


 
 

Presenter
Presentation Notes
The walls of studios have fallen



Most viewed non 
music video 

Founded on 
YouTube 

Went viral for the “worst 
Song Ever” 

Viral “Double Dream 
Hands” dance News segment turned 

into viral song 

Presenter
Presentation Notes
Anyone can be a star on the Internet



The Internet is NOT the same as 
TV 

Televisions are usually in 
the living room where 

you have a group 
interaction 

 
 

Watching videos on 
your computer allows 

an intimate experience 
with the brand 

 



The Internet is NOT the same as 
TV 

Now we have the hybrid blurring the lines between TV and the internet 



Last month, about 180 million U.S. Web users 
watched an average of  
18 hours of online video  

 
 
 

In August, Americans watched  
5.6 billion ads in online video 

 



Democratization of Media 
 
 
 
 
 
 
 
 
 
 The effort and cost of producing online videos allows anyone to become 

a publisher – Not just the rich networks 



 
 
 

The democratization of media has allowed the 
average user to have a say in (and often control) 

online content 

Networks no longer control the type of content we view. 
We do. 



We don’t have to watch what, where, and when the 
networks tell us to 

Cell phones, tablets, DVRs, Smart TVs, and the internet have allowed us 
to view content whenever, and wherever we choose 



Even brands are content 
creators 



Brands like Zipcar are including fan feedback into their 
content creation 



Touch the Rainbow series of 
videos got nearly 1 million 

hits in just 3 days 



Distribute your videos across all 
Platforms 

If it’s out 
there, 

someone 
will see it 



More video is uploaded to 
YouTube in 60 days than the 3 
major U.S. networks produced 

in 60 years 
 

2 billion video views 
per week are 

monetized 
 

Over 13 million hours of video 
was uploaded in 2010 – That’s 

about 150,000+ full-length 
movies 

 

Second largest search 
engine behind 

Google 
 

Hundreds of partners 
are making six figures 

per year. 
 

The base age 
demographic for 
YouTube is 18-54 
 



YouTube Charts 
 
Search most 
popular videos 
through YouTube 
Charts.  
 
This list updates 
every few hours. 



 Search Stories 
 
Every search is a 
quest. Every quest 
is a story. 
These videos show 
that anyone can 
do anything when 
paired with the 
power of search. 





Advanced Video Search 
 

Refine queries when 
searching for videos by 

quality, domain, etc. 



Placing videos on your brand's website is key to 
giving consumers a visual purchasing process 

Internet Retailer: Shoppers were 144% more likely to add a product to 
their cart after viewing a video on StacksandStacks.com than those 
who didn’t 



Encourage customers to provide their 
own content by incorporating Facebook 

or YouTube contests 

What would you do 
for a Klondike Bar 

video contest 
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Users were asked to upload videos answering the iconic question for a chance to win a cash prize.



The first and largest HD video contest ever… 

The collective film premiered at the Sundance Film Festival 



Distribution/Analytics Tools 

A cloud-based software platform 
used by media companies and 

marketers to publish, distribute and 
monetize video on the Web, 

mobile devices and connected TVs 
 

A paid-syndication tool which 
shows how online viewers 

interact with video content 
and how that content spreads 

across video platforms 

Distributes videos across the web, 
including to Facebook and 

YouTube, to iTunes, and to the TV 
set through partnerships with roku, 
Google TV, Boxee, Verizon FiOS, 

TiVo, Sony TVs and others 

When sharing video privately, Wistia 
provides a turn-key environment 

where you can invite your audience 
in to view your content. When 

sharing publicly, Wistia provides 
embed codes which are used to put 

the video on your webpages 



Distribution/Analytics Tools 

A video marketing tool which 
integrates real-time media buying, 
ad serving, targeting optimization, 

and brand measurement. Analytics 
measure and compare the 

performance of their owned, paid 
and earned media. 

comScore provides syndicated and 
custom solutions in online audience 

measurement, e-commerce, 
advertising, search, video and mobile 

and offers dedicated analysts with 
digital marketing and vertical-specific 

industry expertise. 

Nielsen’s comprehensive online measurement methodologies 
analyze consumer behavior and trends, advertising 

effectiveness, brand advocacy, social media buzz and more 
to provide a 360 degree view of how consumers engage with 

online media. 



Live Streaming Tools 

An online video broadcast solution 
in which you can create broadcasts 

and stream live just as any 
traditional televevision network 

Allows you to watch and interact with 
live shows from around the world. You 

can broadcast from your home, 
events, or even your mobile phone 

Using only a laptop, you can share your event, 
class, party or thoughts, live, to anyone in over 250 
countries while they chat in real-time with you and 

with other viewers. 



Measurement Tools 

Most publishers 
have their own 
analytics 
solutions which 
you can track 
via their own 
sites such as 
YouTube Insights 



CRM Tools 

VYou allows people to broadcast video 
structured as conversations, offering an 

extremely personal form of social interaction. 



Some Final Tips… 

You start with an 
attentive audience 

They get bored 
after 1 minute 

They get restless 
after 2 minutes 

You lose them 
completely 

after 3 minutes 



Never 
underestimate 
the power of a 

pretty face 



Your content must be 
Entertaining! 

Presenter
Presentation Notes
Old Spice sells a boring product, but made it a viral sensation with entertaining videos.



As a brand, you know your 
niche better than anyone. 
 
 Who else is better qualified to know what they want to see? 
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