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 De+ine	
  &	
  Analyze	
  Key	
  Performance	
  Indicators	
  (KPIs)	
  

 Measure	
  Your	
  Twitter	
  Efforts	
  

 Examine	
  the	
  Reach	
  of	
  Your	
  Tweets	
  

 Tie	
  Twitter	
  Initiatives	
  to	
  Your	
  Organizational	
  Goals	
  

 Tools	
  to	
  Keep	
  Your	
  Twitter	
  Strategy	
  on	
  Track	
  

Road	
  to	
  Twi0er	
  Measurement	
  Success	
  



Define	
  &	
  Analyze	
  KPIs	
  

  3.1	
  Million	
  Followers	
  

 Convince	
  &	
  Educate	
  

 Brand	
  Awareness	
  

 Customer	
  Service	
  



 What	
  We	
  Do	
  at	
  USANA	
  

 Be	
  Present	
  &	
  Responsive	
  

 What	
  Matters	
  Most?	
  

Determining	
  What	
  Ma0ers	
  Most	
  



 Social	
  CRM	
  

Measure	
  Your	
  Twi0er	
  Efforts	
  



Examine	
  the	
  Reach	
  of	
  Your	
  Tweets	
  

 Manage	
  Lists	
  

 Spot	
  Key	
  InVluencers	
  

 Explore	
  Other	
  Channels	
  



How	
  to	
  Spot	
  Key	
  Influencers	
  



Examples	
  of	
  Influencer	
  Success	
  

 Mariel	
  Hemingway	
  =	
  451K	
   WTA	
  =	
  73K	
  



Twi0er	
  	
  Organiza6onal	
  Goals	
  

 What	
  ARE	
  Your	
  Goals?	
  

 Understand	
  Your	
  Audience	
  

 Give	
  People	
  Reason	
  to	
  Care	
  



USANA12	
  Case	
  Study:	
  Twi0er	
  Success	
  

 Recognizing	
  Engagement/Interac6on	
  



USANA12	
  Case	
  Study:	
  Twi0er	
  Success	
  

 Top	
  Influencers	
  



Our	
  Must-­‐Have	
  Twi0er	
  Tools	
  

 Tweetdeck	
  	
  	
  	
  www.tweetdeck.com	
  



Our	
  Must-­‐Have	
  Twi0er	
  Tools	
  

 Buffer	
  	
  	
  	
  	
  www.bufferapp.com	
  



Our	
  Must-­‐Have	
  Twi0er	
  Tools	
  

 Crowdbooster	
  	
  	
  	
  	
  	
  www.crowdbooster.com	
  



1.  Monitor.	
  Be	
  responsive	
  and	
  consistent.	
  

2.  Look	
  for	
  opportunities.	
  Offer	
  value	
  to	
  your	
  
followers	
  &	
  capitalize	
  on	
  exponential	
  nature.	
  

3.  What	
  do	
  you	
  want	
  to	
  achieve?	
  DeVine	
  your	
  
goals	
  &	
  see	
  how	
  Twitter	
  can	
  help	
  you	
  get	
  there.	
  

Twi0er	
  Measurement	
  Takeaways	
  



Thank	
  You!	
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