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The Basics 

• Google+ integrates social services such as Google Profiles 
and Google Buzz, and introduces new services Circles, 
Hangouts, Sparks and Huddles 

• Circles enable users to organize contacts into groups 
for sharing 

• Hangouts are places used to facilitate group video 
chats of up to 10 people 

• Huddle is a feature available to Android, iPhone and 
SMS devices for communicating through instant 
messaging within circles 

• Instant Upload is specific to Android mobile devices 
• Sparks is a front-end to Google Search, enabling 

users to identify topics they might be interested in 
sharing with others 

• Stream allows users to see updates from those in 
their circles 

• The “+1” button allows people to recommend sites 
and parts of sites; similar in use to Facebook’s “Like” 
button 
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No Longer Invitation Only 

The Profile 
•Your profile is your personal gateway 
that allows you to share information 
with your friends, coworkers and key 
influencers 
 
How to Set It Up 
•Click the “+You” icon on the top left 
of the Google.com screen 
•Sign in via Google Mail and follow on 
screen directions 

• Or create an account and 
follow on screen directions 
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Next Step: A) Create A Page 
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A Good Profile 

Characteristics: 
 
•Fresh Content: PR professionals need to think of 
their Google+ page as their personal magazine, 
think of the content you think will keep people 
reading 
 
•Define The Voice: From the news you share in 
your stream to the associates in your “circles,” 
clearly define the voice 
 
•Clutter-Free: No one likes a mess. Keep profile 
pages clean, simple and easy to navigate 
 

•Keep it Transparent: Always be truthful in the 
“About Me” section – list your profession and 
nuggets of information about you; this informs 
viewers what they can expect in regards to content 
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Social Circles 

Organize Circles 
 
1.Log in and click the Circles option 

• This will take you to the circles page, 
which allows you to manage everything 
circle related, including your contacts 

• You will be presented with some 
premade circles—but in PR, we’re all 
about customization  

2.Click one of the premade circles, the option to 
“Edit or Delete” should appear; click edit to 
change the name of the circle or delete to 
remove it 

• Click “Create Circle” to make an entirely 
new one 

3.Add people: Click on the Add a new 
person button and begin typing the name 
or email address of the contact you wish to 
include in this new circle 

 
4.Circles allow you to control who sees what 
content 
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Sharing Is Caring 

• The Google+ Stream allows you to share 
news with your circles, and it’s comparable 
to functions on Facebook, Twitter and other 
social profiles 

• From there, select who should see your 
news stream—the public, extended 
public or designated circles 

 
• Other sources of a new stream: 

• Sparks: serves as an extension of 
Google search 

• Chat: direct messaging with circles 
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Developing Stories 

 • Forget the idea that there is one specific formula for 
creating engaging and viral content 
 

• Understand there are similar characteristics for viral 
content, including: 

• Storytelling 
• Catch phrase 
• Humor 
• Relevancy  

 
 

 



9 

Google+ PR Opportunities  

 • Google+ Opportunities: 
• Trialogues: Transparent trialogue conversations between the brand, 

the brand representative and circle associates 
 

• Bridge The Social Gap: Currently, Google+ only allows personal 
pages, offering brands a platform to connect with their targeted 
customers without the red tape that traditionally limits brand’s 
messages 
 

• Connecting via Video: Google+ opens trialogues to video formats, 
allowing sharing to be seen visually all in one place, opposed to using 
third-party tools 
 

• How PR Professionals Should Prepare: 
• Assess the campaign goals 
• Understand Google+’s features from a personal page perspective 
• Realize the flaws in Google+ 
• Think like a news reporter/blogger; “Why would your Google+ initiative 

make it in my story?” 
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Digital Rx… 

1. You + Google = Google+ Profile 
 

2. Create a profile—Google+ allows you to customize your profile with links and 
information 
 

3. Create a structure for your Circles by removing or customizing the pre-made circles 
 

4. Learn how to use the News Stream to your advantage 
 

5. Create engaging content  
 

6. Break down barriers between the brand and customer 
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Thank You 

Romey Louangvilay 
SAE, Social Media Newsengine Manager 
 
------ 
Traditional 
Euro RSCG Worldwide Public Relations 
200 Madison Ave 
New York, NY 10016 
http://www.eurorscgpr.com 
 
Email: Romey.Louangvilay@eurorscg.com 
Direct: (212) 367-6943 
 
Social 
Google+: http://gplus.to/RomeyL 
Twitter: @RomeyLouangvila 
Linkedin: http://www.linkedin.com/in/romeylouangvilay 
Personal Blog: http://socialstreet.tumblr.com  
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