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About Overdrive Interactive

= Qverdrive helps companies
compete and win in the online
space

= [ntegrate:
=Social media marketing
=Search marketing
*Online media
=Content and creative
=\Website and application development
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2010 MITX
Interactive Agency of the Year

EMC:

where information lives®

@kemai

Vistaprint



http://www.vistaprint.com/vp/welcomeback.aspx?xnav=logo

Success In social
1S often realized
via search.



You don’t need a
million fans or
followers to
leverage social
medial



Why? Because
there are literally
billion of social
shares happening
every day...



Socially Enable Content

= Chiclets are the web 2.0 glue of the social web

14D
el § e -

Share the Map

K31 Share ¥ Tweet ~— Chiclets:
= e The Social Glue of the Web
Email  [fj] Share TEEY

Tactics and examples of
promoting social sharing and

ral marketing with chic

v.Overdrivelnt

www.ovrdrv. com/chlclets '




Don’t Hide The Share — Celebrate It!

NO: Share Button Aggregators  YES: Promote the Big 5

Add This

Share the Map

& Reddit

Ed racebook

.. del.icio.us

l: Technorati

Eﬂ Hewsvine
F2 Furl

ﬂ Current

E2 windows Live

2% Digg

&+ MySpace Email tm Share

Kl Share ¥ Tweet

Eﬂi Stum
<5 Prope
¥3) Blinkl

ﬂ Iixx

I: Gﬂ'ﬂ'g| Overdrive Interactive’s 2011 Social Media Map is available for download now. This
S 0OC |

cop the image 1o
Yahoo .. e. ifyou feel we
missed something critical please let us know via the button below

ovel oot cosers s

inTeracrive

Social Media Map for Social Me dia Marketing

Share the Map
Ed Share ¥ Tweet

Email  [f}] Share




Share on the Object/Product Level & Use Your Copy

Social Media Map for Social Media Marketing

Share the Map
Ed Share

Email

P Tweet

f Share this Link

'ﬂ| Share: On your own Wall «

Write Something...

Social Media Map - by Overdrive Interactive
http: /fovrdrv.com/sodal-media-map/?sod. ..

: . “ This Sodial Media Map for Sm:lal Media Marketlng from \ 4
Cverdrive is a high-legs

mm media landscape tha i ST A ek 2 ,!:a' HarryJGold »
as a POF with live lin

lof1l O Share a link with your followers

[ Mo Thumbnail
Social Media Map by @Ovrdrv will get your head around the expanding world of social
media. #infographic #socialmedia http://t.co/XHvSwug







+1 Will Effect Organic Search, Not Paid

+1s will be one of many signals +1s will not change how we

in organic search determine quality scores
+1 is one of many social signals used for As always, we look at an ad's performance
search ranking. We also use data from relative to that of other ads for the same
other social platforms, such as Twitter & query, position, and Ul treatment.

Flickr, and hundreds of other other signals

to inform search ranking.
However, we believe that +1s will increase

CTR, which would positively affect high

+15 may affect search ranking and should quality sites and ads.

be a positive thing for high quality sites.

This image is from a Google slide
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saarnnfmla Ia“[I acquisio = @ @ Search. Social. Display. One Platform.

Home | Members Only | All News | Features | Columns | SEM | SEQO | PPC | Social Media | How To | Google & Search | First Time Here?

B All E-Solutions Spotlights | Featured: Content creation and marketing to boost ROI Member Login | Be A Member
New: Google Classifies Subdomains As Internal Links Within
Webmaster Tools

Sep 1, 2011 at 9:51am ET by Barry Schwartz

ELke 57 a3 Tweet |~ 588 +1 39 "“Share 262

Get Our News, Everywhere!

3 Follow @=engineland - 63.8K folowers
Google EhLike like: thi
Google Harry Gold publicly +1°d this ke | W 24,837 people ke the.
extern 1.1k
Google This is interesting. .. E over 26,000 memoers
explaini 71,575 subscribers take our RSS feed
version . . :
# New: Google Classifies Subdomains As Internal Daily Email: | EMAIL ADDRESS

Mo Links Within Webmaster Tools i

or Google has changed the way they handle reporting _

do links within Google Webmaster Tools. Instead of QuIsIo =

oth ™ considering subdomain links as external links, 0

link they are now considered internal links. Google Free eBook :

ink o this BEST PRACTICES
You sh ols IN FACEBOOK

MARKETING
link rep
+ Add circles or people to share with. .

But wh
resuls Iat s
uncleal
In 2007, Google changed how they handled subdomains by indenting more but that flipped back




Harry Gold

Zeall

Posts About Photos Videos +1's  Buzz View profile

A Harry Gold - 1:38 PM - +1'd on searchengineland.com - Public
o This is interesting. ..

* New: Google Classifies Subdomains As Internal Links Within Webmaster Tools

Google has changed the way they handle reporting links within Google
Webmaster Tools. Instead of considering subdomain links as external
links, they are now considered internal links. Google made this...

In Harry's circles (14)

(%1 - Comment - Share

View all =
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+Harry Web Images Videos Maps HNews Gmail more = Harry Gold

GOL ;gle new: google subdomains “ SafeSearch o

About 1,560 000 results (0.42 seconds) Advanced zearch
Q, Everything » SALE - $5.99 Domain Names - Why Pay More? Limited Time | Ad
GoDaddy.com
@ Images www_godaddy.com
ﬁ Videos Free Hosting w/Site Builder & maore.
B News Mews for new: google subdomains
@ Shopping Google restructures subdomain linking power
Kingpin Webmaster News - 1 hour ago
¥ ¥ Discussions Rarely do subdomains have an abundance of independent inbound linking. If this were
" the case then, yes this new Google adjustment could have a profound ...
ore
Google Changes the Way it Counts Links from Subdomains
Online Mews Website (blog) - 5 related articles
Mewton, MA
Change location New: Google Classifies Subdomains As Internal Links Within ... ER
searchengineland com/new-google-classifies-subdomains-as-internal . - Cached
Al results 6 days ago — Google has changed the way they handle reporting links within Google

. L VWebmaster Tools. Instead of considering subdomain links as external ...
Sites with images

Related searches &l You +1d this J :IEI_I': Elg: n::glﬂ == :”ﬂ”E'
Webmaster Tools. Instead of con

You +1'd this
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iments Photos Reader Web more -

Google+ A lE @ ® %

Stream
Julie
share what's new &0 & &

Welcome

": Harry Gold - 1:38 PM - +1d on searchengineland.com - Public
Stream @l This is interesting. .

‘.' New: Google Classifies Subdomains As Internal Links Within

Webmaster Tools

A K]

Family

Friends Google has changed the way they handle

reporting links within Google Webmaster Tools.

Acguaintances
Instead of considering subdomain links as

Following : : .
external links, they are now considered internal

Sites | links. Google made this. ..

Co-Workers

Incoming

Motifications +#1 | - Comment - Share
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laps Mews Mail more -

new: google classifies subdomains as

About 824 000 resultz (0.22 seconds)

» New: Google Classifies Subdomains As Internal Links Within ...
searchengineland com/new-google-classifies-subdomains-as-internal... - Cached

b days ago — Google has changed the way they handle reporting links within Google
Webmaster Tools. Instead of considering subdomain links as external ...

B You and E Harry Gold +1'd this

Webmaster Tools. Instead of consid
£ You and Harry Gold +1°d this
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Social SEO Case Study

= Traditional SEO

= Content development
= Social sharing

= Link baiting

= Blogger outreach

= Thought leadership

= Fan driving

* |_ead generation

=All rolled into one program!

16



Infographic Lead Gen:
Overdrive Social Media Map

Lifecasting
http:/www. justin.tv
http/Aww.ustream tv n—

Social Networks

hitp://www.facebook.com @
hitp:/Awww.ning.com @-
http:/www.myspace . com @
hitp/Awww.hi5.com @
http:/Mww. friendster.com @
hitp:/fiwww.skyrock com/ @
http:/Awww.orkut.com @—

Search Engines
hitp:/iwww.google.com @—
http:/Awww.yahoo.com @

http:/;Mww.msn.com @
hitp:/Aww.baidu.com (China) @
hitp:/Awww.aol com @
http:/iwww.ask.com @
http:/www.sohu.com (China) @
http://search.comcast.net @
hitp://imy.att.net @
hitp:/Awww.nextag.com @
hitp:/iwww.business.com @

http:/Awww.dogpile.com @
http:/Awww.lycos.com @

http/Aww.netlog.com @
http:/Aww.bebo.com @
http:/iwww.tagged.com @
hitp/Awww.imeem.com @
http//badoo.com @
http://www.xanga.com @
hitp:/Awww.myyearbook.com @-
hitp/Awww.classmates.com @~

Video Sites
hitp:/ivideo.google.com
hitp/Awww.youtube.com
hitp/ivideo.msn.com

Micro Blogging/Texting
hitp/Mww twitter.com @—
http:/twitpic.com ©-
http/Mww twitxr.com @
http://search. twitter.com @
hitp/Awww tweeltscan.com @
hitp:/Mww.twemes.com @
http:/Mww.mocospace.com @
hittp/Amww.tumbir.com @
http://friendfeed.com @
http:/Awww.plurk.com @
hitp:/Nifestream.fm @

B28B Social Networks
~@ http/Mwww linkedin.com

@ http./Mww.xing.com
—® hitp:/Mww. plaxo.com

=@ http:/Aww.ryze.com

=@ http.//my.wallst.net

@ http:/AMww.yammer.com

@ http:/AMww.networkingfor
professionals.com

@ http:/Mww.slideshare.net

=@ http./MWww.ecademy.com

% & dinn g

facebook

Photo Sites
~® hitp:/Awww flickr.com
=@ hitp://photobucket.com
@ hitp://imageshack us
=@ hitp/Awww fotolog.com
~® hitp//www.multiply.com
@ hitp/Avww.webshots.com
@ hitp:/iwww.kodakgaliery.com
=@ http//www.snapfish.com
=@ hittp://www.fotki.com
@ hitp/Aww.smugmug.com
=@ hitp/Mwww.zooomr.com
~@ hitp://picasa.google.com
—® hitp//www.zoto.com

overori>e

inveracrive

Reviews/Travel
hitp:/icityguide.acl.com/
hitp:/iwww. tripadvisor.com
http:/www.yelp.com
http-/iwww.citysearch.com/
http:iww.wayn com/
Groups
http./igroups.yahoo.com

http:/igroups.google.com
hitp:/Avww.meetup.com

000000000000000800060

Tools/Platforms
hitp/Aiwww.livejournal.com

Social Bookmarking
http./idigg.com
http:/ftechnorati.com
hittp:/www, mixx.com
http:/iveww.stumbleupon.com
http/iwww.kaboodle.com
http:/iwww.propeller.com
http.//del.icio.us
http:/iwww.mybloglog.com
hitp:/AMww. newsvine.com
hitp./www. boingboing. net
http:/ww fark.com

http /ireddit.com
http:/Aww. slashdot.com
http:/vww.bloglines.com
http:/ifriendfeed.com
http:/www.furl net/
http:/Awww.blinklist.com
hittp/Awww. mister-wong.com
http://ma.gnolia.com
http:/Aww.sphinn.com

Podcast

-® hitp/Awww.apple.com/itunes/
@ hitp/iwww.live365.com
@ hitp/www.podcast.com
—-® hitp/iwww.podcastalley.com

http:/fjaiku.com @
hitp-/identi.ca @
htip:/fjott.com @
http://socialthing.com @
http:/fwwaw. 12seconds.tv @
hitp:/Aww.swurl.com @
hitp:/Awww.utterli.com @
http:/iwwaw.itsmy.com/fitsmy @
http:/vww.brightkite com @
http:/iping.fm @
hitp:/iwww.dodgeball.com @—
http:/Mww.pinger.com @
hitp:/Avww.seesmic.com @

http:/ivids. myspace.com
http:/ivideo.aol.com
hitp:/iwww dailymotion.comius
http//www.veoh.com
http:/Mmww. metacafe.com
hitp:/iwww.break.com
hittp:/Awww. hulu.com
http:/irevver.com
http:/Mww.stickam .com
http:/Mlip.tv
http:/Mww.viddler.com

Wikis
http:/iwww.wikipedia.org
http:/irecipes.wikia.com
http:/luncyclopedia.wikia.com
http:/iwww.wikihow.com
http:/iwwaw. wikimapia org
hittp:/iwww. wetpaint. com
http./len . wikibooks.org
http://ipbwiki.com

http /Awikitravel.org
http:/Nyricwiki.org

http /igotlum easycp delen/
@ hitp/iwww.qwika.com/

@ http:/len wikiwix.com/

hitp/Awww.ning.com
hitp/iwww.vox.com
hitpJ//buzzm worldbank.org
hitp//www.movabletype.org
hitp/Awww.sharethis.com
hitp/destream. fm
hitp://crowdvine.comhome

2 00000000

logs
=@ hitp:/ftechnorati.com
@ hitp:/iblogsearch.google.com
@ hitp/iwww.wordpress.com
@ hitp/iwww.wordpress.org
=@ hitp://www.blogspot.com
@ hitp/iwww.blogger.com

haddbbdddbdidg

Custber Pilter comovrdiy

068606000046

© Websites
@ Tools

Are we missing one?
. ao s ' ) . Submit your website and see
Overdrive Interactive is an onling marketing services firm that helps companies create genuine and lasting connections with their target audiences and the expanded version at

customers using Social Media Marketing, Search Engine Marketing and Online Media. Learn more by visiting us at www.Qverdrivelnteractive com or call 517-254.5000




SEO Optimized Page with Chiclets to

Encourage Social Sharing

Who are you trying to reach?
~' Rt 45
Social Media Map for Social Media Marketi

Cwerdrive Interactive's 2009 Social Media Map is available for download now. This Social
Media Marketing resource totally free - justfill out the form below to receive a copy and
please go ahead and send it out to people you know or postthe image to your blog. Al we
ask is that you give us a link back to this page. Of course, if you feel we are missing
something critical please let us know via the form to the right. Also, standby for the
expanded online version coming soon!

{ Online version coming soon )

facebook

post to your profile

thiz page

M delicious

share on delicious

twitter

this page

..$ ti .
1 ] nkedfh

What a; you doing?

Overdrive Interactive's Social Media Map - Helping You Through the Social
Media Landscape hitp:/www.ovrdrv.com/social-media-map/

update

|Overdrive Interactive's Social Media Map - Hel| ~ Sear

Realtime results for Overdrive Interactive's Social
Media Map - Helping You

1.50 secon

amerikenjones: Overdrive Interactive's Social Media Map - Helping You
Through the Social Media Landscape hitpJ/fwww ovrdry com/social-media-map/

about 10 hours ago - Reply - View Twest

the Social Media Landscape hitp/fwww ovrdrv.com/social-media-map/
1 day ago - Reply - View Tweet

ﬁ i jerrykidd: Overdrive Interactive's Social Media Map - Helping You Through

the Social Media Landscape http/www ovrdrv com/social-media-map/
1 day ago - Reply - View Tweet

R fabailey: Overdrive Interactive's Social Media Map - Helping You Through

ricwol: Overdrive Interactive's Social Media Map - Helping You Through the
Social Media Landscape hitpJ/www.ovrdrv com/social-media-map/

4 days ago - Reply - View Tweet

impactomh: Overdrive Interactive's Social Media Map - Helping You Throug
the Social Media Landscape hitp/fwww ovrdrv.com/social-media-map/

6 days ago - Reply - View Tweet

> =
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SEE <N B )

Realtime results for Overdriv,
Media Map - Helping Yo

Twitter Tweets Dr_ive Traffic and Leads

(™ |Overdrive Intera

amerikenjones: Ovefdrive Interactiv
Through the Seogial Media Landscapg

Hame J

Location Blackhawlk, Califarnia
Web hitp://RealtyTech...

Bio real estate guy into
technology for Realtors®

erry Kidd

379

following

349

followers

277
updates /

about 10 hourg/Ago - Reply - View Tweet

jerrykidd: Overdrive Inter
the Social Media La ape hitp/fww

1 day ago - ReplygAMiew Tweet

fabailey: Overdrive Interactive's So
the Social Media Landscape hitp/fww

1 day ago - Reply - View Tweet

Hame fdbailey

Locatiof San Antonig
Web hitg:fwww fabail...
Bio younretired veterd

Full Timm Realtor for

ricwol: Overdrive Interactive's
Social Media Landscape TWWW_ 0

4 days ago - Reply

impactomn: Overdrive Interactive’
the Social Media Landscape hitpAdwl

Just these 3 tweets reach
over 670 people

San Antgnio, Texas pgal estate
needs!
352 227 164
followingd | followers [Jupdates
Hame ifnpactomh

Locatign Mew York, Y
Webatjp:fwww.impdct...

) Brapding, Design & CSE.

We offey personalizeg services
to help forward-thinki
develof stories that n

glohal i

100
followin

pact.

111
followers

g clients
hake a

fabailey's 227 Followers

e

L

0_0O

ﬂ’@é

kennarealestate [ Rita Burke

follow

Twitter tweets.

Result of all the tweeting
about Overdrive: Over 11%
wi| of Overdrive’s site traffic
comes from Social Map

creightonwelch [ creighton welch

Sources
(direct) ({none))

google (organic)

135

updates

twitter.com (referral)
blogs.openforum.com (refer...

facebook.com (referral)

Top Traffic Sources

% Wsits

37.9p%
15.98%

11.37%

6.23%

5.92%
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/2 Social Media Map for Social Media Marketina - Black Hat Forum - Windows Internet Explorer

/= OPEN Forum by American Express OPEN | Will Social Media Tools Be Monetized In 20097 - Windows Internet Explorer - | = ll

L N
— INeA Im R Rl /5 New Year’s Resolution for the Social Media Marketer | Social Marketing 2.0 - Windows Internet Explorer

'
@J_UJ Google search 1 %@@v
W

J

http:{ fuww . socialmarketing20.com/new-years-resolution-for-the-social-media-marketer| ;] 42 X IGoogIe

@'@ - IB hitpf fFuelingnewbusiness. cam/

J Goosk Search 4+ % - osign In -~ JE delidous = 0 J File Edt ‘“iew Favorites Tools Help
/2 DIY Marketing: An Interactive Social e e = (& The Denver Egatist —Colara... & FUEL LINES
H‘@@ ~ [] hetpsijciy-marketing.blogs}

J Gondel g~ j Search 1"»

% & @DIY Marketing: An Interactive

N

Home About AD AGENCY NEW BUSINESS REPORT Newsletter Contact

Social Media Marketing Map Used For Ad Agency’s

New Business
January 5, 2009

Sam Decker, Decker Marketing, recently shared on Twitter this great
example of an agency’s self promotion using social media.

Qverdrive Interactive has created a Social Media Marketing Map as a
way to promote their agency as well as educate marketers on the
power of social media. The agency is offering the map as a free
download. The map becomes viral by encouraging site visitors to

LINES: tips, tactics, trends,

download and share it with their friends, colleagues and dients. talent and tools for advertising
Visitors can email it as 3 PDF attachment, bookmark it or post it on 2gencies new business. The
their blogs or websites. There are also convenient buttons to post the (523 it CavE et

practices to creste a more

map to facebook, digg, delicious and/or twitter. All the agency asks in clearly defined focus and
return is to provide a link back to their map page. gt\':f:trezr;,t\atmg business

OVErOrI=E " wme mm o e ot ot e e \)-L.k/
nreracrive T
_:- e ;
8w s b b rmach F

Social Media Map for Social Media Marketing — Version 1.0 BUSINESS RUNS BETTER
ON A FULL TANK

Overdrive Interactive’s 2009 Social Media Map is available for

ickil Si for the FUEL LINES
download by clicking here. ign up for the

Newsletter

Click Here to receive NEW BLOG
POST updates to your inbox

— e — e A

For the latest agency new business updates subscribe to FUEL
LTMES by Email




Social Media Map Number One In Google

Web |mages Videos Maps MNews Shopping Gmail more v

GO L)Sle social media map Search

About 84,700,000 resultz (0.14 seconds) Advanced search
[ . . . .
*8 Everything Images for social media map - Report images
Images s Socid Media Landscape
_— e I.'--.—._: £

¥ More =909

SIE5Q. g @52 || 55 K == =

=== o= | =+ 5
All results ~ca- i.:‘:.'-'-' D
Related searches . B =

Wonder wheel
Sites with images

Social Media Map. Social Media Marketing by Overdrive Interactive

Cwerdrive Interactive’s 2010 Social Media Map is available for download now. This Social Media
¥ More search tools Marketing resource is free - just fill out the form to the ...

www.ovrdrv_.com/social-media-map/ - Cached - Similar

ror 1S.9d URL Shortener - The Shortest URLs Around

File Format: PDF/Adobe Acrobat - Quick View

Page 1. O Websffes = Tools.

www.ovrdry. comdsocial-media-map/pdffsocial-media-map.pdf - Similar

4| Show more results from www.ovrdrv.com

Social Media Maps
http:/fwww._cherensonprblog.com/2008/07/great-social-media-map_html ... this is a nice

representation of many of the latest social media maps. it seems that ...
www.scribd.com/doc/T844566/ 5ocial-Media-Maps - Cached - Similar

Creating Your Organization's Social Media Strateqy Map
http://beth typepad com/beths_blog/2009/01/creating-your-organizations-social-media-strategy-
map.html.

wann elidochara neatd  irrogtinaasnnirearnanizatinneencialonodia ctrotome manonrocontatinn




Social Media Tools Map | Socialnomics

www_socialnomics_net/2011/08/09/social-media-tools-map/
Aug 9. 2011 — Social Media Tools Map image listed out all the social networks, soci:
tracking tools, social gaming, blogs, social coupons, social commerce, ...
You visited this page on 9/21/11.

Social Media Tools Map | Derek Richar
derek-richardson.com/2011/08/social-media-tools-
Aug 10, 2011 — The guys at Overdrive Interactive relea
media tools Via Socialnomics Thanks.

on - Social Media Strateqist

p_."
d their most recent social

Social Media Landscape | Flit Quaiman | Spesking | Cortsst [ QU5

www._flickr.com/photos/fredcavazza/l .;:lDCIa A Dmlcs

Jun 9, 2008 — An overview of social
Places ... Good job ) IMHO, social

Books Case Studies Graphics Statistics Stories Videcs

Brows=: Home / Featured, Graphics, Infographic / Social Media Tools Map

Visual Loop - Social Media T¢ 24 Social Media Tools Map

- ‘ = B Sy Erk Qualman | August 9, 2011
visualoop.tumblr.com/post/92743312 | Emmmm O % FeQueimen i dsms 2
.I‘E'l.UQ 22 2[]1 1 - .Ie'l ﬂDﬂ-STDp stream o ‘ Our good friends at Overdrive Interactive released their most recent social media tools SOCidan 2
other worldwide Visualization Design | map (below). '-'.''...’.-.*:::"‘.'.I-:.'-‘_-:-s

11 Twitter & Social Media To o cw .
socialmediatoday com/.../11-twitte :
Mov 4, 2010 — ... all the tools availab
media ... yeah not a bad list, not th

Qualman is to social
media what Demming
is to quality and Drucker

to management ”




Google Image Search

Bilder V

Goc )8[6

Q, Alles
& Bilder

aaay

= Videos

B8 News

@ Shopping
Mehr

Nach Relevanz
sortiert

Nach Thema sortiert
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Mittel
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Ungefahr 129.000 Ergebni (0,27 Sekunden) Google.comin English Erweiterte Suche

23



overori>e

nTeracrive

& wal

] info

Portfolio
Resource Library

Invite Friends

&5 Questions

Photos

i:] Notes
MORE~

About & Edit

Finding new business for your
business.

2,128
like this

Likes See All

Samsonite

1 Las Vegas
! %11, Chamber of
of ¢ Commerce

SweeteTweets

i { Iy Liberty Medical
Allen School
&

Add to My Page's Favorites
Remove from My Page's Favorites
Subscribe via RSS

i€

Overdrive Interactive | ke

LIKE US FOR ACCESS

TO ALL OUR ONLINE MARKETING RESOURCES

Social Media Map

The Social Media Map promotes the
importance of the social media
marketing space and what tools
marketers can use to widen their online
branding and marketing channels.

100 Ways to Make Friends

This guide has been developed to help marketers build
their company’s Friend, Fan, Like and Follower base on
Facebook, Twitter and other social platforms. The tactics
listed range from simple and free, through paid media, to a
few that will certainly push the envelope.

o

Chiclets The Social Glue of the Web

Chiclets: The Social Glue of the Web was developed to
help marketers understand the functionality and potential
applications of chiclet technologies now provided by
Facebook, Twitter, Blogger, WordPress, and other social
properties.

Admins (8) 7] See All

% Use Facebook as Overdrive Interactive

;l Notifications v

Fﬂ Promote with an Ad
w View Insights

24 Invite Friends

You and Overdrive Interactive

AR e

& 308 friends like this.

Y Samsonite, Buell Motorcyde Company,
Unshackle Upstate

Quick Tips

Get more people to like your Page with Facebook
Ads today!

Sample Ad: Overdrive Interactive
— Your ad text here.

i

&Y Like - Harry Gold likes this.
Advertise Page

Sponsored Story See All

- Emma Willmann likes Vinformative.

Vinformative

&) Like

Sponsored Create an Ad

Conversion Conf Oct 19-20
conversionconference.com

Register Today to Train
with 25 Experts. Learn
actionable tactics to
Master Conversion Rates,

1 DAT 0 Ranct

“ Bianca Garcia
Christian Kolos
. Dirk von Burgsdorff
3 Dominik Johnson

Harold Williams Cooney

Julie Vera

m Kerry Mahoney
Melanie DiBiasio
H Michael Orlinski
M Pete Eisenberg
. Peter Badalament
@ Shane Kelly
. Shaun Campos
. Simone Kutz

m TY Velde
o =

u Bianca Garcia
i Christian Kolos
. Dirk von Burgsdorff
a Dominik Johnson

Harold Williams Cooney

Julie Vera
Kerry Mahoney

Melanie DiBiasio

H Michael Orlinski
M Pete Eisenberg
. Peter Badalament
@ Shane Kelly
. Shaun Campos
. Simone Kutz



http://www.facebook.com/overdriveinteractive?sk=app_122128191211090&app_data=social-media-map

Overdrive Interactive - Resource Library
Product/Service * ¢ Edit Info

Admins (8) [?] See

overpri>e ve Resource Library

inTeracrive

Social Media Ma o] %> Use Facebook as Overdrive Interactive
I:_:] Notifications v

The Social Media Map promotes the

& wal

T mfo importance of the social media & Promote with an Ad
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Portfolio . : .
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Resource Library 24 1nvite Friends

branding and marketing channels.
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MORE~ &0 308 friends like this.
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About # Edit Liberty Medical
Finding new business for your
business. Quick Tips
Get more people to like your Page with Facebo
2’129 Ads today!
like this
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Likes See Al Y Your ad text here.
This guide has been developed to help marketers build
| .a LasVegas their company’s Friend, Fan, Like and Follower base on
\ (.., Chamber of 55 i

Facebook, Twitter and other social platforms. The tactics
listed range from simple and free, through paid media, to a
few that will certainly push the envelope.
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Owerdrive Interactive Social Media Map
The stuff we think you should care about
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Home Profile Account

Overdrive Interactive - Resource Libra

Post to Your Wall

See
A )
v )
Akl

as Overdrive Interactive

Social Media Map
Cwverdrive Resource Library

B wal

n Ad

T Info Thiz Social Media Map for Social Media Marketing from Overdrive is a
P8 Portfolio high-evel view of the current sodal media landscape that can viewed
(]

Py T online or downloaded as a POF with live links.

k24 Invite Friends ) ) .
=== wig Overdrive Resource Library

= .
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[ 100 W Make E d Sample Ad: Overdrive Interactive
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Las V This guide has been developed to help marketers build
\ |.as C:samigearsof their company’s Friend, Fan, Like and Follower base on
o

Facebook, Twitter and other social platforms. The tactics
listed range from simple and free, through paid media, to a
few that will certainly push the envelope.
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of ¢ Commerce
Y Like * Harry Gold likes this.

Promote My Page

Sponsored Create an 4

Chiclets The Social Glue of the Web Spend $100, Get $10 Back

Cardmembers, link any
eligible American
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i ‘Lﬂy Liberty Medical
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Chiclets: The Social Glue of the Web was developed to
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@ wall
] nfo

Photos (247)
l____] Notes
A0 Friends

Friends (644)
John Liu

Brown

Michiko Lynn
Powers
Stanford

Vanessa Berger

Harry Gold

@ CEO at Overdrive Interactive  Studied at Southern Vermont College & Lives in Boston,
Massachusetts # From Brookline, Massachusetts @ Add languages you know « Edit Profile

[~ Update Status Add Photo =: Ask Question

What's on your mind?

Harry Gold
. Check it out!

Like - Commen

E Harry Gold was t

Social Media Map

Overdrive Resource Library

This Sodal Media Map for Social Media Marketing from
Overdrive is a high-evel view of the current sodial media
landscape that can viewed online or downloaded as a PDF
with live links.

t - 13 seconas ago via Overdrive Resource Libra
agaed in Anyah Lee's album.
1 B ]
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facebook

Susan Donowvan
Mormandin

Edit My Profile

FAVORITES

[:] Mews Feed
dﬁ Messages
@ Events

80 Friends

GROUPS
[£2] Summer Ball at the Harvard Cl
APPS

Game Reguests

= .
= Questions

Search

[Z] News Feed Top News - Most Recent

=) update Status Add Photo == Ask Question

What's on your mind?

TY Velde likes Cold-EEZE.
E' Like Page - 44 seconds ago

| Harry Gold
, Chedk it out!

Social Media Map
Overdrive Resource Library

This Social Media Map for Socdial Media Marketing from
Overdrive is a highdevel view of the current sodal media
landscape that can viewed online or downloaded as a POF
with live links.

== |jke * Comment * about an hour ago via Overdrive Resource Library - I8
] Harry Gold likes this.

Write a comment. ..
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. social overpri>e

INTeracrive
Executive | Dashboard | Social Networks Bitly | Content | Admin | Logout
Facebook - Overdrive Interactive
08/01/2011 [=| 08/31/2011 [+] |
Fans and Page Views .Exter.nal Referrers
socialmediatoday.com 363
1,700 300
t.co 307
ovrdre.com 148
1,360 220 : —

Facebook Cumulative Fans

360
1,020 140 —
g —
g =80 =y Grand Total: 2,160
;. g Range Total: 241
E 340 -20
0 -100
A I—
el
.Ig'\" —
%‘l
S e
Date

== Page Views = Fans




Twitter Presence
Up: 185%



Twitter Presence — July 2011

Reach Results for @ovrdrv, @harryjgold

Total Tweets: 201 Impressions: 324,776

Fetwsaets, 103

@replies, 77.61K

X;"@FEPHEE, 20 Retwaeats, 123.08}{—\\

Regular Tweets, 72

LFtegular Tweets, 124.09K

@ socialeye
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Impressions Contributed by 107 Users

User ¥ Tweets Followers | Impressions | Following Followed DM
(average) By

twittersuggests 1 £5,986 £5,986 [ [ [
KrisColvin 1 38,491 38,491 [ [ [
Harg_'IGDIEI 23 1,396 32,114 [ [ [
socialkaty 1 29,791 29,791 [ [ [
TheSunQueen 9 2,850 25,646 | | |
ovrdry 5] 3,244 19,465 [ [ [
gifts-#free 1 13,480 13,480 [ [ [
michaelorlinski 7 1,429 10,006 [ [ [
HCMSanMarcos 1 G,768 6,768 | | |
UsefulArts 1 5,315 5,315 [ [ [
Infosourcer 1 4,933 4,933 | | |
stefaniehawkes 8 Catg 4,762 [ [ [
social2b 1 4 352 4 352 [ [ [
MediaTiE 2 2,078 4,156 [ [ [
Krochmal 1 3,770 3,770 [ [ [
DavidHazeltine 2 1,696 3,417 | | |
mustafaduran 1 3,208 3,208 [ [ [
SEOQOSEM 1 3,023 3,023 [ [ [
conversion doc 2 1,464 2,927 [ [ [
BrianHawkins 3 940 2,842 | | |
kemiEa 3 815 2,461 [ [ [
IEllie 1 2,452 2,452 [ [ [
faheemday 3 599 2,098 [ | [ | [ |
alexpswald 1 2,048 2,048 . 1 I

atm hogue 1 1,908 1,908 SOCIa ey




Twitter Presence — August 2011

Reach Results for @ovrdrv, @harryjgold

Total Tweets: 610 Impressions: 926,886

FRetweeats, 1835 '||
|

Retweets, 268.46K

@replies, 100

Regular Tweets, 325 Regular Tweets, 464.33K

@replies, 193.89K

@ social
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Impressions Contributed by 281 Users

User ¥ Tweets + Followers | Impressions = | Following Followed DM
(average) By

ovrdrv 47 3,297 154,982 | (| |
egqualman 2 50,280 100,571 | (| |
twittersuggests 1 73,640 73,640 | | |
TheSunQueen 21 2,884 60,5805 | (| |
Harg.‘lGnId 41 1,418 58,149 [ | [
BenJerrysTruck 4 11,350 45,316 | (| |
michaelorlinskl 13 1,433 18,626 | (| |
AnaluciaNovak 1 16,383 16,383 | (| |
MelonieDodaro 1 15,079 15,079 | (| |
vitrue 2 G,640 13,280 | (| |
diamondsf 1 11,682 11,682 | | |
chrisgomedia 1 11,131 11,131 [ | [
DanielOvidioes 13 817 11,019 | (| |
Tips n_Tricks 1 9,541 9,541 | (| |
Egillir'l 1 9,030 9,030 | (| |
mPortray 3 2,991 8,974 | (| |
bodyPROUD 2 4,334 8,068 [ [ [
universalhub 1 8,520 8,520 | | |
wds? 2 3,993 8,117 [ | [
GreatTwitTiEE 2 3,004 7,327 | (| |
angusfraserDxB 2 3,456 5,912 | (| |
Sparksheet 1 6,390 6,890 | (| |
RiderMEdia 1 6,385 6,385

ptamaro 2 2,965 5,930 . SOCIaley
Bl ml moyasem o] = b | |l e O | R O | —




Socially refereed
site traffic up
506%



@ social

Executive | Dashboard | Social Networks | Youtube

Analytics - Overdrive Interactive

|twrdrv.cnm |E||G*r1l1_5.r Social

Traffic
40

3z
24
16
.E
b BYI\{D—O—X
"

My " My " " My
':':‘r h\l“r .4:':' (}\:’ (gl"‘r b\:‘r q\:‘r q}"r ‘;‘:‘r ) . N\L“r
° \ O v \\d \ \\ \id \Ud W e
S A A EM A A
Date
= Visits L= Page Views

Page Views

overori>e

INTeracrtive
Content | Admin | Logout
Visits Page Views

B Grand Total: 206,363 B Grand Total: 212 377
W Total: 2459 W Total: 251
07/01/11 2 o7/01/11 2
07/02/11 1 o07/02/11 1
07/03/11 2 07/03/11 2
07/04/11 it O7/04/11 ct
07/05/11 3 07/05/11 <
07/06/11 7 O7/06/11 7
07/07/11 2 o07/07/11 2
07/08/11 5 o07/08/11 5
07/09/11 7 O07/09/11 7
07/10/11 5 O07/10/11 5
» >
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@ socialeye

NEE I E

Executive Social Networks

Analytics - Overdrive Interactive

[+ ]| Traffic [+]  Only Social [+] 08012011 [+] 083172011 [+]

| ovrdrv.com

170

136

102

68

Visits

34

overori>e

Page Views

o~ ~
'y X
o e

<= Page Views

inTeracrtive
Content | Admin
Visits Page Views

B Grand Total: 206,563 B Grand Total: 212,377
W Total: 1,509 W Total: 1,317
ogfo1f11 27 ogfo1f11 27
o08/02/11 1z 08/02/11 16
08/03/11 10 08/02/11 12
08/04/11 17 08/04/11 17
08/05/11 12 08/05/11 12
08/06/11 g 08/06/11 8
oBf07/11 3 o8fo07/f11 5
0s8fo08/11 20 0s/08/11 21
08/09/11 73 08/09/11 73
08/10/11 160 08/10/11 160
> >
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Social Traffic Sources

Traffic Sources

Social Metworks, 71.8% a!

Photo Sites, 0.07%
Blogs & Wikis, 4.33%

“—Sodal Bookmarking, 2.45%

L Twitter/Micro Blogging, 20.15%

Domain Visits Vie »
facebook.com 29.821% | 29/ |
linkedin 15.043% | 14,
facebook 13.784% | 13,
twitter 12.127% | 12,
linkedin.com 11.862% | 12,
twitter.com 7.886% |7.E
stumbleupon.com 3.048% | 3.C
trainingkonzepte.blogspot.com 1.458% | 1.4
m.facebook.com 1.259% | 1.2
valoriprimilab.blogspot.com 0.795% | 0.7 =
giornalaio.wordpress.com 0.729% | 0.7
thebrainjob.wordpress.com 0.530% | 0.5
delicious.com 0.398% | 0.2
relaxedmachinery.ning.com 0.265% | 0.2
casualab.blogspot.com 0.133% | 0.1
socialmediaview.blogspot.com 0.133% | 0.1
kirgosullivan.wordpress.com 0.133% | 0.1
| trainingtime. wordpress.com 0.066% | 0.C
| slideshare.net 0.066% | 0.C
beantownweb.blogspot.com 0.066% | 0.C
flickr.com 0.066% | 0.C
iabusa.wordpress.com 0.066% | 0.C
maobile.twitter.com 0.066% [0.C7

1| m

@ socialeye
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Overall site traffic
up 112%



@ socialeye ovVernri>e

INTEracTive

Executive | Dashboard | Social Networks | Youtube Analytics | Bitly | Content | Admin | Logout

Analytics - Overdrive Interactive

\ovidrv.com  [=] [ Traffic [+] | Al [«] (07012011 [+]|07/31/2011 [+] [ Submit

Visits Page Views
Traffic B Grand Total: 206,563 B Grand Total: 212,377
700 700 W Total: 5,486 || W Total: 5,571
07/01/11 237 o07/01/11 239
550 S50
07/02/11 o4 07/02/11 95
420 420 07/03/11 85 07/03/11 85
g 07/04/11 170 07/04/11 173
" 280 280 ';E 07/05/11 470 07/05/11 474
';E g 07/06/11 243 07/06/11 345
140 140 §
e 07/07/11 374 07/07/11 276
o o 07/08/11 384 07/08/11 384
" ha . " " ha My
W i A A i Y 44 A 07/09/11 122 D7/09/11 123
& & & W W s o @
S & & g g & & & 07/10/11 154 07/10/11 155
Date b’ b"
== Visits = Page Views
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@ socialeye OVerpri>e

IinTeracrtive

Executive | Dashboard | Social Networks Content | Admin | Logout

Analytics - Overdrive Interactive

|DVTdN.CDI‘I‘i El |AII

Wisits Page Views
Traffic B Grand Total: 206,363 B Grand Total: 212,377
1.800 1,500 W Total: 20,055 || M Total: 20,287
08/01/11 420 08/01/11 420
1,440 1,520
08/02/11 545 08/02/11 553
1,080 1,140 o0&8/03/11 427 o&8/03/11 433
g 08/04/11 3549 08/04/11 373
y 720 | 780 .'5!- 08/05/11 267 08/05/11 269
5’3 X ogfoe11 113 08/06/11 118
350 320 &
o 08/07/11 204 08/07/11 204
0 o Ds/08/11 386 ns/08/11 397
"
ﬁ.}*’ 08/09/11 755 08/09/11 BOZ
k)
o 08/10/11 1,798 08/10/11 1,815
Date .’ .‘

L= Visits <= Page Views
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Traffic Sources

(direct]), 54.58%\

Other, 11.71%
facebook, 1.03%
linkedin, 1.13%
3im.com, 1.13%
indeed.com, 1.18%
ocialnomics.net, 1.41%
facebook.com, 2.24%

google, 10.37% facebookbiz.de, 4.82%

Domain Visit =
(direct) 64.9 _
oodle 10.3 "
facebookbiz.de 4.81i
facebook.com 2.23
socialnomics.net 1.41,
indeed.com 1.17
| v3im.com 1.13
linkedin 1.12
facebook 1.03,
| blog.ovrdrv.com 0.98
twitter 0.911
linkedin.com 0.89
| ovrdryv.com 0.63.
twitter.com 0.59;
socialeye.com 0.55
boston.craigslist.org 0.50°
ststgc.com 0.43.
plus.google.com 0.40;
conversation.cipr.co.uk 0.30
Jobs.mashable.com 0.25
| t.co 0.25.
stumbleupon.com 0.22
i-love-startups.com 0.22: 7

4|

@ socialeye
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Reverse IP Lookup — Reaching Prospects

Amazon.com, Inc.

http://www.ovrdrv.com/bIog/2008/12/new|y—release(

Amazon.com, Inc.

http://www.ovrdrv.com/blog/2008/12/newly-release

INFONXX

http://www.ovrdrv.com/blog/2008/12/newly-release

SC Marte Solutions SRL

http://www.ovrdrv.com/blog/2008/12/newly-release

[automated entry] awaiting description

http://mwww.ovrdrv.com/social-media-map/

1-800-FLOWERS

http://www.ovrdrv.com/social-media-map/

2vega Inc

http://www.ovrdrv.com/social-media-map/

754th Electronic Systems Group

http://www.ovrdrv.com/social-media-map/

ACCOR NORTH AMERICA

http://mwww.ovrdrv.com/social-media-map/

ACCU REV INC. http://www.ovrdrv.com/social-media-map/
AGENCE DE VOYAGES http://mww.ovrdrv.com/social-media-map/
AKQA http://www.ovrdrv.com/social-media-map/

Algonquin Studios

http://www.ovrdrv.com/social-media-map/

Allstate Insurance Company

http://www.ovrdrv.com/social-media-map/

Amazon.com, Inc.

http://www.ovrdrv.com/social-media-map/

American Automobile Association, Inc. - AAA/National

http://mwww.ovrdrv.com/social-media-map/

Anheuser Busch Companies, Inc.

http://www.ovrdrv.com/social-media-map/

aQuantive Inc.

http://mww.ovrdrv.com/social-media-map/

aQuantive Inc.

http://www.ovrdrv.com/social-media-map/

aQuantive Inc.

http://www.ovrdrv.com/social-media-map/

aQuantive Inc.

http://www.ovrdrv.com/social-media-map/

aQuantive Inc.

http://www.ovrdrv.com/social-media-map/

aQuantive Inc.

http://www.ovrdrv.com/social-media-map/

Arena One, LLC

http://mwww.ovrdrv.com/social-media-map/

Assigned to Samsung Electronics Nordic AB

http://mww.ovrdrv.com/social-media-map/

ASTRAL TIMISOARA

http://'www.ovrdrv.com/social-media-map/,

Awvid Technologies

http://www.ovrdrv.com/social-media-map/




Over 50,000 Leads Since Launch

U=zer Agent: Mozilla/5.0 (Macintosh; U; PPC Mac O3 X 10.4;
rv:1.9.0.8) Gecko/Z009032608 Firefox/3.0.8
HTTF_REFERER: http://wuww.ovrdrv.com/social-media-map/

First Name: Jol

Last Name: I

Company: Southern NH Tniversity SOCIaI Lead

Title: Director of Creatiwve Services

.
Phone: ¢

Engine: HMNi:ns
Kevyuord: HNi
URL: http://twitter.com/timeline/ home
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Over 50,000 Leads Since Launch

User Agent: Mozilla/5.8 (Windows NT 5.1) AppleWebKit/535.1
Gecko) Chrome/14.6.835.163 Safari/535.1
HTTP_REFERER: http://www.ovrdrv.com/social-media-map/

First Name: CHENNS

Last Name: B3R

Company: Expedia Blog Lead

Title:

Email: cHiNNN. con

Phone: 691332622

Engine: NA:ns
Keyword: NA
URL: http://www.socialnomics.net/2811/88/89/social-media-td
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Over 50,000 Leads Since Launch

Firefox/6.8.2
HTTP_REFERER: http://www.ovrdrv.com/social-media-map/

First Name: [N

Last Name: (N

Company: dramira SearCh Lead

Title:

Email: ad

Phone: o

. COm

Engine: Google:ns
Keyword: social media mapping tools
URL:

http://www.google.co.infurl?sa=t&source=webfcd=18sgi=28ve

L
" 2l -mMedla-mans o =1&%0=50C Sl adEmedlastemann lnesd
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Digital Prescription

1.

2.

The lines between social, SEO, media and
creative are blurring

Bring it all together and apply SEO best
practices to social and social best practices to
SEO and content

. You don’t need a million fans or followers to

leverage social — a million shares can be just as
good as a million fans!

. Social ROl and actions are often realized

through search

. You can measure Social ROI



Download this presentation at:

www.Overdrivelnteractive.com/PR

Thank You, Any Questions?

Harry J. Gold

CEO/Managing Partner

Direct 617-254-5000 x 1100
hgold@Overdrivelnteractive.com

@OVRDRYV
@HarryJGold
Facebook.com/Overdrivelnteractive


mailto:hgold@OverdriveInteractive.com
http://www.overdriveinteractive.com/PR

