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• Microsites with video are 53 times more likely to get 
on the front page of Google Search. [Forrester 
Research] 

 

• More than 178 million U.S. Internet users watched 
video online in June. 2011. [comScore] 

 

• The total U.S. Internet Audience engaged in 6.2 
billion viewing sessions in June. 2011. [comScore] 

 

• AOL’s newsroom is now bigger than the New York 
Times. [Business Insider] 



 
Creating content with 
a  PR voice to change 

consumer behavior 
and achieve marketing 

goals. 



Does Your Website Use Video to Cover 
Stories?  

  2011 
TV 96% 
Radio 90% 
Newspapers 78% 
Magazines 76% 
Web Media  87% 

AVERAGE 85% 

2010 
96% 
35% 
72% 
52% 
64% 

64% 

2009 
79% 
59% 
53% 
53% 
70% 

63% 
* 2011 D S Simon Web Influencer Survey 



Are Media Using Outside 
Video on Their Sites? 

* 2011 D S Simon Web Influencer Survey 

2011 

TV 63% 

Radio 94% 

Magazine 86% 

Newspaper 93% 

Web Media  80% 

Average 84% 

If You Consider Using Outside 
Video, Would You Use: 

  B-Roll 
Footage 

Sounds 
Bites 

A 
Completed 

Video 

Embed 
 Codes 

TV 98% 56% 19% 42% 
Radio 30% 55% 50% 78% 
Newspaper 29% 43% 71% 100% 
Magazines 43% 29% 75% 75% 
Web Media 47% 51% 72% 83% 
Average 49% 47% 57% 76% 



What Amount of Website Video Content Will 
You Be Doing A Year From Now? 

* 2011 D S Simon Web Influencer Survey 

2011 Much More More Same Less Much More + 
More 

TV 33% 43% 22% 1% 76% 
Radio 30% 55% 15% - 85% 
Newspapers - 78% 22% - 78% 
Magazines 9% 76% 15% - 85% 
Web Media 26% 46% 27% 1% 72% 
Average 24% 60% 20% 1% 79% 



Internet Media Tours 
(IMTs) 

IMTs 

Viral Video  
Media 

Placement 

Video 
Press 

Junkets 

Internet  
Interview 

Tour 

Social 
Media Video 

Mobile 

http://bit.ly/g9R2EW
http://bit.ly/fHRxYJ
http://bit.ly/gFfiEF
http://bit.ly/hKqTS0


 



Specific URL + Video  

Earned  
Media 

Multimedia  
News  

Release 
(MMNR) 

Viral  
Social  
Media  

B2B/B2F 

Media  
Websites Web  

Syndication 



Downy’s “Clean Sheet Week” 
Challenge with Comedian Mike 

Birbiglia  
 

HuffingtonPost.com  

Project highlights: 
 

• Downy & Macy’s partnered to let 
consumers know that clean 
sheets give you a better nights 
sleep. As part of the Clean Sheet 
Challenge, comedian Mike 
Birbiglia slept in a Macy’s window 
for an entire week. 

 
• Top IMT hits included 

Huffingtonpost.com which 
receives 442,326 daily viewers.  
 

• Total views from Video 
Syndication hit 52,650.  

 
 
 

 



Event with 5+ Media  
Outlets Attending  

and Talent   

On Site 
Editing 

Booking  

Distribution  
to Media 

Crew + 
Equipment 

Website  
Postings 



Sonim Spirit Phone Reporter 
Torture Test  

 

Engadget.com  

Project highlights: 
 

• Generated significant coverage on 3,284 
web sites, six times more than is typical 
for comparative projects. 
 

• Created an environment to get big media 
outlets to cover the Sonim XP2 and the 
“Sonim Stress Test” At PEPCOM 
including top sites such as CNN and 
Engadget. 

 
• Created a social media presence for the 

company with Sonim generated content 
and a push that improved presence on 
Twitter and Facebook. 
 

• Drove visitors from 41 countries to the 
sonimtech.com site 

 
 
 

 

http://www.sonimtech.com/video


Blogger/Reporter       
Bookings      
Location      

Talent 

Website  
Postings 

Booking 

Interviews  

On Site 
Editing 

Distribution  
to  

Media 

Crew +  
Equipment 

http://bit.ly/hKqTS0
http://bit.ly/11rPlz
http://bit.ly/fHRxYJ


Duracell and Apartment 
Therapy’s Maxwell Gillingham-

Ryan on “Techorating” 

Project highlights: 
 

• Placement on top web 
media outlets including 
iVillage 
 

• Distribution to websites 
with a daily audience of 
nearly 600,000 
 

• Additional content 
generated for social 
media outreach  
 
 

 
 

 

http://www.askmen.com/fashion/fashiontip_600/657_apartment-therapy-maxwell-gillingham-ryan-interview.html
http://www.ivillage.com/got-cords-try-techorating/7-a-309522
http://www.examiner.com/home-and-living-in-national/maxwell-gilingham-ryan-talks-about-technorating-and-how-to-tame-your-electronics


 
• Satellite Media Tours 
• Corporate Video 
• Trade Shows 
• Press conferences 
• Events 
• Internal  
• Communications 
• Webcast 
 
  

Internet Media Tours are often 
produced with: 



Marissa Miller & Harley 
Davidson promoting Support 

the Troops “Thank You” 
Website  

Project highlights: 
 

• Created cross 
platform distribution 
of content to high 
value media targets  
 

• Total Audience for 
the project reached:  
6,657,088  

 
 
 

 



D S Simon Productions produced 
the Luxury Manifesto video 
series for the Waldorf Astoria’s 
social media sites.  
 
The videos featured luxury icons 
including leading restaurateur 
Danny Meyer, fashion designer 
Tommy Hilfiger and Steve 
Sadove, CEO of Saks 5th Avenue.  
 



Tablets now account for 28% of non-
computer digital traffic in the U.S. as of 
September 2011 [comScore] 
 
By 2014, mobile internet is projected to take 
over desktop internet usage. [Microsoft Tag, 
2011] 

 



• You are now in the content creation business. 
 

• The story development and production execution has 
to be in sync with the value proposition of the brand.  
 

• You need to have a comprehensive  multi-platform 
distribution plan in place for the content you are 
creating.  
 

• You have to identify the behavior you are trying to 
change in the target audience 

 
• Set goals before you start and have the tools in 

place to measure results.   



 
229 West 36th St,12th Floor  

New York, NY 10018 
Tel: 212.736.2727 
www.DSSimon.com  

President & CEO 
Twitter.com/DSSimon 
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