Measure Your Success on Twitter
and Tie it to Organizational Goals
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Road to Twitter Measurement Success

—

» Define & Analyze Key Performance Indicators (KPIs)

» Measure Your Twitter Efforts
» Examine the Reach of Your Tweets
» Tie Twitter Initiatives to Your Organizational Goals

» Tools to Keep Your Twitter Strategy on Track



Define & Analyze KPls

» Convince & Educate

» Brand Awareness

» Customer Service

—

' B Serena Williams @ 1~

@serenawilliams

Yes I do!! Its the ONLY thing the wta allows
us to take. RT @zettaxu: @serenajwilliams
do u take usana health products?

4 Reply £ Retweet W Favorite
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» 3.1 Million Followers



Determining What Matters Most

» What We Do at USANA

» Be Present & Responsive

» What Matters Most?

Current Filters

| Filter by Keyword(s) |

Campaign: USANA, Sentiment: All, Media Type: All, Language: All, Location:
All
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Social Highlights

Recent Communications
@ (29 inbound messages in the past 24 hours)
Recent Activity
[ USANAInc (Last Twitter status update - Today, 04:45 PM)
@ drinkrev3 (Last Twitter status update - Sep 7th, 11:39 AM)
[ SenseSkinCare (Last Twitter status update - Sep 5th, 05:40 PM)
[ TeamUSANA (Last Twitter status update - Today, 01:48 PM)
@ USANA Health Sciences Inc. (Last Facebook status update -
Today, 02:01 PM)
[ Dave Wentz (Last Facebook status update - Today, 09:05 AM)

[ Sensé Beautiful Science (Last Facebook status update - Sep 6th,
N7-44 DM}




Measure Your Twitter Efforts

Content Trends
Campaign: USANA, Sentiment: All, Media Type: All, Language: All, Location: All

home

Date Range:

Custom ] From:| 08/01/2012 = To:| 08/31/2012 | (UTC -6:00)
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» Social CRM
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Examine the Reach of Your Tweets

Lists subscribed to / Member of ‘\..

Convention Tweeters by USANA, Inc.
Corporate & Associates who actively tweet.
92 members

Health & Happiness Summit by USANA, Inc.

Speakers who participated in the Health & Hapj} > M anage Li StS

on Feb. 25, 2012
7 members

USANA Influencers by USANA, Inc. &
Non-Athlete USANA Influencers

30 members » Spot Key Influencers

Corporate Employees by USANA, Inc.
USANA Health Sciences, Inc., Twitter accounts ¢
tweet on behalf of USANA.

44 members » Explore Other Channels

USANA - Key by USANA, Inc. &
84 members

Health News by USANA, Inc. &
18 members

Health and Fithess by USANA, Inc. &
34 members



How to Spot Key Influencers

c vit Upgrade Settings B New Tweet " tenharan
v

Tim Haran

et & WHO ARE MY FOLLOWERS?

Lapges] Zappos.com CEO ~Tony

(S o)

Impressions

& WHO ARE MY FOLLOWERS?

Follower Growth

Top Retweeters

Daniel Brusilovsky

Zapes  22PPOS.com CEO ~Tony 2,616,450 a Guy Kawasaki 1,160,759

cro
SundancefiimFestival

| i Daniel Brusilovsky 409,876 Mari Smith 163,628
kurosakl's sale 1

953 Followers Pete Zdanis SundanceFilmFestival 152,986 124,950
1.779 ;m3 PepsiCo
kurosaki's sale 1 120,169 Social Media Club 118,768
807 ﬁmm WTA
Pete Zdanis 87,093 81,989
269 iomtn dol News
Daily changes (on the right) Jeff Herring 74,979

since 12:00AM POT. Jason Falls

Christopher Penn

@ PepsiCo 75,936
@ WTA 72,909 ﬂ Jay Baer 63,971

More
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Examples of Influencer Success

e

@WTA

WTA &

The players have had fun guessing how
many vitamins are in this jar. Make your
guess now! @ USANAinc #tennis
yfrog.com/nxzzyup

@ Mariel Hemingway & 2-

MarielHemingway

It's Official: USANA a 'Best Place' to Work.
Again. | What's Up, USANA?
whatsupusana.com/2012/08/usana-...

4 Reply T3 Retweet W Favorite

1 hour ago via TweetDeck 7 Favorite 11 Retweet 4 Reply

»WTA = 73K »Mariel Hemingway = 451K



Twitter = Organizational Goals
—

»\What ARE Your Goals?

» Understand Your Audience

» Give People Reason to Care




USANA12 Case Study: Twitter Success
.’

»Recognizing Engagement/Interaction
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USANA12 Case Study: Twitter Success

N

»Top Influencers

Top Influencers from 2012-08-13 to 2012-08-22




Our Must-Have Twitter Tools

B4 TweetDeck

EOO®

From:

Search: USANA

Scientifically Speaking: What Do
You Mean, 'Superfood'? | What's
Up, USANA? http://t.co/nCiwlLx3|

4:4 uttor
Lol haaibo sugeza wena,usana
can be anybody kaloku
@Mannando lol..yeah i did
tnx,my stay was a bit short
though,l miss home already:(

n
1trust my family’s health with
| USANA, ask me more here.

http://t.co/1QVfYtmE

[t
¥

@ Mentions

Thanks for the RT! @USANAinc
s %
ey

USANAinc

Little recap of Team Full Circles

* @USANAincweek 11 so stoked

on everyone killing it!
youtube.com/watch?v=Fc70xY

Thanks for the RT! @USANAInc

Congrats! RT @petezdanis: Our
weekly #USANA Team
Recognition Report is now
available for viewing at:

bit.ly/QcObZc @USANAInc

Happy b-day! RT
@KathrynMorlock: Another
@USANAiInc baby celebrates a b-
day! Happy 21st to me! This yr
going to be a wild ride!
#onstage2013

EEBEEEOR

@USANAiInc/usana-key uUsaNAinc @ Search: #USANA12

End of a beautiful wedding
weekend
lockerz.com/s/242919838

Ect
How to Create an Effective
Action Plan - ow.ly/aKa8c

@Vika7 Azarenka &
@SerenaWilliams are warming up
on #ashe! Final predictions
before we get underway?
#USOpen #tennis

Thanks for the RT! @USANAInc

pEEERORn

A

= RT @USANAinc What will be

improved? you health. your life.
your way. @Dave Wentz
#USANA12
http://t.co/oCEQUECW

T

» “ RT @USSpeedskating: Congrats

I @USANAathletes on an
incredible #USANA12. It was
great to get to be apart of it!
#toomuchfun #iSkateLeft htt ...

@KatieBossLee: have you tried
the supplements?!?! #Usana12

X&
¥

) §

= == @DaveBakerUSANA Awesome
job on your story about

! @Timbradleyjr during

#USANA12. http://t.co/YKfuf5l9.

Jealous | didn't get to meet him!

EEEEEOR

» Tweetdeck www.tweetdeck.com
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@USANAInc/usana-athle timharan @

.@Vika7 Azarenka &
@SerenaWilliams are warming
up on #ashe! Final predictions
before we get underway?
#USOpen #tennis

With the @tbbuccaneers
cheerleaders. #itsabucslife

pictwitter.com/6X2fjBm1

Gr8 wknd, spring clean, filled the
cupboards then finished with a
little BBQ in the sun. #perfect
#lovethesemonents

} Just saw @mackenziestith's State

¥ Farm commercial and bragged

; toShannon that | went to HS
with her. She doesn't believe me.
#notimpressed

EEBEEEOR




Our Must-Have Twitter Tools

——_

Saturday 8th September
7:49 PM One week from today @MikelLeeBoxer steps into the ring. We'll be cheering on the @TeamUSANA athlete, will you?
n f . TR d
PRe@ABNEDT G
12 0 129k O
13 retweets 4 ment &L potential pie
5:20 PM Currently No. 4 on What's Up, USANA's most-read list. Learn more about BiOmega http://buff.ly/PStg4L
7 0 33 11.8k 2
13 retweets 4 ment » clicks &L potential 77 favorites

»Buffer www.bufferapp.com



ur Must-Have Twitter Tools

Invites Upgrade Settings B New Tweert USANAInc
3-‘)"‘ USANA, Inc.

e & WHO ARE MY FOLLOWERS?

Impressions

Follower Growth

Influential Followers

& we are hard at work processing your tweets. This data may not be complete or accurate yet, but will be
soon! Thanks for your patience!

From 2012-08-01 to 2012-09-08: Week Month All
Start: | 08/01/2012 | =] |End: |09/08/2012 | [=

Top Retweeters -+ 79 1 704 992 2,360

Followers Tweets Retweets Mentions

1 1,62 3 ;o7llowers

Followers

11,600
11,623 qieers
21
35404 I-\"Aentions 11,400
+1
2,830 Retweets
11,200
Daily changes (on the right)
since 12:00AM PDT.
11,000
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» Crowdbooster www.crowdbooster.com



Twitter Measurement Takeaways
\
1. Monitor. Be responsive and consistent.

2. Look for opportunities. Offer value to your
followers & capitalize on exponential nature.

3. What do you want to achieve? Define your
goals & see how Twitter can help you get there.



Thank You!

bit.ly/tim-prnews

Tim Haran
Senior Manager of Social Media




