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How 2 Make 
#TWITTER the 

Ultimate PR 
Platform 

 



What I’ll Cover… 

 How 2 Find Key Influencers 
– How 2 Interact w/them 2 Increase their Awareness 

of U & your #Twitter Stream 
  

 The Art of the RT 
– Choose Content & Craft Messages That Will Get 

RT’d & @mentions/replies 
 

 But First…Some Situational 
Awareness…& Today’s #HASHTAG 

 
#PRNDigital 
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The External Environment 
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How The Budget  
Agreement  
Will Hit Defense 
Contractors  

“All that can be said with certainty 
right now is that the outlook for 
defense spending is steadily 
deteriorating, and stakeholders 
should be prepared for tough 
sledding ahead.” 
                  – Loren Thompson 



Finding & Interacting With Key Influencers 
 Who 2 Follow 

– Keyword search 
– Who are the influencers following 

 Paper.li 
– Keyword search 

 Mirror.Me 
 #Twitter Lists 
 Conferences/Subject #HASHTAGS  

– Might not be following you, but they are following keywords/hashtags 
 Dive in & Engage 

– Respond 2 questions; @reply/mention key influencers directly; speak human 
– Find 3rd Party Groups 2 share your content (intermediaries) 
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#Twitter Influencer Serendipity 
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#PAS2011– Not all Influencers are Created Equally 
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@Raytheon named a Top 
Ten Power Tweeter 4 
#PAS11 by @Flightglobal 

http://www.flightglobal.com/blogs/assets_c/2011/06/top tweeter 1-130146.html
http://www.flightglobal.com/blogs/assets_c/2011/06/top tweeters-130143.html
http://www.flightglobal.com/blogs/assets_c/2011/06/top tweeter 1-130146.html


The Art of the RT & Content Curation 
 Research; know your audience(s); Talk 2 them 

(not “at” them); Stay true 2 your FOCUS 
– Global Security; Support 4 our Troops; Math & Science 

Education 
 80/20 Rule 

– 80% content that’s NOT about U – 20% promotional 
content 

 TweetTeam w/beats 
– Time commitment 
– Editorial judgment 
– Think like a reporter…be interesting & timely 
– Write tweets like headlines  
 Share stories as content, avoid marketing speak 
 Link back to your website (Hub & Spoke) 

– Become a trusted resource 
 CoTweet; HootSuite; Storify; Curata… 

– Play chess…move tweets around depending on news 
value & interest 
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The Art of the RT 
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Using #Twitter 2 Amplify #PR Reach 
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Digital Rx 
 Be appropriate to your 

industry/environment 
 Do your homework 
 Stay focused 

– Find your Niche 
 Content curation makes us all online 

editors 
 80/20 
 Digital & Social amplifies integrated 

communications 
– Hub & Spoke 
– Storyteller – NOT Marketer 
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