban girl's guide to b : Lesley Ellen Mirza
everything beauty-ful." She started the blog in 2006 o3 BB
gender: female i : :
e : Lesley Ellen Mirza: We've asked Dr. Janet Tamo, the consulting Fri May 18 2012
position: Editor dentist to Crest and Oral-B, to share with you her top five oral care tips -e- Lipstick Powder N Paint #
email: editor@lipstickpowdernpaint.com (you're we]come!) Here they are... 1. Use an Oral-B electric toothbrush t Lesley Ellen Mirza
website: ‘Goito Wehste® at least twice a day for a full 2 minutes. ¥ 0 X
twitter: @powdernpaint #
facebook: Go to Facebook # Lesley Ellen Mirza: Tell us! *statistics from the third annual Crest and Mon May 14 2012
Oral-B Great Canadian Smile Survey. Lipstick Powder N Paint #
Lesley Ellen Mirza
< If this profile is wrong, email u » 0 =

frequently used terms:

Janet Tamo €& o

Lesley Ellen Mirza: We've asked Dr. Janet Tamo, the consulting Mon May 28 2012
dentist to Crest and Oral-B, to share with you her top five oral care tips Lipstick Powder N Paint #
(you're welcome!) Here they are... 1. Use an Oral-B electric toothbrush thor: Lesley Ellen Mirza

at least twice a day for a full 2 minutes. v 0 =



ACTOR

GEORGE CLOONEY ¢ PLANETOCEAN

ADD TO FAVORITES %

George Clooney is the perfect complement to the elite ranks of OMEGA's champions and high-achievers from
the worlds of fashion, science and sport, all of whom perfectly define the brand and its ethos. Clooney joins
another star of the silver screen and OMEGA brand ambassador, Nicole Kidman, who played his on-screen
partner in the 1999 film ‘The Peacemaker'.
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= Graphic designer

= Government employee
= Shy

= 42, unmarried

= Attended trade school
= Social media Ho

= 80,000 followers
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Calvin Lee
OENEE®O - n

' N Self-Proclaimed Media Ho, Designer Guy and Twitter
his spare time, Stunt Doubles for the Hulk and a really
Guy! You can even ask Chris Brogan

KLOUT SQUAD

Influencer of Influential about

[+«] Technology
2 [+¢] Klout
I Internet Marketing
tweet - hare + see al
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AMEX SYNC SHOW +#rcnr:e

JAY Z

LIVE FROM SXSW*

TWEET
#JAYZSyncShow to join
the conversation
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IS your company
SPOKESPERSION?
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Return On Influence
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CONSISTENT ENGAGEMENT



Photo: Associated Press
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RETURN ON INFLUENCE
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Blog

Twitter
@markwschaefer

eMail
Mschaeferzoo@gmail.com
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