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About Overdrive Interactive 

Overdrive helps companies 

compete and win in the online 

space 

 

 Integrate: 

Social media marketing 

Search marketing 

Online media 

Content and creative 

Website and application development 

 

 2010 MITX  
Interactive Agency of the Year 

http://www.vistaprint.com/vp/welcomeback.aspx?xnav=logo
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Success in social 

is often realized 

via search. 
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You don’t need a 

million fans or 

followers to 

leverage social 

media! 
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Why? Because 

there are literally 

billion of social 

shares happening 

every day… 
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Socially Enable Content 

 Chiclets are the web 2.0 glue of the social web 

www.ovrdrv.com/chiclets 
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Don’t Hide The Share – Celebrate It! 

NO: Share Button Aggregators YES: Promote the Big 5 
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Share on the Object/Product Level & Use Your Copy 
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+1 Will Effect Organic Search, Not Paid 

This image is from a Google slide 
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Social SEO Case Study 

Traditional SEO 

Content development 

Social sharing 

Link baiting 

Blogger outreach 

Thought leadership 

Fan driving 

Lead generation 

 

All rolled into one program! 
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Infographic Lead Gen:  

Overdrive Social Media Map 
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SEO Optimized Page with Chiclets to 

Encourage Social Sharing 



19 

. 

Twitter Tweets Drive Traffic and Leads 

Just these 3 tweets reach 

over 670 people 

Result of all the tweeting 

about Overdrive:  Over 11% 

of Overdrive’s site traffic 

comes from Social Map 

Twitter tweets. 
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Social Media Map Number One In Google 
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Google Image Search 
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http://www.facebook.com/overdriveinteractive?sk=app_122128191211090&app_data=social-media-map
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Twitter Presence 

Up: 185% 
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Twitter Presence – July 2011 
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Twitter Presence – August 2011 



35 

. 



36 

. 

Socially refereed 

site traffic up 

506% 
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Social Traffic Sources 
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Overall site traffic 

up 112% 
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Reverse IP Lookup – Reaching Prospects 
Amazon.com, Inc. http://www.ovrdrv.com/blog/2008/12/newly-released-from-overdrive.asp

Amazon.com, Inc. http://www.ovrdrv.com/blog/2008/12/newly-released-from-overdrive.asp

INFONXX http://www.ovrdrv.com/blog/2008/12/newly-released-from-overdrive.asp

SC Marte Solutions SRL http://www.ovrdrv.com/blog/2008/12/newly-released-from-overdrive.asp

[automated entry] awaiting description http://www.ovrdrv.com/social-media-map/

1-800-FLOWERS http://www.ovrdrv.com/social-media-map/

2vega Inc http://www.ovrdrv.com/social-media-map/

754th Electronic Systems Group http://www.ovrdrv.com/social-media-map/

ACCOR NORTH AMERICA http://www.ovrdrv.com/social-media-map/

ACCU REV INC. http://www.ovrdrv.com/social-media-map/

AGENCE DE VOYAGES http://www.ovrdrv.com/social-media-map/

AKQA http://www.ovrdrv.com/social-media-map/

Algonquin Studios http://www.ovrdrv.com/social-media-map/

Allstate Insurance Company http://www.ovrdrv.com/social-media-map/

Amazon.com, Inc. http://www.ovrdrv.com/social-media-map/

American Automobile Association, Inc. - AAA/National http://www.ovrdrv.com/social-media-map/

Anheuser Busch Companies, Inc. http://www.ovrdrv.com/social-media-map/

aQuantive Inc. http://www.ovrdrv.com/social-media-map/

aQuantive Inc. http://www.ovrdrv.com/social-media-map/

aQuantive Inc. http://www.ovrdrv.com/social-media-map/

aQuantive Inc. http://www.ovrdrv.com/social-media-map/

aQuantive Inc. http://www.ovrdrv.com/social-media-map/

aQuantive Inc. http://www.ovrdrv.com/social-media-map/

Arena One, LLC http://www.ovrdrv.com/social-media-map/

Assigned to Samsung Electronics Nordic AB http://www.ovrdrv.com/social-media-map/

ASTRAL TIMISOARA http://www.ovrdrv.com/social-media-map/

Avvid Technologies http://www.ovrdrv.com/social-media-map/

B2B2C Inc http://www.ovrdrv.com/social-media-map/

BAKER TAYLOR http://www.ovrdrv.com/social-media-map/

Bell-Northern Research http://www.ovrdrv.com/social-media-map/
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Over 50,000 Leads Since Launch 

Social Lead 
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Over 50,000 Leads Since Launch 

Blog Lead 
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Over 50,000 Leads Since Launch 

Search Lead 
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Digital Prescription 

1. The lines between social, SEO, media and 
creative are blurring 

2. Bring it all together and apply SEO best 
practices to social and social best practices to 
SEO and content 

3. You don’t need a million fans or followers to 
leverage social – a million shares can be just as 
good as a million fans! 

4. Social ROI and actions are often realized 
through search 

5. You can measure Social ROI 
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Thank You, Any Questions? 
 

Harry J. Gold 

CEO/Managing Partner 

Direct 617-254-5000  x 1100 

hgold@OverdriveInteractive.com 

 

@OVRDRV 

@HarryJGold 

Facebook.com/OverdriveInteractive 
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